BRIDGING
THE GAP

Connecting to Care

Presentation Published Date: May 1, 2024
Disclaimer: The information contained in this presentation is valid as ofthe above date. It is intended to provide a snapshotofthe current

situation or data available at the time of the presentation. Please be aware thatdetails mayhave changed following this date. We encourage
you to consultthe appropriate sources or contactus directly for the mostup-to-date information.
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2024-25 California State Budget

Proposed Covered California related items include:

* $165 million appropriation to Covered California to
provide a program of financial assistance in plan year 2025

and ongoing
Governor
Newsom « $2 million ongoing for purposes of funding subsidies for
released his striking workers under AB 2530 (Wood, Chapter 695,
Statutes of 2022)

e $20.35 million ongoing to fund the $1 per member/per
month California Premium Credit

on January 10,
2024.

- Provisional language granting retroactive payment

authority for Covered California to cover outstanding

state subsidy payments to carriers for the 2020-2021 fiscal
year.

|
® e COVERED
li J CALIFORNIA 5




Tracking State Legislation

Covered California is tracking and monitoring state legislation
that may impact Covered California, related programs, and the
health insurance market generally.

Topics include:
« Health insurance regulation

« Benefit and consumer cost sharing mandates
 |Insurance Affordability Program eligibility
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Open
Enrolilment
2024
Recap
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2022-2024 Open Enrolilment Total Net

Plan Selections Trends
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1,777,442 1,739,360 1,784,382

255,575 263,320 306,382

2022 2023 2024
® New Enrollment = Renewals

Except w here otherwise noted, data are net plan selections as of the end of Open Enrollment 2024 (as of January 31, 2024). Consumers w howere
automatically enrolled in Covered California follow ing the loss of Medi-Cal coverage and confirmed or paid their plan during Open Enrollment are counted
among the 2024 new sign-ups.
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As of January 31, over 1.78
million Californians selected
Covered California plans for
2024 —the highest count
yet for an Open Enroliment.

New sign-upsincreased
16% over 2023, reaching
306,382 plan selections, the
highest level for Covered
California since 2020.
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Medi-Cal to Covered California
Transitions

NEW SIGN-UPS IN OPEN ENROLLMENT 2024:
RECENT MEDI-CAL TRANSITIONERS

Among 2024 new sign-ups,
11% were consumers m
recently discontinued

from Medi-Cal coverage
as part of the unwind of
the continuous coverage
requirements of the

COVID-19 Public Health
Emergency.

Medi-Cal
Transitioners

Not Recently discontinued
from Medi-Cal
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Trends for 2024 Sign-Ups

Income Metal Tier

* Trends by income show an e Agreater share of 2024
Increase in consumers under consumers are enrolling in Silver
250% of the Federal Poverty plans, with Silver making up 61%
Level (FPL), with that group of all new sign-ups, compared to
Increasing from about 131,000 52% in 2023.

In 2023 to roughly 165,000 in
2024, a year-over-year
Increase of 26%.

* This increase reflects new policy
changes in 2024, including the
Introduction of new state-funding
enhanced CSR plans, and auto-
enrollment of Medi-Cal
transitioners into the Silver tier.



https://board.coveredca.com/meetings/2024/February%2015,%202024/ED_Report.pdf

Trends for 2024 Sign-Ups

Tier Choice Among CSR Eligible

« Among consumers with incomes
under 250% FPL, there was an
Increase in the share of new
consumers taking up enhanced

Silver plans to 82% in 2024,
compared to 70% in 2023.

* Enrollment in Gold plans
dropped by more than half, a
significant reduction in “choice
errors” for most CSR eligible
consumers.

( i: ’ COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

Age

« Age trends appear to be holding
relatively stable, although the 18
to 25 and the 35 to 44 age groups
have increased relative to 2023.

https://board.coveredca.com/meetings/2024/February%2015,%202024/ED Report.pdf
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Trends for 2024 Sign-Ups

Race / Ethnicity Language

* New sign-ups increased in all * New sign-ups among Spanish
race/ethnicity groups, with the speakers grew 28% in 2024
largest increases seen among relative to 2023, compared to
Latinos and Asian Americans. average growth of 16% for all

new enrollees.

* Enrollment among other language
groups — such as Vietnamese
and Russian speakers —also
Increased considerably.
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Trends for 2024 Sign-Ups

Enrollment Service Channel Enrollment Service Channel -

. Enrollment by Service Channel in ~ Medi-Cal Transitioner
2024 shows an increase in the « Approximately 54% of
share of consumers who enrolled Consumers transitioning from
with help from Certified Medi-Cal completed their
Enrollment Counselors enrollment without assistance,
(including navigators), though this compared to 37% of all new
remained a small share of overall enrollees. Consumers
enrollment. transitioning from Medi-Cal also

comprised a larger share of the
consumers assisted by Certified
Enrollment Counselors than other
channels. -
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Trends for 2024 Sign-Ups

Issuer (QHP) Issuer (QHP) Medi-Cal

* The implementation of SB 260 Transitioner
appears to be a contributing « Consumers transitioning from
factor in the issuer trends for Medi-Cal due to the PHE unwind
new sign-ups in 2024. contributed a larger share of

: : : Ign- for the regional

* Regional plans, including LA NEW SIgn-ups .
Care, Valley Health, and Inland plans: Inland Empire Health Plan,
Empire Health Plan, grew in their LA Care, and VaIIey Health Plan.

share of new enrollment.
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Trends for Renewal 2024 Sign-Ups

Switchers — Issuer (QHP)

- Of all renewing consumers, vaetna  Anthem gy Plue @
just 6% switched issuer
for 2024. Balance ) € health net
« Health Net, Anthem, and ve
Blue Shield received the # KAISER PERMANENTE: S@LA Care  RERMQLINA
largest number of T
switchers. " Western
SHARP NAR Advanage o
HEALTH PLAN Valley Health Plan "
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Findings from
overed
California’s
Survey of the
Subsidy-
Eligible
Uninsured
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Summary Key Findings

Transition to Short-term Uninsured:

« Two-thirds of those uninsured in 2021 also
report being uninsured for short periods of
time, consistent with prior research that
Individuals often experience gaps in coverage as
they transition between sources of insurance.

Highlighting Demographic Disparities:

« Latinos made up a higher share of uninsured
survey respondents than of Covered California’s

total enrollment.

https://board.coveredca.com/meetings/2024/February%2015.%202024/ED Report.pdf

shop | April 2024
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Summary Key Findings

Addressing Cost Barrier:

| « Among the uninsured, cost was the main

‘\

| reason cited for not having health insurance
:_a:‘.!! in 2021.
=== ‘
- o=t :
So=== J Awareness and Perception of Covered
o e | : -
1 | O California:
e = = )
L.J,L_-_-jL_J‘___J\__\\..-—JL___J
Ld;__]}'j\___}‘u“ ,  More than half of the respondents never
S=C= heard or heard very little about Covered

California. Nearly half of respondents were
unaware of available financial help through
Covered California

v
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How Survey Research Supports
Approach for Reaching Californians

Awareness and The survey results indicate that awareness and affordability
Affordability as continueto be the primary barriers to coverage take-up
Barriers: among the uninsured.

The data directly support the strategic pillar of “Reaching
Californians” to identify and boost take-up, especially among
populations with disproportionally high uninsured rates.

Supporting Our
Strategic Pillar:

To ensure consumers are fully aware of coverage they're
eligible for, Covered Californiais testing facilitated enroliment
for consumers transitioning from Medi-Cal (via SB 260) and
other personalized outreach

Facilitated Enrollment
and Personalized
Outreach:

Emphasizing the
Price of Coverage
Options:

Message emphasizes the price of coverage options,
including plans with $0 net premiums.
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Special Enrollment 2024

|
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Using Data for Personalized Outreach
during Special Enroliment Period

LEVERAGING STATE DATA SOURCES FOR OUTREACH

Since 2020, Covered California has received new authority to outreach to the following
Californians who may be eligible for coverage based on interactions with other state

departments:

FTB STATE OF CALIFORNIA
Franchise Tax Board
S 198

Reported being uninsured on
latest income tax filing

o~~~ Employment
Department
u

State of California

Reported having recently applied
for unemployment insurance

COMMERCIALCARRIERS

Had coverage terminated by a
commercial carrier

( ii » COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

LHCS

CALIFORNIA DEPARTMENT OF
HEALTH CARE SERVICES

Integrated
eligibility system

21



State Data Sources for Outreach

Individuals newly

applying for
unemployment insurance

Employment
Development Department

Conduct outreach

Weekly files with
household and contact
information

Individuals losing
Medicaid

Department of Health Care
Services

Enroll individuals into
lowest cost Silver plan

Full eligibility information in
real time

Individuals losing
commercial coverage

California’s commercial
insurance carriers

Conduct outreach

Monthly files with basic
contact information

Individuals reporting any
months without
coverage under
California’s coverage
mandate

Franchise Tax Board

Conduct outreach

Weekly files during tax
filing season with detailed
coverage, household and
contact information

Individuals reporting
interest in low-cost or
no-cost health insurance
when they file their taxes

Franchise Tax Board

Conduct outreach

Weekly files during tax
filing season with detailed
coverage, household and
contact information

COVERED

caLiForNia Outreach & Sales Special EnrolimentPeriod Enroller Workshop | April 2024
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Testing Personalized Outreach

e Outreach Methods

« Email, direct mail, SMS/text, and phone calls.
 Based on resources and effectiveness.

« Evidence shows personalized outreach helps enroliment and plan selection.
* In 2023, automated plan selection introduced for Medi-Cal transitioners.

Future Strategy

« Continue testing personalized outreach for aware but unenrolled individuals.
« Utilize state partner-shared contact information.

Learning and Applying from Medi-Cal Transitions

 Leveraging auto-enrollment insights for better outreach.
« Testing new materials and methods, including personalized quotes via CalHEERS.

]
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Qualifying Life Event (QLE) for State of
Emergency: Winter Storms

* Counties with Winter Storms
an active State QLE Date: 3/22/2024, Ends: 5/21/2024
of Emergency for
Winter Storms Alameda Monterey

. Valid for 60 Butte Sacramento
days from QLE Glenn San Francisco
Date

Lake Santa Cruz

* Need to call the Mono Sonoma
Consumer
Service Center Mendocino Sutter

24
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QLE:
90 Day Special Enrollment Period (SEP)

Effective January 1, 2024

 Expanded Enrollment Window:

 Qualified individuals or dependents who loses Medi-Cal or Children’s Health
Insurance Program (CHIP) coverage have sixty (60) days before the date of
the loss and ninety (90) days after the loss to

(QHP).
o Effective Date:

« Coverage starts the 1st of the month following the loss or plan selection,
whichever is later.
 Eligibility:
« Applies to both currently enrolled and newly eligible consumers.

*For individuals w ith current 60-day SEP: If thereis an eligibility redetermination after 2/10 and they still meet eligibility criteriato transition to Covered California plan, their SEP w indow will be automatically updated to 90 days.
The systemw illautomatically extend the longer SEP w indow fromthe original loss of Medi-Cal. In addition, administrators w ill have the ability to reopen plan shopping in the enroliment screens without redetermining eligibility. — e——

COVERED
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QLE:
90 Day Special Enrollment Period (SEP)

System and Administrative

« As of February 12, 2024, CalHEERS began defaulting the SEP to 90 days
from the original date that the qualified individual lost Medi-Cal coverage.

 This SEP is available year-round, ensuring continuous support.

« For individuals with a current 60-day SEP, eligibility redetermination post-
February 10 automatically updates their SEP window to 90 days.

« Additionally, Covered California Consumer Service Center can reopen plan
shopping in the enrollment screens without redetermining eligibility.

