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Covered California  //  2025 

Latest Updates from Covered California

Covered California News



Fiscal Year 2026-27

State Budget and 
Legislative Updates



Governor’s 
Budget,  
January 
2026

FISCAL YEAR 26-27
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$190 Million
• From HCARF for a program of financial assistance (Premium 

Assistance or Enhanced Cost-Sharing Reduction plans)

$2 Million
• From HCARF for the Striking Worker benefit program, with 

authorization to increase by an additional $3 million if needed

$20.35 Million
• From the General Fund to fund the CA Premium Credit of $1 Per 

Member Per Month all enrollees

$15 Million
• From Health Care Affordability Reserve Fund (HCARF) to provide 

payments to QHP issuers to defray the cost of providing Gender 
Affirming Care for Covered California Enrollees



Bill 
Introduced 
in 2026

LEGISLATION
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AB 1907 (Addis)
• Would expand Covered California auto 

enrollment to individuals who have 
submitted health coverage applications 
through California Statewide 
Automated Welfare System (CalSAWS) 
but are found ineligible for Medi-Cal. ​



A Closer Look – What You Need to Know for Plan Year 2027

Federal Policy Changes
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• Approximately 123,000 Covered 
California enrollees will be impacted.

• Future enrollment among LPI consumers 
in California will be limited.

• When premium tax credits are removed, 
impacted consumers face an average 
premium increase of approximately $650 
per member per month.​

Consumer Impact

• Certain lawfully present immigrants (LPI) 
will no longer be eligible for:

• Premium tax credits.

• Cost-sharing reductions.

Effective January 1, 2027

H.R. 1 Policy Change: Lawfully Present 
Immigrants (LPI) Eligibility Changes



Lawfully Present Immigrants Eligibility Changes 
for Financial Assistance Starting Jan. 1, 2027
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REMAIN Eligible 
for Financial Assistance

Lawful Permanent Residents (LPR/Green Card 
holders)

Cuban and Haitian Entrants

Migrants from Compact of Free Association 
(COFA) countries (Micronesia, Marshall Islands, 
Palau)

LOSE Eligibility 
for Financial Assistance 

• Individuals with asylum status or pending 
applications

• Refugees
• Survivors of trafficking, domestic violence, and 

serious crimes
• Individuals with Temporary Protected Status 

(TPS)
• Individuals with work visas or student visas
• Other humanitarian or temporary lawful 

statuses
Deferred Action for Childhood Arrivals (DACA) lost Marketplace eligibility entirely effective August 25, 2025, due to the CMS Final Rule.REMINDER:
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• Covered California:

November 1 to December 31
(maximum of 9 weeks)

2027 Plan Year Coverage & 
Beyond

• Federal Facilitated Marketplace (FFM): 
November 1 – January 15

• Covered California: 

 November 1 – January 31

2026 Plan Year Coverage & 
Prior

CMS Policy Change: Open Enrollment Period 
(OEP) Shortened to Nine Weeks Starting for 
Plan Year 2027 Coverage
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Covered California 
Open Enrollment 
Period for Plan Year 
2027 Coverage

• First major structural change since 
ACA implementation, reducing 
time for learning, shopping, and 
enrollment.

Impact 

• A comprehensive strategy and 
action plan to mitigate the 
impact of the Shortened Open 
Enrollment Period (SOEP).

Covered California 
Approach

9 Weeks

NOV

1
DEC

31

2026 2026
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Enrollers: Key Partners in Navigating the 
Shortened Open Enrollment Period 

Raise 
Awareness

Inform and 
educate 

consumers 
about the 
Shortened 

Open 
Enrollment 

Period (SOEP).

Drive     
Success

Mitigate 
impacts while 

maximizing 
enrollment 

opportunities.

Collaborate

Partner with 
enrollers and 
ambassadors 

to extend 
outreach.

Strengthen 
Operations

Ensure internal 
readiness to 
support the 
transition.



Highlights and Enrollment Trends

Open Enrollment 2026



Open Enrollment 2026

Marketing Campaign



Communicating 
with our 
Enrollees – 
Email, Direct 
Mail, SMS

BEYOND ADVERTISING

Knowledge is empowering. We strive to provide our 
enrollees the most up-to-date information so they can 
make informed decisions. Sharing details about the 
loss of federal subsidies is one example of how we 
prioritize transparency. Even when information is 
limited, we want our enrollees to feel valued and 
reassured that we are sharing what we know to 
support them in staying covered.



Increasing the 
knowledge 
of health 
insurance plan 
benefits one email 
at a time

ENROLLEE COMMUNICATION

Reminding enrollees of benefits that are 
included in their health insurance plan 
encourages utilization and access to care. This 
ongoing outreach continues to be adjusted and 
tailored as access to data and knowledge about 
our enrollees increases.



Agents & 
Navigators:

Thank you, Agents & Navigators, 
for your postings!