*For individuals w ith current 60-day SEP: If thereis an eligibility redetermination after 2/10 and they still meet eligibility criteriato transition to Covered California plan, their SEP w indow will be automatically updated to 90 days.
The systemw illautomatically extend the longer SEP w indow fromthe original loss of Medi-Cal. In addition, administrators w ill have the ability to reopen plan shopping in the enroliment screens without redetermining eligibility. — e——
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Public
Relations
Community
Engagement
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Open Enroliment 24, Bridging the Gap

» Kickoff events in Los
Angeles, San Francisco,
San Diego, Fresno,
Sacramento, Redding

« Community Conversations
with leaders and advocates

« Mobile clinic and
enrollment activations in
target communities

 Lunar New Year

« Deadline event with
Secretary Xavier Becerra

-\ coVERED https://vimeo.com/913076522/0a929b622c ?share=copy
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https://vimeo.com/913076522/0a929b622c?share=copy

Special Enrollment
Activity Update

Develop and
pitch a series
of prewritten

news articles

focused on
Qualifying Life
Events (QLES)

College Graduation — May
Weddings — June
Retirement — July

New Baby — August

Customize content and transadapt to ensure cultural
and linguistic relevance for communities of focus

« ii i » S,?._YFEEEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 29




Medi-Cal to Covered California

Continue to drive awareness of the
unwind and auto-enroliment process

March through June Medi-Cal

« Focused on communities with the greatest need,
based on population and effectuation data

- Emphasis on Black/African American, Asian
American/Pacific Islander, Spanish-language and rural

* Media events, faith-based outreach, community events COVERED
CALIFORNIA

fﬂ‘.’;ﬁ'}fﬂ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 30



"Real Consumer” Stories

o COVERED 1
«iili» COVERED Real Stories

We are looking

for Ccmpe"ing » People whose lives or finances

o may have been saved from bein
stories from insEJ/red ’
CO\_/ereQ‘ » Those who thought insurance was
California too expensive or unaffordable
consumers!

 Medi-Cal transitioners

https://www.coveredca.com/real-stories/ Please share stories with wendy.mcanelly@covered.ca.gov

|
[}
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Marketing
Campaign
Special
Enroliment
2024
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Special Enroliment 2024 Campaign
Timing

Flight: February 1st - June 30th

FEB MAR APR MAY JUN JUL AUG SEPT  OCT NOV

DEC

Open

OE Enrollment

Special Enroliment

Fiscal Year 2023/2024 Fiscal Year 2024/2025

[}
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Overall Marketing Campaigns Timing

JAN FEB MAR APR MAY JUN JUL AUG  SEPT OCT NOV DEC

: Open

Medi-Cal Transitioner Extension

Department of Health Care
(DHCS) Awareness Campaign
Extension

Fiscal Year 2023/2024 Fiscal Year 2024/2025

[}
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Budgets By Segment

Black/African
Nul=ldlezlh  $103,994

$237,156 4.1%

$1,528,198

Multicultural
60.25%

Total
$667,081 Budget:

Hispanic $2,536,428
26.3%

[}
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Objectives & Goals

 Engagement: Motivate consumers who are experiencing a qualifying life
event to compare and choose a health insurance plan through Covered
California.

« Conversion: Drive qualified traffic to CoveredCA.com and ultimately
encourage enroliment.

Focus on driving
action (and
enrollment) to
maximize ROI.

Broad awareness
IS not a major
focus of this

campaign.

 Build familiarity and understanding that Covered California is where Californians can get
guality health coverage even outside of Open Enrollment when they have a qualifying life

event.

 Inform and remind people that financial and enrollment help are available for those who
need it, and about individual mandate/penalty as well as a limited enrollment window.

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Target Audience

 California adults ages 25 - 64 with household income of $25K - $150K

* Experiencing qualifying life events:

» Loss of health coverage
(employer, Medi-Cal,
divorce, etc.)

« Having a baby
« Moving to/within California
« Marriage

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

Multi-cultural (in English)
Hispanic (in Spanish)

Asian (Cantonese,
Mandarin, Korean &
Viethamese)

Black/African-American

LGBTQ segment
not included due
to budget, but

we’re reaching
this audience via
Multi-cultural
outreach.

37



Media Channel Mix By Segment

Segment Media Channel

Multicultural @ E] Q

Black/AA m

— 3 ) #Q

0% [

Asian @ E

38



Overall Media Approach

Strategy Channels Targeting

Awareness Digital Audio, Paid Social Prospecting

Engagement Digital Audio, Digital Video, Prospecting
Digital Display (Standard and & Retargeting
Native), Paid Social

= Conversion

Digital Video, Digital Display
(Standard and Native), Paid
Social, Paid Search

Prospecting
& Retargeting

Note: Paid search conversion tactics are primarily based on keyword intent targeting, not site visitors.

39



Campaign Messaging Strategy

« Continue with the successful campaign
umbrella and further build on the Open Enroliment campaign equity.

« We anticipate consumer are largely the same
as Open Enrollment.

* Leverage a strategic mix of existing assets with

updates as needed based on research learnings and increased federal
financial help initially provided by the American Rescue Plan that's been
extended through the end of 2025.

and how Covered California is here for you when life
changes and you need help finding and paying for quality health
Insurance.

‘ ii ’ COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Digital Video: “Helping Hands”

New video ads produced in English, Spanish, Chinese
(Cantonese & Mandarin), Korean & Vietnamese languages
with customized talent.

“Helping hands” :30

Sometimes you just need a helping hand. And when life changes, Covered California
can lend that hand to help you get and pay for health insurance. If you've lost your health
coverage, your family has grown, or you just got married, Covered California is here.

Financial help is available, and you could get a quality plan for less than $10 a month. ¢ com“

This w

Learn how Covered California can lend you a hand at Covered.CA.com health ins

Covered California. This way to health insurance.

Link English :30 ad:

|
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https://youtu.be/-QKE2hLQJpc

Digital Display

Efficiently drive qualified
traffic to CoveredCA.com
with intelligent targeting and
sophisticated optimization.

Retargeting

NOW IT’S POSSIBLE
TO GET QUALITY
HEALTH INSURANCE FOR

$10/month.

get free
preventive
care and
more.

Examples of ads produced in English, Spanish, Chinese, Korean & Vietnamese.

S,?._‘.’F%EEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

Animated

Prospecting

£ lost your
health
insurance?

Get covered now »

GET COVERED GET COVERED WHEN IT DOES.

WHEN IT DOES.

This way to health insurance )

more help 90%
GOT FINANCIAL
HELP FOR HEALTH

¥
" INSURANCE.

to lower
0UT-OF-POCKET COSTS.



Native Display

Cross health insurance off your
to-do list.

Californians who've had a life changing event in the
last 60 days — such as loss of coverage or welcoming
a baby — qualify to apply for coverage.

« Topdriverin cost efficiencies and
performance in previous Special
Enrollment and Open Enroliment
initiatives. j

« Messaging is delivered in organic

Sponsored by Covered California

environments, to capture users al = &
moments of high engagement. g:;;v;azvz,e;;hgg:ﬂal w & "“;n""“ .
Reframed

« Targeting users with context-first
approach, on evaluated articles of
high relevance, in combination
with behavioral and demographic
segments to reach users that
show intent.

Has life changed recently? You
could get healthinsurance.

’ua\ghep alifornians get quality health
a

oooooooooooooooooooooooooooo

. Life changes. Get health insurance
when it does.

Californians who experienced a life changing event in the last 60
days — such as loss of health coverage or welcoming a baby —
qualify to apply.

« ii i » Eﬂ_‘.’FE,EEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 43




Paid Search \
. m= Microsoft| Advertising

« Utilize paid search to drive cost-efficient Account
Creations and Plan Selections through Google and
Microsoft networks by reaching Californians who are
seeking health insurance coverage during Special 9:a4
Enrollment (SEP). (

* Increase overall Paid Search allocation due to strong

Gooale Ads

AA Q 8 covered california plans

SEP 23/SEP 23 EXT performance across key KPI's. Google
 Reach users who are further alongin the funnel with \ Q: Covcaredalidrmicpians U
high-intend brand keywords, as well as users who are in ALL MAPS IMAGES VIDEOS

the research phase with non-brand keywords. 1 ' [——

CoveredCA.com - Official Site | Life Can Change

- Retargeting users who have visited the website or Syeshipire)

engaged Wlth Covered Callfornla bUt have nOt yet Find Affordable Individual and Family Health Insurance

converted. Plans Through Covered California. For Times When Life
Changes - Covered CA Has You Covered,

« Ad copy will focus on the limited enrollment period and
gualifying life events.

|
« ii i » Eﬂ‘.’;ﬁ'}f,‘,’\ Outreach & Sales Special EnrolimentPeriod Enroller Workshop | April 2024 44

Special Enroliment | Financial Help  Create An Account



Paid Social Media

(English & Spanish) @CoveredCA

Targeting Funnel Audience

« Reaching potentially uninsured, job seekers,
those experiencing qualifying life events,
and website visitors who have not yet
enrolled

» Topics include what is Covered California,
financial help is available, Shop & Compare
plans, enrollment facts and educational
videos

* Averaging 14 ads per month February to
June

how financial help

reduces your premium
health coverage

from brands you know.

waetna €
&S0y, Balance @ health net

f JoXinJo

Targeting Fans & Plan Selected
Audience

Reaching social channel followers and current
members who plan selected

« Topics includereporting changes, free
preventive care, essential health benefits,
value of health insurance and online
account features

* Averaging 5 ads per month February to
June

schedule your
annual checkup

GET COVERED
WHEN IT DOES.




Educational Videos on
YouTube.Com/Covered CA

Videos are shared
through email and
direct mall
outreach, social
media and
CoveredCA.comto
educate potential
enrollees and
members on

Covered California.

Qualifying
life event

What is Special Enrollment?”

Get Financial Help Through Covered
California”

Value of Health Coverage Through
Covered California™

What is Covered California?”
Free Preventive Care™

What to Expect if Your Health Plan is
Moved from Medi-Cal to Covered
California”

Health Insurance Terms Defined by
Covered California®

i

and benefits

Learn More About Correctly Reporting
Your Income’

Learn More About Financial Help

Where to Find Help with Covered
California”

Welcome to Covered California”

Report Any Important Changes to Your
Information and Application with Covered
California”

What to Expect After You Enroll in
Covered California”

*English and Spanish
" English, Spanish, Cantonese, Korean, Mandarin, Viethamese

Competitive rates |
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Member Email / Direct
Messaging Outreach ¢

benefits
spotlight:

Audience: current Covered California
members (English & Spanish)

 Member outreach will be focused on retention
messages that includes information about using
their plan, free preventive care and essential health
benefits included in health plans, importance of
keeping their account updated, reporting changes,
reminders to update consent, health tips, Covered
California's social channels and 2023 tax form
details.

care,

have

« The cadence of outreach is:
« Two emails per month
* One text message every other month

« Vaccinations to help protect your baby from diseases.

Q} Pediatric care is also included!

* One direct mail letter per month

Dear Brent,

The more you know about the comprehensive benefits in your health plan, the better
equipped you are to use them! Today, we’ll shine a light on maternity and newborn

parent or plan to be in the future, you can be confident that you and your child will

Maternity care includes prenatal, labor and delivery and postpartum care. Newborn
care includes well-baby visits, vaccinations and other preventive care.

Below are the services covered by maternity and newborn care:

+ Prenatal care includes doctor visits, ultrasounds and other tests to monitor

« Labor and delivery services cover childbirth and aftercare.

« Postpartum care includes care for you and your baby after the delivery and

« Well-baby visits, including regular checkups for your baby to ensure they are

COVERED
CALIFORNIA

VIEW ONLINE » VER EN ESPANOL »

which are part of the essential health benefits to you. If you are a

access to the care you need!

Maternity and newborn care are
included in your health plan through
Covered California!

your pregnancy.

visits with a doctor.

developing properly.

COVERED
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| / Text

COVERED VIEW ONLINE » VER EN ESPAROL »

1§ ) cauirornia

confirm your
contact info §
for your 2023

tax form.

Dear Brent,

At the beginning of 2024, Covered California will provide your tax form (IRS Form
1095-A) to you since you had health insurance through Covered California in 2023.
You will need this to file your 2023 federal and state tax returns.

If you changed your mailing address or phone number this year and have NOT
notified us, please update your contact information.

PLEASE REVIEW THIS INFORMATION:

+ If you had coverage through Covered California at ANY time in 2023, even if
you canceled your coverage, you will receive a tax form from Covered California,
unless you were enrolled in a catastrophic health plan.

« If you were enrolled in a catastrophic health plan, also known as a “minimum
age plan”, or employer health -age for Small through
Covered California (CCSB) for 2023, you will not receive a tax form from
Covered California.

* You cannot provide your new address by replying to this email.