Direct Engagement With People Where They Live, Gather, And Seek Support

Connectors to Coverage



Campaign: 
Connectors to Coverage
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Who We Are: 

Covered California

Real Consumers

Community Based Organizations

Navigators & Agents

Communities

Past Enrollees

Me, You!
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• Media Tour: Held multiple media events in key markets: Los Angeles, San 
Francisco, San Diego, Fresno, and Sacramento.

• Community Connection: Engaged with local leaders, enrollers, and 
connectors to address barriers and health inequities.

• Key Topics: Highlighted deadlines, federal changes, rising costs, and the 
importance of staying covered.

November 2025: 
15 events in 

5 cities

OE 26 Kickoff Events
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• Media Tour: Countdown to Open Enrollment with stops in Bay Area, 
Sacramento, Fresno, San Diego, and Los Angeles.

• Lunar New Year Event: Engaged communities with a culturally focused 
event.

• Interviews: Provided interview opportunities for general and ethnic markets.

• Topics: Shared important messages on deadlines, federal changes, rising 
costs, and the value of staying covered.

January 2026: 
Main events 

in 5 cities

OE 26 Deadline Events



Improving 
Accessibility and 
Consumer 
Support on 
CoveredCA.com
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• Redesigned:
• Homepage
• Carrier 

Landing Page
• Improvements:

• Find an 
Enroller

• Enhancements:
• Get Started
• How It Works
• Important 

Changes
• In Language 

Content
• Learning Center



Key Insights for Supporting Communities During Enrollment

Community Engagement
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• Los Angeles and San Francisco – 
Latino Communities

• Fresno – Farmworker Communities
• San Diego – Latino Communities

Open Enrollment Kickoff 
Community Conversations

• Sacramento – Ukrainian Community
• Inland Empire – African American / 

Black Community
• Coachella Valley – LGBTQ+ and 

Immigrant Serving Organizations

Community Circles

Listening to Communities Across California



Key Takeaways from Community Feedback
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Trusted messengers matters 
most
Communities rely on local organizations for 

credible, actionable guidance and follow-
through.

Language and navigation 
support are essential
People need help that is language-

accessible and step-by-step, not just 
information.

Transitions and “churn” create 
coverage gaps
Shifts in eligibility, life changes, and renewal 

processes lead to confusion and drop-off.

Affordability concerns drive 
decisions
Premium costs, out-of-pocket costs, and 

uncertainty about financial help influence 
enrollment and retention.

System challenges can feel hard 
to use
Notices, documentation requirements, 

account access, and plan comparisons are 
common friction points.

Communities want 
support where they already are
In-community settings, familiar channels, 

and organization led touchpoints increase 
engagement.



Action Taken in Response to Community 
Feedback 
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Dedicated Partner Support 
Pathway:
• Consistent points of contact and warm 

handoffs for escalated issues.

Targeted Covered California 
Resources:
• Tools like the Social Press Kit, GIS Directory 

to find enrollers, and fact sheets on 
premium tax credits.

Statewide Resources:
• Shared relevant resources, such as the 

Transgender Care webpage and Race and 
Ethnicity Workforce Dashboard.

‘Resource + Connection’ 
Approach:
• We go beyond pointing to tools by ensuring 

timely help through warm handoffs and 
sharing the most relevant resources.



Join our 
Community 
Circle!
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By participating, you can:

• Share your insights and lived experiences
• Identify gaps in health care access
• Collaborate on equity-driven solutions
• Partner to expand resources for those in need

Together, we can create a more inclusive, 
equitable, and accessible health care system.

Email Sumeet.Pamma@covered.ca.gov to learn 
more and get involved.

The Community Circle 
strives to better 
understand the 
challenges and barriers 
communities face when 
accessing health care.

mailto:Sumeet.Pamma@covered.ca.gov


New and Renewal Consumers

OE 26 Enrollment Trends



Open Enrollment 2026 Plan Selections
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Net Plan 
Selections​

2024 2025 2026 Difference​
(Count)​ (Count) (Count) (2026 v 2025)​

New Enrollment​​ 306,382 345,711 235,055 -110,656 -32%

Renewals​​ 1,478,271 1,633,781 1,692,316 58,535 4%

Total Plan 
Selections​ 1,784,653 1,979,492 1,927,371 -52,121 -3%

• As of January 31st, more than 1.92 million Californians selected Covered California plans for 
2026, a 3% decrease compared to last year.

• New sign-ups decreased by 32% compared to last year.
• Among renewals, 32% made an active plan selection compared to 28% last year.
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While California’s total plan selections decreased 3% compared to last year, HealthCare.gov states decreased 8%, after four years 
of enrollment growth during Open Enrollment.

Total Enrollment: California & HealthCare.gov
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HealthCare.gov plan selections 2021-2025: https://www.cms.gov/files/document/health-insurance-exchanges-2025-open-enrollment-report.pdf   
HealthCare.gov plan selections 2026: https://www.cms.gov/newsroom/fact-sheets/marketplace-2026-open-enrollment-period-report-national-snapshot-2  
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• Average monthly premiums increased $51 per 
member from 2025 to 2026 for consumers 
earning less than 400% FPL ($62,200 for an 
individual, $128,600 for a family of four).

• The averages reflect changes in plan choice, as 
consumers downgraded to lower metal tiers, 
and the introduction of California’s state subsidy 
program for the lowest income consumers. 

• Nearly 390,000 consumers enrolled in 2026 are 
receiving state subsidies, for an average benefit 
of $45 per member per month. 

• For consumers earning less than 150% FPL 
($23,475 for an individual, $48,225 for a family of 
four), this means that average net premiums 
slightly decreased in 2026. 

Average Net Premiums Increased After Loss of 
Enhanced Premium Tax Credits: Under 400% FPL
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Average Net Premiums Per Member Per Month
Enrollees Under 400% FPL
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$51

$30
$64

$83

$73

Averages net premium amount among consumers receiving federal APTC and who had an active or pending 
enrollment status as of January 31st for each plan year.
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• Consumers earning more than 
400% FPL ($62,200 for an individual, 
$128,600 for a family of four) lost 
eligible for tax credits entirely and 
saw significant increases to their 
average premiums.

• The averages reflect changes in plan 
choice, as consumers downgraded 
to lower metal tiers.

Average Net Premiums Increased After Loss of 
Enhanced Premium Tax Credits: Over 400% FPL

Averages net premium amount among consumers who had an active or pending enrollment status as of January 31st for 
each plan year.
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Trends for New Sign-Ups: Income
• New enrollment fell 59% among middle income consumers no longer eligible for federal premium tax credits 

in 2026. 

• New sign-ups among consumers eligible for state subsidies decreased compared to 2025, but less than the 
overall average (down 8%, compared to 32% overall). The count of new enrollees with incomes under 150% FPL, 
who maintained the same level of affordability as in prior years, exceeded the count of new enrollees in 2024.

2024 2025 2026 2026 v. 2025

Income Enrollees Column % Enrollees Column % Enrollees Column % Difference % Change

150% FPL or less 31,640 10% 41,500 12% 38,210 16% -3,290 -8%

150% FPL to 165% FPL​ 32,480 11% 29,760 9% 24,680 10% -5,080 -17%

165% FPL to 200% FPL​ 46,040 15% 63,150 18% 38,840 17% -24,310 -38%

200% FPL to 250% FPL​ 52,910 17% 49,520 14% 32,710 14% -16,810 -34%

250% FPL to 400% FPL​ 82,360 27% 95,200 28% 63,260 27% -31,940 -34%

400% FPL or greater 42,010 14% 46,600 13% 19,220 8% -27,380 -59%

FPL Unavailable​ 18,950 6% 19,980 6% 18,130 8% -1,850 -9%

Grand Total 306,390 100% 345,710 100% 235,050 100% -110,660 -32%
Net plan selection counts include consumers who had an active or pending enrollment status as of January 31st for each plan year.
The ‘FPL Unavailable’ category includes consumers who submit applications for unsubsidized coverage.



35Covered California • April 2026 Special Enrollment Period Enroller Workshop

Trends for New Sign-Ups: Metal Tier
• The share of new consumers choosing Silver fell from a record high 69% in 2025 to 51% in 2026. The 

50% decrease in total Silver plan selections was offset by a 9% increase in Bronze and a 27% increase 
in Gold. 

• Without enhanced premium tax credits and California’s enhanced cost sharing reduction program 
eliminating deductibles, new enrollees are likely seeking more affordable premiums or richer coverage. 

2024 2025 2026 2026 v. 2025

Metal Tier Enrollees Column % Enrollees Column % Enrollees Column % Difference % Change

Minimum Coverage 4,360 1% 4,010 1% 5,020 2% 1,010 25%

Bronze 78,680 26% 78,060 23% 85,070 36% 7,010 9%

Silver 185,380 61% 240,070 69% 120,190 51% -119,880 -50%

Gold 26,370 9% 13,020 4% 16,560 7% 3,540 27%

Platinum 11,600 4% 10,570 3% 8,220 3% -2,350 -22%

Total 306,390 100% 345,730 100% 235,060 100% (110,670) -32%
Net plan selection counts include consumers who had an active or pending enrollment status as of January 31st for each plan year.



2026 Readiness

Special Enrollment Period



Helping Consumers Enroll Outside of Open Enrollment

Qualifying Life Events



Enrolling Consumers 
During The Special 
Enrollment Period

38

Consumers will need a Qualifying Life Event 
(QLE) to enroll in a plan.

• Most special-enrollment periods last 60 
days from the date of the major life change.

• For most qualifying life events, your 
coverage will start on the first day of the 
following month after you select a plan.