+ If your communications preference is EMAIL, you will NOT be mailed a
physical copy of your tax form. You will receive an email when it is available to
download from your secure mailbox in your Covered California online account. If

you would like to change your preference to mail, you can log.in to your Covered

California online account to make the change.

* Please note, you will not receive Form FTB 3895 for the 2023 tax year.
*+ You can find more information about the tax form that you will be receiving here.

If you need to update your contact information, you can:

+ Log.in to your Covered California online account. If you forgot your username or
password for your online account, you can find help here. If you have trouble
accessing your online account, call the Service Center for assistance at
800.300.1506.

« From your online account home, select Report a Change to update your mailing
address or phone number. This will not impact your health plan selection.
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Funnel Email / Direct Mail / Text

VIEW ONLINE » VER EN ESPANOL »
e *,|) COVERED e s )) COVERED
§li ) carirornia 31§ ) cavirornia

FINISH YOUR
APPLICATION

Messaging Outreach

Audience: Potential enrollees who have
provided an email and/or entered the
CalHEERS system (English & Spanish)

. Qualifying life events, special enrollment, financial help,
benefits of Covered California health plans, metal tiers,
copays and deductibles, value of health insurance, how to
get help, etc.

. Tailored messaging to unique audiences, such as:
« Spanish speaking funnel population
« Consumers who terminated coverage from California
carriers
* Penalty payers
« Consumers who recently experienced job loss
» Consumers moving from Medi-Cal to Covered California

« ii i » Eﬂ‘.’;f,'}f,ﬂ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

to enroll
during special
enrollment.

oD\ covineo

Automated Funnel:

Twice weekly automated email campaign g
based on status in the enrollment funnel - 16 |...
unigue emails st

Single send outreach:
« Email: 2 to 4 emails per audience per

month

» Text: 2 to 4 text messages per o
audience per month

* Direct mail: 1to 2 letters per audience per Q”ﬁ"v
month




Leverage our Marketing Resources

Social Media — Best Practices

For Facebook, Instagram, Twitter and LinkedIn:
¢ Limit post messaging to two or three helpful sentences and avoid long-form messages unlessitis a

Social Media Toolkit

¢ Social_Media_Toolkit_SEP24 (1) . aws. HOW tO’ Instructions

’ Eszt“;:(‘ Captions and images can be used on _
e Post 2 FaCEb“" lmmdm miemimm Taiibdbme me Dt bea dln
MC2CImagesEng multi Google “My Business”

MC2CImagesSp * Startc 1.Copy:

convel Youmay . )
personal Add the CoveredCA logo to your existing Google “My Business” page.

SEPIma g esEn g Once you log into the Google account associated with your business, follow these steps:

active 2. gesu
SEP“TIEQESSFI- e Consic more. = Google My Business | 1@
. Don't ., * ForFa i ) T .
: - seled] o o o 9 »
Sales_Toolkit_Feb_MC2C_English o— - Forin: _ —— hoe . R .

Answer a few questions and update your business on Google
Maps and Search with yourlatest info
Sales_Toolkit_Feb_MC2C_Spanish L B & M
NOTE: In . s
&) Sales_Toolkit_February_SEP_English - . s. & B

Post rect N Celebrating Black-owne Drive Calendar  Translate
Croato ad 2.

Black-owned businesses can n¢
attribute to their Business Profi n
Messaging Stay connected during COVID-19
My Busine... Meet Duo
Add attributes
Phetos due t

Let customers know about any changes to your business due to

* Respo

(1=}
o
=
Hl

3. Don’t

o m

o
5

Post veri

Sales_Toolkit_February_SEP_Spanish -
Social Media How To and Best Practices

covip-19 - -

oW W

Products

(31 update online appeintments HEW Claim your $100 free advertising credit

Senvices ® e i
Update business hours
& Health insurance agency in Sacramento Q

B weose B Post your COVID-19 update
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https://hbex.coveredca.com/toolkit/downloads/Social_Media_Toolkit_SEP24.zip

Shop &
Compare:
Provider
Preferences

COVERED ; :
caLirornia Outreach & Sales Special EnrolimentPeriod Enroller Workshop | April 2




“"Provider Preferences”
WITHIN THE SHOP & COMPARE TOOL

* This tool lets consumers pick their preferred
doctors, hospitals, and children's dentists to
easily compare health and dental plans.

 Consumers can see which plans include
their chosen providers, making it simpler to
stick with their current healthcare team or
select specific ones they prefer.

« This feature is different from the full list of
providers on the health plan website, found
In the Shop and Compare Tool menu.

« ii i » S,?._‘.’FE,E&DA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 51
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How We Get The
Provider Data

« Health and dental plan carriers
submit their provider data to
Covered California monthly.

« Athird party checks this data
for accuracy and uploads it
to Shop and Compare on the
first of each month.
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PREFERENCES ----------------- ALTH ------=----=----- DENTAL -----------=-----

Group 1: 1 Member

Provider Type
® s36.000 i

Provider

P f Doctor -
rererences Group 1's Providers Doctor
Use this page to search for providers, including doctors, hospitals, and H[:-Spital

children's dentists. You may choose up to 5 providers for Group 1.
Children's Dentist it n

e Search up to 5 doctors,
hOSpita|S, and Search for providers

First choose the provider type. Then enter ygs

Child ren,S dentists_ providers closest to you.

ZIP Code to find the

DOES NOT HAVE:

Provider Type Distance from ZIP Code

* Physicianswho are

« Enter the provider first cia
hospitalists (ER
or last name e e e - - doctors, pathologists,

anesthesiologists,
radiologists, etc.)
* Non-physician

. : . ¢
D|SCIa|mer AbOUt - e e o e o e Em e e Em == provi.c.lers (Nurse -
Your SearCh Resultsu Abontvou searchReeuie T T T e Practitioners, Physical

I Therapists, etc.)

Doctor 20 miles

I We update the health plan provider lists monthly but our list may be N Clln iCS
incomplete. Check with the health plan to be sure the provider you choose I . .
| works with the plan. ° Non-pedlatrlc

Dentists

« ii i » fﬂ‘.’;ﬁ'}fﬂ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Search Results

Search for providers

First choose the provider type. Then enter your ZIP Code to find the
providers closest to you.

Provider Type Your ZIP Distance from ZIP Code

Doctor - 95815 20 miles -

Provider name

Kaiser Silver 73 HMO

KAISER
PERMANENTE.
* * * * * o Primary care visits Generic prescription drugs
£35.00 Copay $15.00 Copay
GEESED oy eductbe ©
You pay S0 fyear

5148.59 imo

Extra Savings (D

Choose Plan

Estimated total cost

$1,947.09 /year
Based on yoypflealth care needs

/

Compare []

Your preferred providers

& Ying Brown

@ MERCY GENERAL HOSPI...
@ Jeremy Johnson

\_____/

Plan Details >

_—_/

Q, Enter first or last name

’____________‘

/ Your providers (3/5)

DOCTOR

1900 Dresden Dr

Blue Shield Silver 73 Trio HMO
pblue @

california

Primary care visits Generic prescription drugs

R KITIT O

Ying Brown
Family Medicine

Lincoln, CA 95648

HOSPITAL

MERCY GENERAL HOSPITAL
General Acute Care Hospital

'T’g D

$£35.00 Copay $15.00 Copay

Yearly deductible @
50 fyear

I Your preferred providers

Compare [

I @ Ying Brown
=P & MERCY GEMERAL HOSPI...

@ Jeremy Johnson

A001 | 5t
Sacramento, CA 95819

51 53.30 fmao

Extra Savings @

DOCTOR

Jeremy Johnson
Family Medicine

/—_—_—_——

Choose Plan

5008 Jefferson Ave
Sacramento, CA 95833

Estimated total cost

$2,008.41 fyear
Based on your health care needs

\_____/

Plan Details »

\

COVERED
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Disclaimer: Important Note

About Your Search Results

We update the health plan provider lists monthly but our list may be
incomplete. Check with the health plan to be sure the provider you choose
works with the plan.

» Consumers and Enrollers should refer to the Health and Dental
Carrier’s website for the most up-to-date provider in-network list and
Information

« Contracts between carriers and providers are negotiated year-round and
changes can happen at any time

VERE . . .
« ii i » S,?._.FORN.DA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024



Plan Doctor and Provider List on the
Health Plan Details

Link to the Plan Carrier’s website for a list of
In-network doctors and providers

Children's dental Overall Qua"ty Rating

Other Resources Quality ratings can help vou compare health plans. Plans are rated based on national

Summary of Benefits and standards. Ratings look at customer experience and quality of medical care.

Coverage (SBC)
Getting the right care

Plan brochure
o — Member's care experience  No rating yet

[ Doctor and Provider List l
Member's plan service experience

S .

Covered prescription drug list

VERE . . .
fﬂ.FORN.DA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Sample: Blue Shield Provider Search

Search for doctors and services

Find a doctor by name, facility, medical group, or specialty, such as pediatrics or psychologist.
Get the best search results and support when you log in.

O\ Enter an address Individual and Family HMGO Plan (including ... Doctor name, specialty, more

Search in these categories

( l (1) Blue Shield always tries to show the most up-to-date provider information on our

website, but this information can change at any time. To comply with state

DOCTORS & SPECIALISTS PRIMARY CARE PHY)|

mandates including SB137, providers who do not provide us with informational
updates and are in-network might not appear in our search. Please contact the

o0 healthcare provider directly to check on status, plan acceptance, and availability.

FACILITIES DENTISTS VISION CARE

5 &5

ALTERNATIVE PHARMACIES EQUIPMENT & URGENT CARE
MEDICINE SUPPLIES
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Reporting Discrepancies/Other Issues

If you find provider network discrepancies, please contact the

Health or Dental Carrier

* For example, if a Health Plan details page displays a provider preferred
In-network butthe provider says they are not, call the Carrier customer
service line to resolve

If you find a pattern of discrepancies on Shop and Compare,

please contact your local Covered California field or account
representative or outreachandsales@covered.ca.gov

* For example, there are no hospitals listed as in-network for a region
where you know a Health Carrier is active

[}
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Sharing Shop and Compare Results

Use Anonymous Shop and Compare Tool

https://apply.coveredca.com/lw-shopandcompare/

- COVERED Espariol Need Help?
“Ii CALIFORNIA

Shop and Compare

Tell us a little bit about yourself

The information below will help us determine your
potential health coverage program eligibility. You may
qualify for help to lower your health care costs.

S,&‘.’,:EEE.? Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024



https://apply.coveredca.com/lw-shopandcompare/

Enrollers Can Share Shop And
Compare Results With Consumers

Enter household information

 Coverage Year

« ZIP Code

 Household Income

 Number of Household Members
 Ages

 Income

Select utilization and provider
preferences

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

Once on the Choose a Health Plan page,
copy the URL for the page and

share the URL via e-mail or text
message

When the recipientclicks on the link,
they will see the same Choosea Health
Plan page
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https://apply.coveredca.com/lw-shopandcompare/

Advancing
Equity, Quality
and Value
Positively
Impacting the
Health and Well-
Being of our
Members

VERED
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(i)

Purpose and Importance of Collecting
Demographic Data

« Covered California is dedicated to ensuring all
Californians have access to high-quality,
equitable, and cost-effective healthcare.

« Collecting demographic data, including race and
ethnicity, is crucial in identifying and
addressing disparities in health outcomes
and the quality of care across different
communities. This data helps in tailoring care
to meet individual needs and improving care
delivery overall.

Sﬂ_‘,’FE,EE.DA Outreach & Sales Special Enrollment Period Enroller Workshop | April 2024




Using Data to Identify and Address
Disparities

« Covered California analyzes demographic data
to identify health disparities and works with health
plans to reduce them.

* Initiatives like the Quality Transformation Initiative (QTI)
are in place, penalizing plans that fail to meet quality and
equity benchmarks in specific health areas.

* The collection and analysis of demographic data
are integral to our contracts with plans, ensuring
we work towards improving the quality, equity,
and value of healthcare services for all enrollees.