Covered California • April 2026 Special Enrollment Period Enroller Workshop

MORE INFORMATION CAN BE FOUND HERE: 
MAJOR LIFE CHANGES



SPECIAL ENROLLMENT
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• Consumers impacted by an official 
State of Emergency may Enroll 
with a Qualifying Life Event (QLE)

• Note: Use of this QLE is strictly 
monitored and audited by 
Covered California

State of Emergency QLE 
Start Date

SEP 
End Date

Imperial County – Late 
September 2025 Storm Apr. 17, 2026 Jun. 16, 2026

Santa Barbara and Santa Cruz 
Counties- November 2025 

Storms
Apr. 17, 2026 Jun. 16, 2026

Mendocino, Somoma and 
Ventura Counties – Late 
December 2025 Storms

Apr. 17, 2026 Jun. 16, 2026

Sonoma County – Early January 
2026 Storms Apr. 17, 2026 Jun. 16, 2026

City of Arcata – Arcata Fire Apr. 17, 2026 Jun. 16, 2026

State of Emergency 
Qualifying Life Event



Helping Consumers Keep Their Health Coverage

Consumer Case Support



Federal 
Poverty 
Level 
Chart

AS OF 
MARCH 1, 2026
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Program Eligibility by Federal Poverty Level for 2026
Your financial help and whether you qualify for various Covered California or Medi-Cal programs depends on your income, 

based on the Federal Poverty Level (FPL)



Reminders:

Federal Poverty 
Level (FPL) Chart – 
Eligibility 
Calculations
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Eligibility will now calculate 
using the updated FPL income 
thresholds for future program 
eligibility.

Eligibility for redetermination 
happens during: 

• Report a Change

• Reasonable Opportunity Period

• Periodic Data Matching



Reporting Changes to 
Your Consumer Case

• Marital status changes (marriage or divorce)
• Family size changes (birth or adoption)
• Income changes
• New health coverage (employer/Medicare)
• Updates to address or contact information
• Changes in dependents
• Tax filing status adjustments
• Citizenship or immigration status updates
• Changes in American Indian or Alaska Native tribal 

status
• Corrections needed for name, date of birth, or social 

security number
• Any other changes affecting income and household size

Key Changes to Report: 

43

IMPORTANT
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Continuous Reporting: Consumers 
must report any changes to their case 
throughout the year.

Medi-Cal Eligibility: Changes for those 
eligible for Medi-Cal or in households with a 
Medi-Cal member should be reported to the 
County.

Enroller Resources: 
• Reporting changes to Covered California – YouTube
• https://www.coveredca.com/support/financial-help/income-changes/
• https://www.dhcs.ca.gov/services/medi-cal/Pages/CountyOffices.aspx 

https://www.youtube.com/watch?v=22bCxigeJEE&list=PLCFmr5cEGdHAguI-xhJnDWq39oxmtK0Gg&index=4
https://www.youtube.com/watch?v=22bCxigeJEE&list=PLCFmr5cEGdHAguI-xhJnDWq39oxmtK0Gg&index=4
https://www.youtube.com/watch?v=22bCxigeJEE&list=PLCFmr5cEGdHAguI-xhJnDWq39oxmtK0Gg&index=4
https://www.youtube.com/watch?v=22bCxigeJEE&list=PLCFmr5cEGdHAguI-xhJnDWq39oxmtK0Gg&index=4
https://www.coveredca.com/support/financial-help/income-changes/
https://www.coveredca.com/support/financial-help/income-changes/
https://www.coveredca.com/support/financial-help/income-changes/
https://www.coveredca.com/support/financial-help/income-changes/
https://www.coveredca.com/support/financial-help/income-changes/
https://www.coveredca.com/support/financial-help/income-changes/
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Reasonable Opportunity Period (ROP):  
Managing Conditional Eligibility

• If documents aren’t 
provided, coverage will 
be terminated, or 
financial assistance 
will be removed.

• Some verification 
categories require 
manual processing, 
meaning documents 
must be submitted 
annually.

IMPORTANT:

• A 95-day window for conditionally eligible consumers to 
submit documents to resolve inconsistencies in their 
application.

WHAT IS ROP?

• CalHEERS will request documents to verify eligibility.

• Consumers must provide documents or update their 
application with accurate information.

HOW IT WORKS?
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Periodic Data Matching (PDM): 
Responding to Requests for Information

• Periodic Data Matching 
ensures Covered 
California follows 
regulations and helps 
consumers get the right 
benefits and coverage.

• If documents are NOT 
submitted, Covered 
California may adjust or 
terminate the 
consumer's coverage and 
subsidies based on the 
unresolved discrepancies.

IMPORTANT:

• A process that verifies consumer information against 
federal data sources to ensure eligibility for health 
coverage and subsidies.

WHAT IS PDM?

• CalHEERS checks Medicare enrollment status and 
deceased status

• If there are issues, consumers are asked to fix them by 
providing proof, or their coverage and subsidies might 
change.

HOW IT WORKS?



Covered California • April 2026 Special Enrollment Period Enroller Workshop

Application: Consumer 
Home Page

Medicare

Deceased
Action 

Required

PDM: Actions Required

Account Alerts
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Key Updates Related to Premiums and Gender-
Affirming Care

• Notices (NOD69) 
were sent to 
consumers to 
inform them of 
premium 
adjustments.

• Enrollers received 
Daily Summary 
Emails (NOD69) to 
stay informed about 
consumer updates.

Notifications & 
Alerts

• Due to a CMS rule change, Advanced Premium Tax Credits (APTC) can no 
longer be applied to premiums covering gender-affirming care benefits.

• California health insurance companies must still provide gender-affirming 
care benefits under state nondiscrimination laws.

• Covered California enrollees will continue to access gender-affirming care 
benefits as required by state law.

Federal New Provision

• 2026 premiums will be adjusted by health insurance companies.
• CalHEERS redetermination batch run will process these adjustments.
• Premium changes generally take effect on January 1, 2026.

Timeline for Premium Adjustments



NOD69: Consumer Notice
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2026 Premium Adjustment Details:

• Federal Premium Tax Credit (APTC) 
calculation updated for the 2026 benefit 
year.

• Correct premium tax credit amount 
notified to the health insurance company.

Effective Date:

• Adjustments are generally applied to 
enrollment starting January 1, 2026.

Billing Updates:

• Health plan changes to the bill may take a 
few weeks to reflect.
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Helping Consumers Keep Their Coverage: 
Premium Payments and Auto Payments 

Review 
Communications 

Promptly: 

• Encourage 
consumers to 
check all emails 
and letters from 
their insurance 
company or 
Covered California 
as soon as they 
receive them.

Application or 
Enrollment 

Changes: 
• Let consumers 

know that 
changes to their 
application or 
enrollment may 
impact autopay 
settings and 
billing, such as:
• Receiving a new 

Enrollment ID if 
the subscriber 
changes

• Switching to a 
new health plan 
or metal tier

Premium 
Updates

• Inform consumers 
that premiums 
can change if:
• Updates are 

made to their 
application

• There are 
changes in 
legislation

Autopay and 
Billing 

Differences
• Explain that each 

insurance 
company 
manages autopay 
and billing 
differently.

Questions and 
Contact 

Information 
• Advise consumers 

to reach out to 
their insurance 
company for 
questions about 
plans or 
premiums.

• Share where to 
find contact 
information:
• At 

CoveredCA.com
• On their 

insurance card



Special Enrollment Period 2026

Marketing Campaign



When life changes our first instinct is to call someone we love. To share the news, the emotion, 
the moment as it unfolds. That first call is about connection: a parent, a partner, a best friend.

But the next call? That’s about hope and help figuring out your next plan.

Covered California is the first call after the first call.

51
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Digital: Connecting During Real Life Moments
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Social: "Things I Wish I Knew Sooner" Series
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Cultural & 
Community 
Engagement
A key component to connecting with our communities is celebrating 
key cultural and/or community events throughout the year. All 
champion health, close awareness/familiarity gaps and address access 
concerns (for members and non-members).

VALUES,  TRADITIONS,  L IVED EXPERIENCES
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Influencers
OUR NETWORK

Connecting with our communities 
starts with building trust. During 
Special Enrollment, we will partner with 
influential creators from diverse 
backgrounds to amplify our message 
and educate Californians about the 
importance of health coverage. 

By collaborating with top-performing 
creators, we can effectively reach and 
engage audiences, empowering them to 
secure the health and well-being they 
deserve. 
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Enrollee Outreach

57

Prospective Enrollee Outreach
Sent to enrollees monthly to provide them with information 
about their health insurance plan and helpful tips about using 
their plan. Each month highlights a relevant and timely topic. 
Outreach is in English, Spanish, and some are in additional 
languages such as Chinese, Korean, and Vietnamese.

Sent to prospective consumers that either requested 
information or are in our enrollment system. Outreach is 
tailored to each unique audience based on the information we 
know about them. An emphasis is placed on providing the value 
of health insurance and how to get help when they need it.



Special Enrollment: February 2026 – October 2026

Communications Campaigns



SEP 26 Communications Campaigns
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*Includes Instagram in-feed and stories (3 frames per IG story per market) and LinkedIn 

Media

• Clear guidance on Special 
Enrollment Period (SEP).

• Updates to "Important 
Changes," including ePTC, 
public charge, and HSA 
eligibility.

• Launching a new and 
improved CoveredCA.com.

Integrated 
CommunicationCoveredCA.com

• Content for Black History 
Month and other key topics.

• Planning for shortened 
Open Enrollment (OE), PY 
2027.

• Print-ready SEP articles on 
relatable themes like 
weddings and graduations.

• Social media strategy to 
support SEP and OE27.

• Creating engaging 
content: Vox Pop videos, 
Real People documentary, 
and storybook.



CoveredCA.com Redesign Road Map
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Winter 2025

Phase 0
ONBOARD

Target Code + 
Theory start date

Phase 2
DESIGN

Define navigation, 
templates, + core flows

Phase 3
BUILD SYSTEM

Build accessible, CMS-
ready components

Phase 1 
DISCOVER

Confirm scope, 
assumptions, + 
success metrics

Phase 4
BUILD + 
VALIDATE
Deliver in sprint with 
continuous validation

Phase 5
LAUNCH

Prepare content, 
training, + site 
launch

Fall 2026Spring 2026 Summer 2026



Highlights from Year 1 and Planning for Year 2

Beyond Covered Programs



Grocery Support Program Enrollment Highlights
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6,972  Households enrolled

13,086  Household members impacted

$1,646  Average award amount per household

~$4.25M  Spent by members March - December 2025

YEAR 1 – PRELIMINARY RESULTS



Grocery Support Program: Year 2 Preview 

63Covered California • April 2026 Special Enrollment Period Enroller Workshop

• Fewer new participant spots due 
to many Year 1 members 
continuing in the program.