Higher Rates of Non-Utilization in 2022

* Non-utilizer rates
decreased in 2021 after
COVID likely due to a
return to care or delayed
care, but were at high
levels in 2022, nearing
40% overall

* This means nearly 40% of
all 2022 members had
no office visit, prescription
filled, or vaccine

Percentage of Covered California Members Not Utilizing Care by Year

40%

35%

30%

25%

20%

15%

COVERED
lll' caLiFOrRNIA Qutreach & Sales Special Enrollment Period Enroller Workshop | April 2024

2019

2020 2021 2022

Numerator: Count of members who had no claims
Denominator: Total members enrolled for that year with no
continuous enrollment rule applied, on exchange only

—
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Variation in Non-Utilization Rates
Across Race/Ethnicity

 Non-utilizer rates Percentage of Members Not Utilizing Care by Race/Ethnicity
decreased in 2021 40%
but then increased 35%
across race/ethnicity 30%
groups in 2022 25%
20%
« Black, Native 15% I I I I I I
Hawaiian/Pacific 10%
Is_I and er, an d | \& v*\ ‘&o &\o ‘@o\ 00 0&,, o’” $°
Hispanic or Latino ¥ A AN N &L
6{& ‘l‘o O @ .'\\’b &@9
members had the N o & S
highest rates of not & ¥ &
. . < @’0
using carein 2022 N &

m 2020 = 2021 = 2022
e 5. \\ COVERED , , ,
|i JJJ carirornia  Outreach & Sales Special Enrollment Period Enroller Workshop | April 2024 65



Lower Income Members Less Likely to
Utilize Care

. Percentage of Members Not Utilizing Care by Income Level
Affordability of health

care has affected 45%
treatment decisions for 40%

many Californians with
low Incomes, with over half 35%
saying that in the past year, 30%
they or someone in their
family has delayed or 25%
forg(_)ne some type of 20%
medical or dental treatment I I
due to costs from California 15%
Health Care Foundation N \
//'\ //'\<O //Q’Q //(1' b‘Q b‘Q b\"’@
& & & & & 2
N> N2 > P 0960
m2020 ®2021 W2022 O

)\ COVERED
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https://www.chcf.org/publication/low-income-californians-and-health-care/
https://www.chcf.org/publication/low-income-californians-and-health-care/

Members With Higher Out-of-Pocket
Costs Less Likely To Utilize Care

Percentage of Members Not Utilizing Care by Metal Tier
50%
45%

40% More than 20% of members in Silver, Silver

CSR, Gold and Platinum plans not using
any care in 2022

35%

30%

25%

o I I I I I I I I

il Il End BN Bsd
1o i E=

Catastrophic Bronze-HDHP  Bronze Silver 70 Silver 73 Silver 87 Silver 94 Gold Platinum

m 2020 ®m2021 w2022

Individuals may be counted in multiple categories due to midyear plan changes. Utilization outcomes will be specific to tenure in that metal tier.

e 5.} COVERED
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Member Race/Ethnicity by Service
Channel: Non-Respondent Rate

*2024 OE & Renewal Total Net Members: 1,784,650 Total Non-Respondent Members: 347,090

Total Net Non-Respondent Non-Respondent
Service Channel Enrollment* Count Percentage

Certified Enrollment Counselor 42,040 3,900 9.3%
Certified Insurance Agent 1,005,440 234,670 23.3%
Certified Plan-Based Enroller 19,650 10,400 52.9%
County Eligibility W orker 330 40 12.1%
Service Center Representative 59,270 10,550 17.8%
Unassisted 657,920 87,540 13.3%
TOTAL 1,784,650 347,090 19.4%

*Data as of 2/1/24 Source: https://hbex.coveredca.com//data-research/library/mct-profiles/CC_Open_Enrollment Renewal Profile_Net 2024 R20240313.xIsx

|
[ ]
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https://hbex.coveredca.com/data-research/library/mct-profiles/CC_Open_Enrollment_Renewal_Profile_Net_2024_R20240313.xlsx

How Enrollers Can Help

Collect consumer demographic data

* Educate consumers on the importance of
disclosing demographic data.

« Capture accurate and complete
demographic information from consumers
In the Cal[HEERS consumer application
section, optional Race/Ethnicity questions.

 We encourage not skipping the optional
race and ethnicity section during the
application process.

(]
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Help a Consumer
Find a Primary Care
Provider

* New and returning members are informed that their health
plan requires them to have a Primary Care Clinician within
60 days of effectuation.

» At enrollment, members can choose their Primary Care
Provider (PCP).

* If members want to change their PCP, they can do so by
contacting their health plan.

 Members enrolled in EPO/PPO plans are not required to
see their assigned PCP for healthcare services or referrals.

* The assigned Primary Care Clinician assists members in
navigating the healthcare system, including obtaining
preventive health services and accessing necessary care.

® e COVERED
li J CALIFORNIA




Power of Wellness: Preventive Care
Services

 Remind new and returning ,
members they are entitled to /
preventive services at no cost (

 These no-charge services vary
by age, health status, and
other factors, and are
established by the US
Preventive Services Task
Force (USPSTF) after
considering the medical
evidence for each service

: . 4 . . - .
(i‘li) fﬂ‘.’pﬁ RED ) o ach & Sales Special Enrollment Period Enroller Workshop | April 2024 U_SPSTF is an mdep_er_ldent, volunteer panel of national experts in disease prevention and
LY/, evidence-based medicine.
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Questions?
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Break — 10 Minutes

iih ER?;:::.E Outreach & Sales Special EnrolimentPeriod Enroller Workshop | April 2024 73



Covered
California For
Small Business
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CCSB Advantages

MULTI-CARRIER PORTFOLIO ADMINISTRATION
* Featuring Kaiser Permanente, Sharp Health Plan, Blue « Simple to understand quote, consolidated applications and
Shield of California ONE SINGLEBILL.
 No Admin Fees, No Billing Fees, No Late Fees.
4-METAL TIEROFFERING * No Recertification!
* Groups can offertheir employees choicesfrom
1-tier, 2-tier, 3-tier or 4-metallic tiers RELAXED PARTICIPATION

* 70% of eligible employeesenrolled or valid waiver.
FEDERAL TAXCREDIT
* Lowerthe costof coverage for qualifying small businesses. OUT-OF-STATE COVERAGE

$4,000 maximum increase for 2023  Remote employees can access Blue Shield BlueCard.
PEO SUB-GROUPS GREAT FOR START-UPS
« Employersin and out of a PEO are eligible with as little as « Asllittle as 2 weeks of payroll!

PEQO payroll.

Unusual Situation You Need Help With? Reach Out To Your Sales Team!

Te COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 75
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MyCCSB Portal
Driving Administrative Efficiencies

MANAGE YOUR POLICY AND EMPLOYEES ONLINE!

Easy self-serve employee Adds, Terms and Changes
Up to 30 days retroactively!

View carrier subscriberDs online.

Invite new hires to enroll online and compare options
One-time and Auto-Pay Feature for Employers
Real-time AccountBalances

View previous invoices, payments, letters and notices

View all employer details such as reference plan, contribution,
COBRAstatus, addresses and contact information

Ability to have a secondary account login for employers

Cal-COBRA packets available electronically and mailed
Employee Census exporttool

And much more!

( i ’ COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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(i)

Added Values Included Through CCSB

Plans

 In addition to premier health
plans, which help keep small
businesses and employees
covered, our carrier partners
provide added incentives to
support overall health and
wellness.

 These can include valuable
discounts and free programs to
help members reach their
fitness and health goals.

sﬂ_‘.’FEEE“D\ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

YOUR PLAN
MAY OFFER

Fitness
Incentives

Wellness

Programs
(can include weight loss, quit

smoking, reduce stress, manage In-p

diabetes/depression)

Alternative Care

Discount Program
(Acupuncture, chiropractic,
therapeutic massage etc.)

Telehealth

Mail Service|
Pharmacy

Minute
Clinics

Emergency
Travel Service

BLUE SHIELD

@

Discounted Gym
Memberships

O,

thd
n Wellness Coaching

O

Up to 25% Savings
on Select Services

©

O
O

Only Available for
PPO Plans

@

KAISER
PERMANENTE

©)

Discounted Gym
Memberships and
On-Demand
Workout Videos

O]

Virtual and

Phone Wellness Coachin

®

Up to 25% Savings
on Select Services

g

SHARP

@

Discounted Gym
Memberships and
On-Demand
Workout Videos

@

Virtual Wellness
Coaching

O)

Up to 25% Savings
on Select Services

O)
O]

@
@

For customer support,

including ordering an ID card,

members can contact:

TRIO HMO members
(855) 747-5800

Full PPO members
(888) 256-1915

(800) 464-4000

(800) 359-2002
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Broker Bonus Program!

a partnership

(Enrolled Employees) (3 Groups / 6+ Groups)

t h a-t p a'yS 51 -100 $ 8,000/ $12,000

In addition to the standard 5% commission: 26 — 50 $ 4,000/ $6,000
« Bonus Period includes effective dates of 7/1/2024 — 1/1/2025

 Must write 3 or More Groups during the

Bonus Period to qualify 11-25 $ 2,000/ $3,000
*  Write 6 or more groups, and ALL bonuses increased by
50%!!!

« Business written through partnering
General Agencies qualify

4-10 $ 1,000/ $1,500

Terms and Conditions apply. Please see official flyer for the details, limitations,
disclaimers.
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New Business & Renewal Submission

y " e CLARENIONT
AMWINS BEERE&PURVES BenefitMall R
CONNECT
@ DickerS(I)n Employge Benefits SCE)S E::Qrsr WARMER >
nnnnnnnn Services GROUP y

« Submission Options

* Online: MyCCSB.com

« Email: CCSBeligibility@Covered.CA.gov
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Contact Us

CCSB Sales
(844) 332-8384
SmallBusiness@Covered.CA.gov

Agent Service Center

(855) 777-6782 - Agents@Covered.CA.gov
(Option 1 for English or 2 for Spanish
>then 1 for Agents

> then 2 for the Call Center)

Case Submission & Eligibility
CCSBeligibility@Covered.CA.gov

Quotes
CCSBquotes@Covered.CA.gov

VERED
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Medi-Cal To
Covered
California
Transition
Auto Plan
Selection
(APS) Updates

..........
caLiForNIA Outreach & Sales Special Enrollment Period Enroller Workshop | April 2024

Medi-Cal

we’ll keep
you covered.

—




Auto-Plan Selection (APS) overview

In 2023, APS was enabled for a seamless transition from Medi-Cal to
Covered California, ensuring continuous coverage.

APS was only applicable for the first transition

Initial des'Q“ from Medi-Cal to Covered California

Extend APS beyond initial transition for the

New feature population that was not eligible for APTC
when they were discontinued from Medi-Cal
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New Manual APS Feature & Process

« Helps certain
consumers transitioning
from Medi-Cal

« Updates their tax filing
status from “no” or “null”
tO “yeS”

« Changes their eligibility
for APTC as long as
they meet all other
eligibility requirements.

VER . . .
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Consumers who agreed to the
change of their tax filing status to
"yes" for the benefit year will be
iInformed about their APTC amount.

Some consumers will receive extra
educational materials.

Information about the lowest-cost
Silver plan will be provided.
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Impacted Consumer Population

00 Medi-Cal Transitioner’s case has the tax
ﬁﬂﬁ filing status: “no” or “null”, cannot

access APTC.

 These consumers are not eligible to automatically enroll
under the current Auto Plan Selection (SB 260) process.

« Consumers may not understand why they can't get APTC,
even If they're ready to file taxes to get it.
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Consumer MAPS Processes 1, 2, And 3

MAPS 3
rmcm (APS Lite*)

Newly eligible for CCA but Newly eligible for CCA but Newly eligible for CCA but
missing tax filing info missing tax filing info missing tax filing info

Population

2024 Tax Filing

Status Updated ves ves ves

Medi-Cal to Covered

Notice Sent Eligibility Notice NODO1 Eligibility Notice NODO1 California NODO1X

Educational Flyer Sent No Yes Yes

MCT MAPS Dashboard

displayed e Mo e

Consumer Action:
Account Information Yes Yes Yes
Confirmation Required

COVERED

*MAPS 3, APS lite process will display the lowest-cost Silver plan information on their CalHEERS Medi-Cal Transitioner dashboard. ——
‘ : } Outreach & Sales Special Enrollment Period Enroller Workshop | April 2024 85



MAPS 1 & 2: Login + Manual APS Flow

Login or Create an Account to Get Covered

Username

Password

e Agencios, Corified Insurance
ase Start He :

Create New Application Link Existing Application Access My Information
| want to create a new account I have an application started I'm maving from a Medi-Cal
I program to a Covered

and have not started an and need to link it to my new

application yet. account. California Plan.