• More targeted outreach to priority 
populations with extended 
enrollment time where necessary.

• Simplified program experience 
with fewer surveys and check-in 
communications for participants.

What’s Changing?What Remains the Same:

• Program continues to be 
administered by FORWARD.

• Limited to select Covered 
California members who receive 
outreach invitations (new 
participants or continuing Year 1 
members).

• Funds provided via a reloadable 
debit card.

• Card can be used for fresh food, 
packaged food, baby food, and 
non-alcoholic beverages.



Child Scholarship Account Program:
Enrollment Highlights
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YEAR 1 – PRELIMINARY RESULTS

888 Households enrolled

10.99%  Overall enrollment rate

$217,550  Deposited into CalKIDS accounts

1,793 Total steps completed 

324 Unique participants newly claimed their CalKIDS account



Child Scholarship Account Program: 
Year 2 Preview 
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• No new funding is available for Year 2

• Program continuation depends on 
spending down the existing allocated 
Year 1 budget

Funding Update

What Remains the Same:

• Program purpose

• Eligibility criteria

• Benefit structure and amounts

• Partnership with FORWARD

• Overall program goals and equity focus



Covered 
California 
for Small 
Business
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Covered California for Small Business (CCSB) 
Website

CCSB was established in 2014 under the 
Affordable Care Act (ACA), CCSB is a state-run 
health insurance marketplace designed 
specifically for small business employers. 

CCSB Offers

• Unified Platform to purchase coverage
• Offering multiple Carriers
• Greater plan options for Employers and 

Employees
• Simplified administrative process
• Streamlined billing
• Enhanced efficiency

https://www.coveredca.com/forsmallbusiness/


Groups: 9,632

Members: 80,148

Average Group Size: 8.3 Members

70

CCSB 
Membership

Covered California • April 2026 Special Enrollment Period Enroller Workshop



          CCSB Advantages 
71Covered California • April 2026 Special Enrollment Period Enroller Workshop

MULTI-CARRIER PORTFOLIO 

 Featuring Kaiser Permanent, Sharp Health 
Plan, and Blue Shield of California

EXCLUSIVE TAX CREDIT

 Lower the cost of coverage for qualifying small 
businesses

EASY ADMINISTRATION  

 Enjoy simple, easy-to-understand quote, 
consolidated applications, and one 
consolidated bill

 No administrative fees, no billing fees, no late 
fees

RELAXED PARTICIPATION 

 70% of eligible employees enrolled 
with valid waiver

OUT-OF-STATE EMPLOYEE 
COVERAGE

 Remote employees can access Blue 
Shield's BlueCard Network

GREAT FOR STARTUPS

 Requires as little as two weeks of 
payroll



CCSB Exclusive Tax Credits 
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• Number of Employees: Business must have fewer than 25 full-time 
equivalent employees

• Average Wage of Employees: Employees earn an average annual 
wage of less than $67,000

• Employer-Paid Premium: Employers must contribute at least 50% of 
the insurance premium for each employee

• Duration: Tax Credit applied for two consecutive years

CCSB offers exclusive tax credits to help qualify small business reduce 
the cost of employee health coverage, making care accessible and 
more affordable. 

Eligibility Requirement for Tax Credits:



• Effortlessly handle employee adds, terms, and 
changes—retroactive up to 30 days.

• Access carrier subscriber IDs directly online.

• Invite new hires to enroll and compare plan 
options online.

• Utilize convenient payment options, including one-
time and auto-pay for employers.

• View real-time account balances and financial 
details.

• Access previous invoices, payments, letters, and 
notices with ease.

• Manage comprehensive employer details, including 
reference plans, contributions, COBRA status, 
addresses, and contact information.

• Allow secondary account logins for enhanced 
employer access.

• Receive Cal-COBRA packets electronically or by mail.

• Export employee census data with user-friendly 
tools.
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Streamlined Online 
Management Features

And much more!
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• Bonus Period: July 1, 2026 – January 1, 2027.

• Qualification: Write 3 or more groups during 
the bonus period to qualify.

• Enhanced Bonus: Write 6 or more groups and 
earn a 50% increase on all bonuses.

• Eligibility: Business written through partnering 
General Agencies is included.
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CCSB Enhanced Broker Commission Bonus Program

Standard Commission: Receive the standard 5% commission on all eligible groups.

A PARTNERSHIP THAT PAYS

Group Size

Incentive Per 
Group

$50,000 Maximum Cap

Enrolled Employees (3 Groups / 6+ Groups)

51-100 $6,000 / $9,000

26 - 50 $4,000 / $6,000

11 - 25 $2,000 / $3,000

8 - 10 $1,000 / $1,500

5-7 $500 / $750



Send questions to 
smallbusiness@covered.ca.gov
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What You Need To Know 

Enroller 
Tools & 
Resources



System Updates and Best Practices

Enroller Portal & CalHEERS



Latest Updates

Enroller Portal



Future: Consumer Retention Workspace
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In 2025, the Consumer 
Retention Workspace 
was created to help 
track and manage 

consumer renewals for 
Plan Year 2026.
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Reasonable Opportunity Period 
(ROP) expiring
Would you like to see all your consumers 
that are at risk for losing enrollment due to 
their ROP expiring?

Consent for Verification expiring
Would you like to see all your consumers 
that will not receive subsidy at renewal due 
to their Consent for Verification expiring?

What would you like to see?
What groups would be helpful to you? What 
time of year do you see this coming up?

In 2026, this workspace 
will be used to spotlight 

different consumer 
groups at various times 
throughout the year.

Enroller Feedback

Consumer 
Retention 

Workspace



Future: Enroller Portal Enhancements
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Enroller Portal Workshop:

• In March 2026, we held a workshop in 
Sacramento to identify and prioritize usability, 
user interface and user experience 
improvements to make the Enroller Portal a 
better workspace for enrollers.

• This was a 3-day, in-person workshop where 
we expressed ideas as a group and developers 
created prototypes in the moment for us to 
refine. 

Covered California • April 2026 Special Enrollment Period Enroller Workshop

Participants:

IT developers, Outreach and Sales Team, 
Agents, Navigators, Admin Support. 
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Future: Enroller 
Portal Enhancements
Prototype 1 – Updated Home Page for Agency 
Managers and Entity Business Contacts

Would include:

• better visibility of their downline enrollers 
training and onboarding

• consumers that may need action taken on 
their case.

• Similar updated Home Page for agents and 
counselors to better see consumers that may 
need action taken on their case

Sample image of potential enhancements 
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Future: Enroller 
Portal Enhancements

Prototype 2 – New Book of Business 
Dashboard

Would include:

The Book of Business broken down into 
actionable reports such as: 

• Pending Binder Payment,

• Conditional Eligibility, 

• Enrollment by Carrier,

• And more! 

Sample image of potential enhancements 



New: Active and Inactive Team List
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An agency or entity manager will have separate team lists for inactive 
staff so that they can sort through current vs. historical staff.

Active Team List

Inactive Team List

Approved Admin Staff 1 and 2, Agency Managers 1 and 2, Authorized 
Signers, Authorized Contacts and Primary Contacts.

26.2 Release Notes

From Enroller Portal Home page, select 
“My Team” dropdown

Two new options are available:
• Active Team List
• Inactive Team List

How to Get There

Enrollers can filter by:
• Owner
• Contact Record Type
• Contact Status

Filtering Options

Impacted Roles:

https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fclick-1619353.icptrack.com%2Ficp%2Frelay.php%3Fr%3D17124509%26msgid%3D198328%26act%3DSXCW%26c%3D1619353%26pid%3D329551%26destination%3Dhttps%253A%252F%252Fhbex.coveredca.com%252Ftoolkit%252Fdownloads%252F26.2_Release_Notes.pdf%26cf%3D219%26v%3D5280991d1c22382f575075755489a822cbaf6b1492b7854b4f957da354017fe3&data=05%7C02%7Cadrienne.cariveau%40covered.ca.gov%7C4da9683ecf0b4da2a9f308de70a7930f%7C466d2f7db1424b9c8cddeba5537a0f27%7C0%7C0%7C639072062233577442%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=yEUnh5xHCq%2Fq6eAllxEEO5xNctFYUnhX%2FxIlCpfbyRg%3D&reserved=0


Enroller Help Request: Case Creation & Live Chat
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• Either create a case to be assigned 
to appropriate team, or

• Start a live chat with the Agent 
Service Center, depending on the 
help topic. 

Enroller Portal Help Request will:

1. Select the appropriate topic

2. Complete all required fields 

3. Provide as much detail as possible

Best Practices



As of February 23, 2026

CalHEERS Release 26.2 



New: Sexual Orientation and Gender Identity 
(SOGI) Questions Removed
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SOGI Questions Removed from Single Streamlined Application flow 
to meet the requirements of the CMS Final Rule established in July 2025

Learn More

NEW SECTION in CALHEERS

Additional Demographic Information

• Displayed on the "See Full Details" 
page in Eligibility Results.

• Includes a Learn More link navigating 
to a new Optional Sex and Gender 
Details page.



Enhancements: Case Application Status
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CalHEERS provides more details about the application mode to 
better explain the case status. 

Duplicate Case Closure

Case Reopened

Book of Business (BoB) Duplicate 
Cases:
• Cases closed will be hidden from 

the enroller’s BoB.
• Delegation will remain valid.
• If the case is reopened, it will 

reappear in the enroller’s BoB. 

Transaction History
• Case status changes will display in 

transaction history



New: Delegation History, Inactive Applications
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CalHEERS now removes active delegations older than 30 days if they 
are not linked to a case or submitted application.