Portal Login &
MCT Tile

COVERED

Create an Account to See Plan Details
or Log In t0 Your Account

Step 1 of2

Let us show

Create an Account to See Plan Details

Tosee the detas §
sted an the letter]

Step20f2

Access Code O Let us show you the plan we picked for you

Ta complate the process, creste 3 usemame, passward, and PIN 50 you can come back and access
your account when yo

Username

+ Must be at least

Please Review Your Information

+ Cannot be mare
First name * May have numbers

Alexander alexander smith
User Information
Last name Password
— + Cannot eontain dict| First name: Alexander
e Atleast 8 character
+ Nomore than 50 ¢
+ Atleast 1 UPPERCA]
Dteoftinn Atleast 1 lowercase)
« Atleast 1 number
sa1

e  Atleast spacial e

secial Security o i

Re-enter password|
PP Optin: Yes
Back

FIN
Hint: Use 4 numbers

Password

Em:
aees ke

Re-enter PIN Password: s Cancal
wess <

understand
and Notice of

Streamlined
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Thank you for Craating an Account!
Click the Log In” butzon to get started on your spplicavin,

Confirm Account Information

Before we enroll you, look below to make sure your information is correct so we can see if you
qualify for financial help to lower costs.

Do you have health coverage through a job, your family's job, or other source? Most peopie who

e 0o ot qualfy for financial help for a Covered Calfornia plan. Need more
er? Click here or calf us at 14008

Confirm Account Information
Before we enroll you, look below to make sure your information is correct 5o we can see if you

qualify for financial help to lower costs.

ople whe

Do you have heaith coverage through a job, your family's job, o other source? Mo
s hea fy Ip for  Cavered C.

h coversge do not & nancial help for Caifornia plan. Need

No, | do not have other health coverage.
Yes. | do have other health coverage
Your Information
Do you agree to file taxes for [YYYY]?

AlexW. Tax fling status:

o

Will someone else claim you as a dependent on their taxes for [YYYY]? No

Are you a member of an American Indian or Alaska Native tribe? No

Namisers of American fdian and Auaska Nativs tribes g af emetis. Cich v 1 fearn more

15 all your information above correct?

No, | need to change my information.

Yes, my information

s correct.

Account Creation

Confirm
Account
Information

Shopping
Flow

Enrollment Dashboard

Geoup 2

S
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MAPS 1, 2, And 3: Confirm Account
Information

The answer to the Minimum Essential Coverage (MEC) question
determines the subsequent steps.

Confirm Account Information

Before we enroll you, look below to make sure your information is correct so we can see if you
qualify for financial help to lower costs.

Consumer must confirm additional account details. The application will

Do you have health coverage through a job, your family’s job, or other source? Most people who
orag p f

R o e e e et v ma sy evaluate the consumer for financial help based on these answers:
Q No, | do not have other health coverage. . .

Yes, | do have other health coverage ° The CO nS ume r WI I I fl Ie taX eS
S —  The consumer will file taxes as Single

The consumer is not a tax dependent of someone else

Do you agree to file taxes for [YYYY]? Yes

« The consumer is not American Indian/Alaskan Native (AlI/AN)
TP AT ST On click of “Yes, my information is correct”, the consumer will
Are you a member of an American Indian or Alaska Native tribe? No - naVIgate tO the next Step.

 |f MAPS 1 or MAPS 2: Enrollment Dashboard
« If MAPS 3: *NEW* Choose Your Plan (APS Lite)

Is all your information above correct?

No, | need to change my information,

0 Yes, my information is correct.

| Note: Once account information is confirmed and the user shops for a plan (all groups) or
i confirms the pre-selected plan (MAPS 3), the coverage will begin the first of the month after the

cov action
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MAPS Population 3: Login to APS MCT Dashboard

Hi John,
Welcome to Covered California!

Create an Account to See Plan Details

or Log In to Yeur Account.

= Amcurreces

Login or Create an Account to Get Covered

Step 1 of2

Username Fori

Let us show you the plan we pick

Get Your Coverage Started [ sine |

Create an Account to See Plan Details

To see the detais of your plan, we need the namf
Iisted an the lefter you received from Covered

Passwoed Forger password Step20f2

@ Access Code O Let us show you the plan we picked for you

Kakser Permanente Silver 87 HMO

carhaa

Ta complate the process, creste 3 usemame, passward, and PIN 50 you can come back and access
your account when you need to.

i [MAEEYT
iy shetad,

ot st Case Number ©

Usemame KAISER Covered Mousehold Members

123456 ) .
st b at st characte Please Review Your Ini PERMANENTE.
* Cannot bemre than 50 characters Thank you for Creating an Account!
First name * Mayhave numbers,letters, hyphens () and periods { Click the "Log In” buton 1o get started on your application.
what You Pay
Alexander slexandersmith
Create a User Information Username Forgat username? $ 25{
E maonth
Last name Password
e First name: Alexander P o 3

- Cannat contin cicionary vords, names, or common
+ Namore than 50 characters. Last name: Smith Password Forgot password? [ .
 Atleast | UPPERCASE lecter
@
I Date of birth - Atleast 1 lowercase letter Date of Birth: 06/25/1983
 atleast 1 number
I (P L 8 Social Security number (SSN) S “
i [T, @ '
I Social Security number (SSN) a Preferred contact method: P
7 w | owe | o002 —
I . Re-enter password PhoNe: (i) ik - bt You have a Delegated Envoller Marge Dbty
Create New Application Link Existing Application I Access My Information Optin: Yes (Encolar sr aganey  Fhene Numbier Email
| want to create a new account I have an application started I'm moving from a Medi-Cal Bk Additional contact informatiq | O1EA10-120 ik
and have not started an 2nd need talink it to my new program ta a Covered PIN
application yet 2ot Califorria Plan, Hint: Use 4 numbers you wil remember. You willse t Emait smithagnailcom
seee @
Username: alexander.smith

Sesa “ “

Re-enter PIN

_...- @ You Have Options | —
PIN: soes S
i i thic s will e Fr o, @i i ot g
| understand and agree to the Terms and |
and Notice of Privacy Practices. ~ —
it your Enrolment Dashbeord i O R isouss  BELACan
fm ot robot -se o yousr
+ Firdpour dod [=)
sack - Campians athr plars i \nthem blue @
: hsthnet \Wihemage Bl
Repart a Changs
ramy £ : Pa—
o .

Contact Us

Login & Medi-Cal e
gTransition Streamlined Account ual APS MCT

(MCT)Tile Creation
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MAPS 3 (APS Lite) Process

After eligibility is determined for consumers in this process, the system will:

1. Display the plan on the MAPS Dashboard and in the NODO1X (the MAPS
version of NODO1T), using the same hierarchy as APS.

« At this stage, the 834 (enroliment data to the QHP) is not generated.
2. Prompt the MAPS dashboard to appear.

3. Stop users from finalizing plan selection until their account information is
confirmed.

4. Create and send the NODO1X.

Once the consumer confirms their details and decides to stay with the pre-selected
plan, the 834 will be generated. The coverage will begin on the first of the next month,
following standard Special Enrollment Period plan selection rules.

Note: Confirming account informationis different from the APS Opt-in/-out. Because of its complex
rules, it's only available through the logged-in CalHEERS account, not via IVR or CiCi.

‘ ii ’ COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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MAPS 3: Start Now + INFO CORRECT + Enroll APS Plan

Hi John,

Welcome to Covered California!

 PlanSelection Dashbasd

Confirm Account Information Choose Your Plan

Before we enroll you, look below (o make sure your information is correct so we can see if you We picked the plan that gives you the most financial help. Would you like to keep this plan or
qualify for financial help to lower costs. choase a different plan?

Your Coverage from Covered California

» . o - R e health coverage through a job, your family’s job, or other source? M
prmme age do ot qualify for for a Covered California pln.

. John .
‘ot qualfy for financial help for a Need mor I & 1 want to keep this plan o

Kaiser Permanente Silver 87 HMO

i wsen
I @ imothy Downey (55 years ok

Silver 87 HMO

I 53487 mo

Get Yaur Coverage Started Bl

To confirm your plan, please read the statements below. Then agree to the terms and
conditions, You'l have to enter your personal identification number (PIN) and

eSignatura ta confirm

Before

Before you
confirim your plan

Kakser Permanente Silver 87 HMO

th plan you chose. Don't
qualify for f 3

Household Members I Provide eSignature

éﬁ% WAISER Cowered Household Wembers [P—— R 0ad 0, 990rE 1 ChaNge I 07807 0 Compos phee A1 I want ta look at ather plans
and adaress, Th
ANENTE.
P T m vhe s @ No. 1 do not have other health coverage. ; « | cannct swikch plans i
freghit : L If you da not think this recommended pl can review of Pl i JELHE
. . o ek K o T Pl P Yes, | do have other heaith coverage e ot o
what YouTl Pay
Johnw, | agree to the terms and conditions above,
$25/month Yourinformation

Exit Continue

— “n
- - Do you agree to file taxes for [YYYY]? Yes Binding Arbitration Agreement

Alex W, Tax filing status:

Will someone else claim you as a dependent on their taxes for [YYYY]? No

ople wha are 213 dependent need to apsly with the fa

Are you a member of an American Indian or Alaska Native tribe? No

1 confir ta the Binding Arbitration Agree
You have a Delegated Enroller dargn Deriegies r I I S S S S S S - - I Review and sign
{Envabiur v dganey Phaone Mumber Email Is all your information above correct? penalty of perjury that | have rear and

Erntity harr] ik

@ Yes. myinfo

I Your esignature Date
exit Contin
I I 01/01/2022

Your personal identification number PIN @

tion s correct

You Have Dptions P

- m

Brigne
Haliirco

S MCT Confirm Account

~_Dashboard Info.
On-click of “Start Now” No MEC + Info is correct +

—— On-click of “Continue”

\[ AP

Choose Your Plan +
“Sign & Submit” for APS LITE plan

- o
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MAPS 3: Start Now + INFO CORRECT + Shop For Plans

Hi John,
Welcome to Covered California! Confine Rt iformation Choose Your Plan

ed the plan that gives you the most financial help. Would you like to keep this plan or
nt plan?

roll you, look below tc sure your information is correct so we can see if you We pi
i to lower cc choase a diffe

ew Submicted App , Envoliment
Do you have heaith coverage through a job, your family's job, or other source? Most peapie whe
have other health 4o not qualiy for financial help for a  Calfornia plan. Need more | want ta keep this plan

Household Members

vour agens
i wsen
P et corm
Get Yaur Caverage Started R L ———— -
Confirm Account Information o T Group 1
-_— - - Silver 87 HMO
Before we enroll you, look below to make sure your information is correct so we can see if you . n "
Kakser Permanente Silver 87 HMO qualify for financial help to lower costs. $34.87 imo m xpected coverage dates
st 20az - 12rvaaze
. cwi
¥ Do you have health coverage through a job, your family's job, or other source? Most peaple who Regort a Changs
N have other health coverage do not qualify for financial help for a Covered California plan. Need more. - . S S S S S S S . .. Covered household members
information before you answer? Cick here or call 8164725 © metny pouney
1f you select ~Yes" you will need 1o repo I & want o look at other plans
WAISER » you o
PERMANENTE.
Qe dai Rava Al el coerage 4o 10t think this recommended plan il e canreview exher pira 2 .
savings 25016 m0 A
What Youll Pary ) ) >
-_— e - e e e e e e o .
25/ Your Information 0
maonth
et Continue
o Do you agree to file taxes for [YYYY]? Yes.
’ You must agree to file taxes to get help pay red California plar
e Alex W. Tax filing status: Group 2
sey Single

Expected coverage dates

Will someone else claim you as a dependent on their taxes for [YYYY]? No CrtEm

People wha are claimed 25 3 dependent need to apply with their famiy's tax filer

Covered househald members
Are you a member of an American Indian or Alaska Native tribe? No

@ #iexonder Downey 128 years sial

Members of American indian and Alaska N

get additional benefits. Cick here ta learn more.
. @ veissa Domney 126 yers oy
You have a Delegated Enroller g Dbt —_— . . . . e e e . -
Dawney (21 years old)
Is all your information above correct? y (21 p

B or dguneyt Phane Humber Email

Lt

y Warrra]

al cnen I No, | need to change my information.

| =

You Have Options bog tor Plarn iy Oy | AppiciOn 100D | 258 1 SUGOGRATES
- o e e o e e e . .

@ Yes, my information is correct

- s s el
>

Confirm Account

Choose Your Plan +
“First-time User” to
shop for plans

~ Dashboard

Info
On-click of “Start Now” No MEC + Info is correct +

— On-click of “Continue”

P harmta [

e 1 Fudl T of b
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MAPS 3: Info Not Correct + REPORT A CHANGE Next Steps

Hi John,

COoVi
CALIF

Welcome to Covered California!

Get Your Coverage Started

Kakser Fermanente Silver 87 HMO

s 1T IVNTHPTPR] i 5 i ity s i [ WYY
k. it P, 5055 CEW g il i a1 ] ey
éﬁ% WAISER Covered souzehold Members
PERMANENTE. .
- T
™ -
What Youll Pay e 2
a Johnw,
$25l‘month
You have a Delegated Enroller dmpe [rimaie
IEnfali: e Agancyt  Phane Number Emadl
Entity Warms] MR- conrm kerm el cam
- s - l
¥ou Have Options I b e Pl

O e iy BLA G

A blue
weanet ilcmep Ol ¥

Dashboard

On-click of “Shop for Plans”

Rocatian] Couniy Bfics
Fhore fa

e T bacouio

w@uireaetr & Sales SpeeiakEnroliment Period

Confirm Account Information

Before we enroll you, look below to make sure your information is correct so we can see if you
qualify for financial help to lower costs,

Do you have health coverage through a job, your family’s job, or other source? Most people who
have other health coverage do not qualify for financial help for a Covered California plan. Need more
information before you answer? Click here or call us at 1-800-816-4725

If you select “Yes® you will need to report a change in order to complete plan selectior

@ No, | do not have other health coverage.

Yes, | do have other health coverage.
Your Information

Do you agree to file taxes for [YYYY]? Yes

help paying for your Covered California plan.

AlexW. Tax filing status:
6y Single

Will someone else claim you as a dependent on their taxes for [YYYY]? No

People who are claimed as a dependent need to apply with their family's tax filer

Are you a member of an American Indian or Alaska Native tribe? No

Members of American Indian and Alaska Native tribes get additional benefits. Click herg to learn more
- O S S S IS DS DS B B B e .

Is all your information above correct?

I @ No, I need to change my information.

Exit Continue

I Yes, my information is correct I

Update Your Information

To see all the pl

your information. Click "Continue” to report your changes.

Cancel

ans you can enroll in, you need to update

|
II

e o o o e e e omm

Confirm Account

Info
No MEC + Info not correct

Enroller Workshop | April 2024

Welcome Back to
Your Application!

We will walk you through your

application so you can make updates

Last Time, You Did Not Apply for Free or Low Cost
Health Care

K “Get Starte]

California has many health care pr
you like o see if you qualify for a

@ e

affordable for your household. Would

o see if | qualily for help from one of the available programs

want help paying for my health care

Report a Change flow

(f RAC completed, remove APS, regular

plan shop, no further guardrails)

92



F A AT AY o

2o

v RN G AR e~
e - - -17‘.“"‘-\0; 3 f q, ) v’m‘?’i"'"::—/”:’m‘-k
- ¥, . - - - - ..' _‘f‘ "‘ -> .AvA“

]

Enroller
Portal
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New! Export List of Staff for Enrollers

Enroller Portal Quick Links:

Click on My Reports - All Folders - My
Agency’'s/Entity’'s Enrollers - Export

My Agency's Enrollers

Only available to
Authorized
Signers, Agency
Managers, Primary
Contacts and

My Entity's Enrollers

Authorized
Contacts
E Fuagpoit: Cionacts & ALcousls -
My Agency Staff
Criglingd yorer iginded 4 sl ,
q
Fuport: Connacts & Acnoums: "
My Entity Staff - '
Deplys your eiiTy's arsodlan s

94



New! Enroller Portal Notifications

Check here for quick updates from Covered California

Older messages will be moved to the Notifications Archive

Home Agency My Team My Profile My Delegations Resources

Home Enroller Portal Notifications | JNotifications Archive

Welcome to your Agency Home Page!

Manage your Book of Business, assist your consumers, and more.

Agency Book of Business My Book of Business  Consumer Enrollments By Metal Tier Plan

Enroller Portal Notifications

Notification Id Notification Received Date Archive Date I
N-000002 Upcoming Special Enrallment Period Waorkshops 2024-03-08 2024-03-22 I
Page 10of 1
COVERED

CALIFORNIA

Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

Quick Links

Secure Mailbox

Delegation Tool

Start Application

Enraller Toolkits

My Reports

95



New! Bell Notification Messaging
Updates

Bell Notification will now have a Case |ID instead of the
consumer's name

This makes it easier to search for the consumer in your Book of Business.

2 0-

Notifications Mark all as read X

il

Alert for Delegation Request
Hellm a3 new Deleatiﬂn has been assigned o

you for the Consumejcase number

2 hours ago

VERE . . .
« ii i » S,?._ ...... DA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024




New! Site Served Report for PC/AC

Primary Contacts (PC) and Authorized Contacts (AC) should now
see a new report titled "Counselors with Sites Served"

My Reports mmmmp All Reports ) Counselors with Site Served

m Report: Site Served with Contacts
Counselors with Sites Served

*  Certification/Approval Status ~  Enroller Primary Office Location ~

97
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Update: Hours of Operation for

Subsite Locations

New checkbox titled:

"Same hours for all
Weekdays"

Automatically populates the
same opening and closing
hours for every day.

.00 AN

= Saturday Open Howrs

o0 A

2 AR

( ii i » Eﬂ_‘.’FE,EEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Update: Hours of Operation for

Subsite Locations

New checkbox titled:

"My business is open 24/7"

Automatically adjusts hours to
opening at 12:00am and
closing at 11:59 PM.

( ii i » Sﬂ_‘.’FE,EEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Future Enroller Portal Enhancements
Look for these updates before Open Enroliment

* Progress bar/trail indicating the progress of staff

being onboarded

 This will allow Agency and Entity managers to see the progress of
any downline staff that is being onboarded.

 Book of Business redesign
« Enhancement to Book of Business to make it more user-friendly.

« Additional reports specific to business process so the user does
not have to export the entire Book of Business every time, e.g.,

carrier, plan type, etc.
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Future Enroller Portal Enhancements
Look for these updates before Open Enroliment

Submit your Change requests from Enroller Portal
for your profile or Agency

« Users will be able to submit specific change
requests/questions directly from the Enroller Portal, which will

go to Outreach and Sales.

* E.g., Name change, address change, withdraw downline staff,
contract questions, etc.

« ii i » S,?._YFEEEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 101



Find an Enroller/Storefront Finder

 The Find an Enroller Tool is merging with the Storefront Finder

« Consumer research and feedback has shown that consumers want one tool to find help.
 Inthe future there will be one tool for a consumer to use when searching for an enroller.
« Application for becoming a Storefront will remain unchanged.

» Storefront Icon @

* New and Existing Storefronts have an icon in the search tool and will be prioritized at the
top of the search results.

« Search Results
« Search results will prioritize the most active enrollers in a search area, near the top.

@ Covered California Storefronts ' Licensed Insurance Agents and
Certified Enrollment Counselors

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 102



Becoming a Storefront

Thereare specific requirements for the Storefront program:

b T"( L‘J Tj — Storefronts, featuring Covered California
St o re ro n t approved signage, are an effective way for
people in your community to find your location.

com/get-help/local/storefrc

For more information or to access the Storefront application please
see the Storefront Toolkit
https://hbex.coveredca.com/toolkit/storefronts/Storefront Toolkit.pdf

< . >COVERED
l.
I ™

Provide a commercial location
accessible and visible from the street
that is open to walk in traffic

Operate during core business hours
(M-F, 9am — 5pm)

Display approved signage
Provide a private space for

enrollment assistance that adheres to
security and privacy policies

Have a clean, safe, professional
environment

Provide Covered California with
updates to Storefront information
(location, contact info, hours of
operation)



https://hbex.coveredca.com/toolkit/storefronts/Storefront_Toolkit.pdf

Agent Service Center call drivers show many

Enrollers have questions about navigating
their portal

Questions Include:

. . . * Global Search Bar
Highlighting + Quick links
Enroller Portal BE Locating my Book of Business

\ avig ation » Finding my Active Consumers List

 Seeing Consumers no longer delegated to
me (Delegation History)

* Transferring Delegations for larger
Agencies

 Password Resets

Outreach & Sales Special Enrollment Period Enroller Workshop | April 2024 104



Using the Global Search Bar

The at the top of your dashboard allows you
to search for consumers by any consumer data and locate your
consumers contact card.

Demographic Data | CalHEERS Data

Name CalHEERS Case
Number | o Quick Links
Date of Birth Application Number - e

Last 4 of SSN

Contact Info one = -
Phone/Email/Address R .

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 105



Locating and Using your Quick Links

Your are located on the righthand side of your
home page. They provide guick access to important functions.

N

Secure Mailbox The location of your Daily Summary
Emails
Delegation Tool Gives you access to self-delegation vecure Mallbox

Delegation Tool

Start Application  Takes you to the beginning of a new
customer application

Start Applicatio
Enroller Toolkits  Takes you to all published enroller R
toolkits, with job aids and helpful

information

el ar T m -
E raller [ooiKIts

My Reports Takes you to a copy of your Book of My Reports
Business, your team report export and
any future reports created for you.
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Book of Business Export : Helpful Tips

Enroller Portal: Users can export the Book of
Business at an Agency/Entity and Individual
level dependent on user permissions.

Filter and sort the report columns:

Enrollment by Carrier

Enroliment by Metal Tier

Enrollment by Effective Date
Enrollment Status

Eligibility Status (for ROP purposes)
Consent for Verification expiration date

Helpful Tips:

» Users have the option to export a
"formatted" or "details only" version of
their Book of Business

* Detailsonlyisthe best option for
larger Books of Business

« Book of Business Extract should always
be viewed and downloaded in Excel

IAgency Book of Business My Book of Business  Consumer Enrollments By Metal Tier Plan

Report: Contact Application and Enrcllees
Book of Business by Enroller Contact

This report has more results than we can show (up to 2,000 rows). Summary information is calculated from full report results,

Total Records

COVERED

caLiFornia Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 Find more helpful info here: B



https://hbex.coveredca.com/toolkit/downloads/Book_of_Business_Export_for_Agency_and_Agency_Manager_Quick_Guide.pdf

Locating your Active Consumers List
Navigation: My Delegations === My Active Delegations

:::::::

Note: you may also be able to
access your Agency
Delegations dependent on
your user role

Agency w My Team My Profile My Delegations Resources

My Active Delegations

My Pending Delegations r Agency Home Page!

ess, assist your consumers, and more.
My Delegation History

Home Enrcller Portal Netifications  Motifications Archive  Agency Book of Business

My Book of Business  Censumer Enrcliments By Metal Tier Plan

m Delegations
My Active Delegations v

l Accept Delegations Dedline Delegations
50+ items « Sorted by Delegation Start Date « Filtered by My delegations - Delegation 5tatus » Updated a few seconds ago search this list.. “ - H = l
[] CalHEERS Case... * | Name w | Date of Birth | 55N + | Phone ~ | Email v | Household Eligibility * | Consent... v | Delegation Start Da... + » | Delegation ...
1 [ CoveredCA Only 2028 2/26/2023 4:00 PM D-520405 E] .

|
[}
« iili » S,?._‘.’F%EEPA Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

108



Locating your Delegation History

You can access a list view of all historical delegations. This
means any delegation that has been removed.

This list includes:

« Consumer name

« (Case Number

« Delegation Start Date

« Delegation End Date

 Method in which the delegation was removed

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 109



Finding your Delegation History

: . i ] Note:
Navigating to your Delegation History You may also be able to access the
Delegation History for your Agency or

My De|egati0n5 ‘ My D9|egati0n HiStOFy Entity dependent on your user role.

@ Q,  =earc
Home Agency My Team My Profile My Delegations Resources

My Active Delegations
|

T I S — r Agency Home Page!

Ma ess, assist YOUr consumers, and more.
Wy Delegation History
Home Enroller Portal Metifications Motifications Archive  Agency Book of Business My Book of Business  Consumer Enrollments By Metal Tier Plan

Welcome!
Explore additional choices by navigating through the tabs on the right or My Reports from the menu

[}
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Delegation History - How To Use It

Delegaticn History

My Delegation History

Search this lis e || c
50+ items « Sorted by Delegation End Date + Filtered by My delegation histary « Updated a few seconds ago search this [ist. H B H l -

Consumer Contact | CalHEERS Case/Applicatio... “ | Delegation 5tart Date | Delegation End Date + | Reason for End “ | Delegation History Name v

2113/2015 4:00 PM 3/5/2024 10:24 AM Consumer requested cancellation

Reason for End Explanation
Consumer Requested Cancellation Delegation was removed manually by either
A. Consumer logged into Cal[HEERS and selected
remove

B. By Admin User (SCR) by consumer request

Accelerated Consumer Delegation Consent Removed when a new delegation was processed via the
Delegation Tool. Consumer was provided One Time
Passcode

Transfer within Agency/Entity Delegation Removed via delegation transfer initiated by
Agency/Entity

HA COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 111
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Transferring Delegations

How to transfer individual delegations for large
Agencies/Entities (over 2,000 delegations)

When attempting to transfer delegations, many users have struggled to find
the consumer case In their portal. Here are the steps to complete this

transaction:

Search for _ . .. Locatethe Select your Complete the
the consumer ~ INthe"delegations™ g4y arrowon  Target enroller process by
by CaseIDin  sectionclickonthe  ihe top right selecting

the global BLUE delegation corner next to "Transfer
search name the actions Delegation"”

HA COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 112
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Transferring Delegations Flow

CELEGATION START DATE

Delepations

L OAALLITE COST ALY Def BGA TR0 BT TLY

ENROLLEN COMTALCY

DELEGATION NAME
el Delegation
) 53570848 W
Transfer Delegation
HHEE P [« ] - i
122 76E
D ey T L] Ap E t
= =7 o (&)
" {c (s
C ¥ R —_— o
D-34T0848 11/2024 305 PRl
o

COVERED

Outreach & Sales Special EnrolimentPeriod Enroller W

Cwww  [Transfer Delegations




Password Resets and Multi Factor
Authentication (MFA)

Setting up Multi Factor Authentication allows you to self-serve

Register Your Account Be Sure to register your

Set up one of the following verification methods to register your account before you start your application.

[f you forget your username, password, or need to view your tax forms, you must register your email address or cell aCCO u nt Wlth
phone number te 400255 your account

An Email Address

Email
Recommended

- c Camrn
Mo email registered L+ n:h:J

And

Cell Phone Number

Recommended Srandard text message rate appiies.

Mo cell phone registered

A Phone Number

Security Questions

o You have registered your Security questions. Edit

fﬂ‘.’;ﬁ'}fﬂ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Navigating to your Security Profile

1.Profile Icon
2.My User Profile
3.Navigate to My Security Profile

lllllll

My Team My Profile My Delegations
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Updated: Special Enrollment Page
CalHEERS Page now displays the following two links:

« Special enrolimentlink navigates the user to a Covered California site: Whatis special
enroliment?

« See full listof gualifying life events link navigates the user to a Covered California site:
Qualifying Life Events

¢~ Household Menu Your answers will be saved

Special Enrollment

You must have a qualifying life event to apply for health insurance through Covered California during special
enrollment. Regardless of the life event selected, we will see if you are eligible for Medi-Cal.

You may qualify forlsp-ecial enrollmentf one of the following events has happened to you or someone in your
household recently or expect to experience in the near future. Federally recognized American Indian or Alaska

Natives can enroll any time}See full list of qualifying life events. ®

[ ]
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SEP Page Links Provide Additional
Information:

COVERED  Get Started Health v Dental ~  Vision ~  Support ~ Q, signin t:shnpandl.':urnpare :J

CALIFORNIA
™

mfﬂy‘:ssx Get Started Health v  Dental v  Vision v  Support v Q signin ( shopandCompare)

M

Home / Support / Before YouBuy / Qualifying Life Events
Home / Support / Before You Buy What is special enrolment?

X . Qualifying Life Events
What is special enroliment?

Need health insurance outside the open-enroliment period? You can sign up if
you've recently experienced certain life changes. The most common change is
loss of health insurance, usually due to a change in your job. Other changes

include getting married, having a baby and moving to a new area. Read about the For most qualifying life events, your coverage will start on the first day of the
following month after you select a plan.

If you experience a qualifying life event, you can enroll in a Covered California
health insurance plan outside of the normal open-enrollment period. Most special-
enrollment periods last 60 days from the date of the qualifying life event.

other qualifying life events and how to enroll outside open enroliment.
Less than 150 percent of the federal poverty level

« For 2023, your expected income is less than $20,385 as a single person,
less than $27,465 for a household of two people, less than $34,545 for a
household of three people, or less than $41,625 for a household of four
people. (For other household sizes, see the Federal Poverty Level
Chart under the 150 percent column.)

« Note: If this is your only qualifying life event, select "None of the Above" on
the Qualifying Life Event page of the online application. If you otherwise
qualify, the system will provide a special-enrollment period that you can use
to enroll or change plans once per month.

Pandemic (e.g., COVID-19) or national public health emergency
+ A pandemic or national public health emergency resulting in a declaration of
Watchon E3Youlube a state of emergency at the state or national level.

Paid the penalty for not having health insurance
« Paid the Individual Shared Responsibility Penalty to California's Franchise

Tax Board because you didn't have health insurance in the previous tax year.
1
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New! Cost Sharing Reduction History

* Enrollers can now view their Consumers Cost Sharing Reduction
(CSR) history on the Enrollment Dashboard

* Click "CSR History" link on enrollment tile to see changes in

CSR's

Group 1
Western Health o coverage dates
Advantage gy 07/01/2024 - 12/31/2024

Western Health Premium start date

Silver 87 HMO 08/01/2024
Policy ID
$33.60 /mo 21207

Enrollment Status: = Enrolled

Current CSR Level
CS5 (SR History

CSR History

Policy ID 21207

CSR Effective Date

08/01/2024

07/01/2024

08/01/2024

CSR Level

S5

cs4

S5

Close

Plan Name

Silver 87 HMO

Silver 73 HMO

Silver 87 HMO
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Updated: Medi-Cal Transitioner (MCT)

Dashboard

[ ——]
che
"
» .
You Have a Delegated Enroller
Phone Number Email
| Mark Smith (768) 923-4567 sdgt@mailinator.com
a Additional Info
Languages Spoken Address State License Number
English, Spanish, African Addresstesting, ABC1234
i i el Los angeles CA,90950
Clients Served
Individuals , Families
COVERED

caLlForNia Outreach & Sales Special EnrolimentPeriod Enroller Workshop | April 2024

The MCT Dashboard was updated
toinclude Enroller information.
Consumers with a delegated
Enroller will find their Enrollers
Information:

e Name
* PhoneNumber
e Emall

e Location
 Languages served

Consumers without a delegated
Enroller will see a link to Find Local
Help
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Consumer Identity Proofing

v’ Verification of a consumer’s identity is a
in eligibility determination.

v ldentity proofing can be done by
verification, identity proofing (RIDP), or
application.

Visual verification:

* When assisting the consumer during visual
verification, there are several types of acceptable
identification documents that must be
uploaded to the system during the application
process.

» Within the application, you will be asked to first
attest to visually identifying the consumer’s
identity and then click on one of two lists to
begin the document upload process.

‘ ii , COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

| attest that | have visually identified this person’s identity.

@) ves () Neo

Confirm Chris's Identity

Please click on one of the lists below to start uploading document(s). You may select one document from List A or
two documents from List B to confirm Chris's identify.

List A ListB
Upload 1 document from this list Upload 2 document from this list
*  Military dependent’s identification card * Birth certificate
* |demrification card issued by federal, state ar local *  Socisl Security Card
government

*  Marriage certificate
* 1.5 passport
» Divorce decree
»  Native American Tribal document
s Employer identification card
*  Schoal identification card
s High school or college diploma (induding high school
* .S military card or draft record equivalency diplomas

IMPORTANT NOTE:
Bypassing identification verification by uploading a
“placeholder” image instead of acceptable

documentation is unlawful and may result in suspension
or termination as possible outcomes for violating RIDP
rules.



https://www.coveredca.com/documents-to-confirm-eligibility/identity/

Updated: Identity Proofing Options

Provide information to
confirm consumer’s identity:

Identity Proofing Options

you will need to provide come

 Electronic Upload
* In Person, and

MoNe
e Fax
Llectronic Upload
rou may electraricaly upload a copy of ty
NEW: The Acceptable cocurmnt o v o your CovredEhiom s T
’ ["r“;" ! MO N AT R rivides 2 et of Aacuments 1
fOve your (Gend APTST wOU U0 your ¢or ) Al "

Documentation List link
navigates the user to the
Covered California webpage:
Documents to Confirm
Eligibility.

[}
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Updated: Primary Contact Page

New link added to the
tooltip on the Primary
Contact page displays
a link to a document
titled Request to
Amend Personal
Information by a
Parent, Guardian, or
Authorized
Representative PDF.

COVERED

Mitch M.

Who is the Primary Contact for your household?

Hint The Primary Contact Is the person who can make changes to your coverage.

A4

USES FOR THIS
FORM:

Replacing a minor that
IS listed as the Primary
Contact with an Adult

caLiForNIa Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024

seoma
TR T TS AP ARG A DA e

REQUEST TD AMEND PERSONAL INFORMATION BY A PARENT, GUARDIAN, OR PERSONAL
REPRESENTATIVE

HBEX 410 (826)

o..'. FOV‘RED
'. ] -k ALIFORNIA

Roquost to Amend Porsonal information by a
Parent, Guardian, or Authorized Roprosentative

As the Consumer’s Authonzed Representative. you may request amendments 10 the Consumer’s personal
informaton Covered Caldorna creates or mantans for the Consumer You wil receive a response 10 your
recuest within 30 cays aner we recsive your reguest Shoukd we ceny your request, vou have be right 1o
reguest & review Of our Oeceicn Snd we wil provide you Dre name axd Contact nformalion of the revewing
Officis 1 CONUNZUION With & Writhan Copy of Our GeCision. Please Complete this form and MIACh Al relevant
documents. You may sutsmil the ‘o and documents by esther mad or fax

Coverea Calformin
PO Box 083728
West Sacramentn, CA 95768 6725

Fax: (888} 129-3700

Consumer Information
(As d 08 your C Cailornia Account) !
Last Name. —[TwstName: Tiidce Inbal
Address: Ciy'Stae Jip Code
Covered Cadoma Case or Account Number: Date of BIrn
124




Reasonable Opportunity
Perlod (ROP)

The Reasonable Opportunity Period (ROP) is a 95-day
perlod during which a conditionally eligible consumer can
submit verification documents to clear inconsistenciesin
their application.

* Documents will be requested in Cal[HEERS to verify a
consumer’s eligibility.

 Consumerswill be terminated from their coverageif the
documents are not provided, or the application isn’t
updated to include accurate information.

 If the verification categories cannot be electronically
verified and must be manually passed, documents will
haveto be provided every year.
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https://hbex.coveredca.com/toolkit/pdfs/CCA_Understanding_ROP_and_AutoDiscontinuance_Guide.pdf
https://hbex.coveredca.com/toolkit/pdfs/CCA_Understanding_ROP_and_AutoDiscontinuance_Guide.pdf

Uncorrected Inconsistencies at the end of
the Reasonable Opportunity Period (ROP)

Uncorrected Inconsistency Impactto Consumer

Income Advanced Premium Tax Credit (APTC) and/or Cost-

Social Security Number Sharing Reduction (CSR) is redetermined or terminated.
.. : The consumer can request to have their APTC/CSR

Minimum Essential Coverage (MEC) restored

American Indian/Alaskan Native o _

(AI/AN) Note: The consumer will still have coverage under their

health plan.
Citizenship Coverage terminated.

Lawful presence
Incarceration status
Vital status (deceased)

N

®

) COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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https://intranet.coveredca.com/ccuniv/uam/UniversityLibrary/Inconsistency%20Terminations%20-%20Restoration%20of%20Coverage%20Task%20Guide%20SC.287.docx?d=waf228b881dc94fec82c37b72a9f5cc67
https://intranet.coveredca.com/ccuniv/uam/UniversityLibrary/Inconsistency%20Terminations%20-%20Restoration%20of%20Coverage%20Task%20Guide%20SC.287.docx?d=waf228b881dc94fec82c37b72a9f5cc67

Periodic Data Matching (PDM)

The Periodic Data Matching Process occurs twice a year to
verify data sources for enrolled consumers to confirm the
following:

« Consumeris not newly eligible for or enrolled in Medicare
« Consumer has not been reported as Deceased

Consumers may be terminated from their coverageor lose
financial assistance, if they do not respond to Covered
California's request for information.

Consumers can respond to theinquiry in the following ways:

1. Contact Covered California Consumer Service Center
2. Respond on their CalHEERS home page under account alerts

(]
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PDM: Responding to Requests for Information

Navigation:
Check Your Information
From the Consumer Home Page, access

Account Alerts

ATy am | recaieng the Decessall gent®

CIILION 0 pour ApEhication for Gne o mare members of your nouscho'd, Flease

how (hat ooe o tnare msmibwrs of yoor hoosetebd may fuve ded Yo heaseboks

2 response 100 20Xh RoQseholl mamDar S0 we Lan updane pour eigindity. We a0

ey (s you

Aty am | recetang the Medcare Jert?

O B Show That oo of mor s members of gour hocsenold may have Medicano coeer agv. Your

e vl needt o prosvde 3 response for sach noysehols meember 50 we tan update your sigitiity
) Cal  Comax A SN O Newa !

Welcome back' Max! P e romtgt! the Servee Cortey for mivinnnnl b p ot AD0- 300100

Complete Coverage

I Choose 3 plan that best fts your needs, if you wish 1o make

27y AANNOAR Changes 10 your housaba'd you can stdl re

Max R 30

@ Verification Check : Medicare :

0O 0 . - "\ " . ad e s Fohit i - o o s A dIsIeye
t0 redetormine your sfigbiity. Cur records show Max may have Medcare. ¥ this is wrong, plese select "N, disagree

At L prmase senT TP Al ew

Yez. agros No, disagree

@ Verification Check : Deceased

O Fecorils 300 5w 7 ore MaTiers of your Roudehoid My be Decestet. Marix 5 Our records show Max may have died £ the o wicng, phece skt "No, dapre”  ITohes

T rght pomase et Yes, Apree e apologine for oty dbmress this process My couse

Yeu, mree NO, dbagrse
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Hearing Aid Coverage
for Children Program (HACCP)
Overview

D) H CS Hearing Aid Coverage

for Children Program

HEALTH CARE SERVICES




D) H CS Hearing Aid Coverage

AAAAAAAAAAAAAAAAAAAAAA for Children Program

Eligibility
* Children 0-20 years of age

* California resident

* Household income under 600% of Federal Poverty Level (FPL)

* Does not have health coverage for hearing aids:
* Not eligible for Medi-Cal
* Not enrolled in California Children’s Services (CCS) for a hearing-related condition

« If enrolled in a health plan, the plan does not include hearing aids or limits annual
benefits for hearing aids to $1,500 or less

* Enrollment requires a referral from a medical provider or hearing
professional or a valid hearing aid prescription
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D) H CS Hearing Aid Coverage

AAAAAAAAAAAAAAAAAAAAAA for Children Program

EEEEEEEEEEEEEEEEEE

Enrollment Process

* Apply online at htips://haccp.dhcs.ca.gov

* Required documentation:
* Household income
- Existing health coverage (if any)
» Hearing aid prescription or provider referral
* Eligibility will be determined within 10 days from receipt of a
complete application. HACCP will confirm your enroliment
status by maill.

HA COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 131
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https://haccp.dhcs.ca.gov/

D) H CS Hearing Aid Coverage

AAAAAAAAAAAAAAAAAAAAAA for Children Program

EEEEEEEEEEEEEEEEEE

Covered Benefits

* HACCP covers a full range of hearing aid-related benefits, from
evaluation to follow-up:
« Hearing aids, including assistive listening devices (ALD) and surface-worn bone
conduction hearing devices (BCHD)
* Medically necessary hearing aid accessories
« Supplies, including ear molds and hearing aid batteries
« Hearing aid-related audiology and physician services

* For a comprehensive list, see the Department of Health Care Services’
HACCP Provider Manual at: https://mcweb.apps.prd.cammis.medi-
cal.ca.gov/file/manual?fn=hearaccp.pdf

* Coverage determinations are based on medical necessity. There is no cap
on HACCP-covered benefits if medically necessary.
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D) H CS Hearing Aid Coverage

AAAAAAAAAAAAAAAAAAAAAA for Children Program

EEEEEEEEEEEEEEEEEE

Providers

* Once enrolled, find a participating provider:
https://providerca.maximus.com/
or

° If an enrolled child is already established with a pediatric hearing aid
provider, Is their current provider enrolled as a Medi-Cal provider?

- Enrolled Medi-Cal FFS (Fee-For-Service) providers may submit claims for
covered benefits provided to HACCP clients through the same process they
already use for Medi-Cal FFS and CCS.

- If the provider is not already enrolled in Medi-Cal, they can learn more and
apply online: https://www.dhcs.ca.gov/provgovpart/Pages/PAVE.aspx
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AAAAAAAAAAAAAAAAAAAAAA
EEEEEEEEEEEEEEEEEE

Additional Resources

* HACCP Help Center
« Call 1 (833) 774-2227

* Translators available
* Video relay, TTY/TTD

» Chat with us online at www.dhcs.ca.gov/HACCP  »xes chatuithus..

Hearing Aid Coverage
for Children Program

* English and Spanish
« Can upload documents

 Email HACCP@maximus.com

* HACCP Webpage

* Visit www.dhcs.ca.gov/HACCP to learn more or find a provider.
« Apply online for coverage at https://haccp.dhcs.ca.gov.

‘ ii } COVERED Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024
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Enroller Tools & Resources
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Read Your Enroller Alerts & Briefs

* Enroller Alerts and Messages provide | _
important information and content; keeps m
you informed and updated to help you best coverep I, Agent Alert

BREAKING NEWS FROM COVERED CALIFORNIA

\

support Covered California consumers. S

« Special announcements, policy changes,
system updates (application and enroller
portal), important dates (Renewals, Open
Enroliment, Special Enroliment), and Agent Briefings & T
enroller resources. » Renewal Toolkit Alerts Briefings & Alerts

VIEW AGENT BRIEFINGS & ALERTS
» Special Enrollment Toolkit

» Agency Manager Toolkit

XToolkits for Enrollers

» Audio Briefings

» Approved Admin Staff Role Toolkit

v’ Create new folder and save all Enroller T
Alert Ema”S thel’e — SearCh by key » Social Media Toolkit
word/term for the specific topic you are ’
seeking. L
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Enroller Toolkits

« 7.J) COVERED
li J 2§ cALiFoRNIA

Overview

Consumers can enroll ina C
during Open Enroliment unle
a Special Enrollment Period

consumers eligible for a Spe
progress applications withou

Below is a list of resources (
Events, Special Enroliment \
resources to support Covere:

Check back frequently for up
Sp

Resource

Special Enroliment Period Toolkit

Medi-Cal to Covered California
Enrollment Program Toolkit

e 7.1l COVERED
“ ) CALIFORNIA

Overview

State law enacted in 2019 authorizes Covered California to enroll consumers in a qualified
health plan (QHP) automatically when they lose Medi-Cal coverage and gain eligibility for
advanced premium tax credits (APTC). Covered California began its auto-enroliment program
in June 2023 for consumers transitioning from Medi-Cal. Covered California will select the
lowest cost silver plan available for qualifying Medi-Cal transitioning consumers to maximize
premium tax credit and cost sharing support. This program will help to facilitate continuity of

Toolkits can be found in your Enroller
Portal “Quick Links” for easier access.

A “one-stop shop” guide with resource links for
Special Enrolment Period and Medi-Cal Transitioners
information and resources to support Covered
California members through the enrollment process.

coverage for individuals losing Medi-Cal coverage if they effectuate their Covered California
Special Enroliment Period plan within 90 days of disenroliment from Medi-Cal.
Job Aid Below is a list of program resources and support material for Covered California transitioning
consumers, enroliment channel partners, and other stakeholders on the program and
enrollment process. Check back frequently for updates. . .
e . ck Guides -« FPL chart
\erification Program Materials and Resources u I u I r
Resource Type Description
sprcnpeict [, « Job Aids « Sample
FAeua e Medi-Cal to Covered I
California Enroliment Fact Sheet | Outline of program strategy facts.
Program C
Healthcare Stipend e \Webinars onsumer
Medi-Cal to Covered Document answering common questions
California Enroliment FAQ regarding Medi-Cal to Covered California .
Program FAQ Enroliment Program. Ot I C eS
Single Streamlined - ) - - i ® P | an
Application Medi-Cal to Covered fLmks to \nformatlr?n sheetslm vano:{s‘\;n%uaﬁﬂesd_
California Consumer Fact | Fact Sheet | o CONSUMErs wno are no ‘onger efigible for Medl- . I
Sheets Cal and what to expect if their health plan is I f o any l I l Ore
= _ moved from Medi-Cal to Covered California. n O r I I l atl O n =
What to Expect if
Your Health Plan is —
COVERED Moved from Medi-
° Cal to Covered .
Gl ) cavirornia Calfornia (Enqish) | Ee e ey https://hbex.coveredca.com/toolkit/ 137
4 ideos _| expect if their health plan is moved from Medi-Cal _|__



https://hbex.coveredca.com/toolkit/

Enroller / Agent Service Center

Individual Family Plan
1-855-777-6782 | M-F, BAM-6PM

Supports service channels for both new and existing
enroliment of Covered California members in
California Healthcare Eligibility, Enrollment and
Retention System (CalHEERS) for online enroliment.

» Certified Insurance Agents * Plan-Based Enrollers
* Certified Enrollment Counselors < Certified Enrollment Entities
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Sales Regional ASngnme nts  Provider Regions Served

{For 2022 Coveroge Year)
HMO - 11, 15, 16, 17, 18
Anthem EPO-1,2,34,5,6,7,89,10,12,
13,14
HMO & PPO -1,2,3,4,5,6,7,8,9,
ﬂ Blue Shield 10, 11, 12, 14, 15, 16, 17, 18, 19

;
{
;

PPO only - 13

Sales Regional
eam
13 HMO/HSP - 14, 15, 16, 17, 18, 19

Tehama HealthNet EPO-2,4,5,8,9,10
. e PPO - 3, 15, 16, 17, 18, 19
 Eight Sales Area: Northern California, G B0 - iserpemanene 413 4567810122.1

JJJJJ

Bay Area, Central Coast, Central Valley, Los e 15 118,19
Angeles, Inland Empire, Orange County, o oo
valley 789

and San Diego

Western Health Advantage 283

Z]

Rating Region
10,11,13,14

6 Field Representativeslive locally
within their assigned sales territory to
manage and support the regional agents. RatrgRegion o %

- 2 Strategic Partnership Managers are
assigned to manage and support the top 25
agencies statewide.

. . Sales Areas
* 4 AccountServices Representatives I -Nortom Calfomia 502
live in Sacramento area with assigned sales 1l 2-8ayea e
territory to manage and support the B - Ceontral Coest
N . d C f d A I . -4-CentraIValley
avigators an ertified Application B 5-Los Angeles
Counselor Entities statewide. B 6 - inland Empire
7 - Orange County
S,ﬁ‘.’p%sﬁ?\ Outreach & Sales Special EnrollmentPeriod Enroller Workshop | April 2024 - 8 - San Diego

E Rating Region Boundaries m"ﬂ:"’gm" As of 6/2023



“,

/r\\\\\\‘ .

L T o~ " L
S G G A7 AL ’.\\’r\\\ AN

Questions?

fﬁ‘.’;ﬁ'}fﬂ Outreach & Sales Special Enroliment Period Enroller Workshop | April 2024




Take our survey!

Use your phone

camera to open the
QR code.

Help us improve on
how we share our
information with you.

14

1



Thank you!

Special Enroliment Period 2024 W orkshop

BRIDGING
THE GAP

Connecting to Care

kickoffevents@covered.ca.qgov
www.CoveredCA.com
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