These cases will no longer show in the enroller’s Book of Business but can still be seen in the Delegation History.

Reason for End column 
contains reason: CCA Admin 2

CalHEERS Case/Application ID column 
contains Application number only (Beginning with a 1)

IDENTIFY THESE CASES EASILY!



New: Working Hours Display
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Enrollers’ working hours are now 
displayed in the Certified Enrollment 
Counselor Details popup. 

The information is based on the hours listed 
on the Enroller’s Location page when searching 
"Find Local Help" in CalHEERS.



Updated: Toolkit Job Aids and Guides
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Subject Link

Delegating and Removing Delegation Task Guide Delegating_and_Removing_Delega
tion_Task_Guide.pdf

Search and Filter Active Delegations Task Guide Search_and_Filter_Active_Delegati
ons_Task_Guide.pdf

26.2 CalHEERS Release Notes 26.2 External Release Notes

Single Streamlined Application Single Streamlined Application for 
Enrollers Job Aid

https://hbex.coveredca.com/toolkit/downloads/Search_and_Filter_Active_Delegations_Task_Guide.pdf
https://hbex.coveredca.com/toolkit/downloads/Search_and_Filter_Active_Delegations_Task_Guide.pdf
https://coveredca.sharepoint.com/sites/KnowledgeHub/_layouts/15/Doc.aspx?sourcedoc=%7BCEE3C241-8591-4CA9-A867-983982ED084D%7D&file=26.2%20External%20Release%20Notes.docx&action=default&mobileredirect=true&DefaultItemOpen=1&isSPOFile=1&xsdata=%3D&sdata=aWxzQituZkZOYi9QMmhpclBKYnhMUnp5dW15WSs3RXo1Rk05MDVXeXhRST0%3D&ovuser=466d2f7d-b142-4b9c-8cdd-eba5537a0f27%2CAdrienne.Cariveau%40covered.ca.gov
https://hbex.coveredca.com/toolkit/downloads/Single_Streamlined_Application_Job_Aid.pdf
https://hbex.coveredca.com/toolkit/downloads/Single_Streamlined_Application_Job_Aid.pdf


Changes effective April 20, 2026

CalHEERS Release 26.4



New!
Consumer Case 
Overview Hub



Case Overview Hub

Accessing the NEW Case Overview Hub

93
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Consumer 
Contact

Quick Links

NEW: 
Case Overview 

Hub
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• Case Status
• Case and Application ID
• Delegated Enroller
• Last Application update
• Consent for Verification # of year expires 
• Update Consent link

Case Tags:
• Covered California 
• Mixed Household
• Medi-Cal Only
• MCT
• Other 
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Account Info:
Enrollers will now have a quick look at:

• Primary Contact

• Authorized Representative
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Important Dates Drop Down

• Quick access to important dates that the 
consumer may need to know

• Links to send information to the consumer
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Quick Links

Provides quick navigation to 
other areas of the consumer case

Quick Links



HOUSEHOLD INFORMATION
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Edit functionality will allow enrollers to update consumer 
contact information here like a mini Report a Change
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Program 
Eligibility by 
Person 

Eligibility Summary & Eligible Programs 

Upload 
Documents

• Program Types
• Eligibility Status
• Expected Start Date
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Consumer Action 
Needed

• Review alerts

• View 
verification 
status

Outstanding Verifications
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• Medi-Cal County Office phone 
number displayed for consumer 
based on case address.

County of Responsibility Contact Information  
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Return to Case Overview Hub Click on the icon 
with the page and 
magnifying glass.



New!
Go Green 
Campaign



Campaign: 
Go Green 
Communication 
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Verify Email

Next

• Enhanced Messaging in 
CalHEERS

• Environmental Benefits

• Email Options

• Consumer: Verify Email Option

• Enroller: Skip and Click Next 
Option

• Consumer Responsibility



Campaign: 
Go Green 
Communication 
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Enroller will enter 

One-Time Passcode 
provided by the Consumer

to verify the method of 
communication

Verify

Next
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Go Paperless! Switch from Mail to Email



Reminders and Best Practices

CalHEERS 



Primary Contact: Identity Proofing Methods
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The act of identity proofing 
without a document.

Compares Identity Databases 
with Primary Contact information:

• Legal Name
• DOB
• SSN
• Address

The act of identity proofing 
with an identity document.

Compares document information 
with Primary Contact information:

• Legal Name
• DOB
• Address

Remote Identity 
Proofing (RIDP)

Identity 
Proofing 



Primary Contact: Remote Identity Proofing (RIDP)
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“I attest that I have visually 
confirmed this person’s identity.”
• Answering “No” routes to 

“Remote Identity Proofing” 

• Selecting “No” initiates RIDP and 
can automatically verify identity 
using Socure database

• Selecting “Yes” initiates Identity 
Proofing with use of an uploaded 
document



Primary Contact: 
Identity Proofing
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Selecting 
“Yes” will 
direct the 
user to the 
document 
upload 
section.

“I attest that I have 
visually confirmed this 
person’s identity.”

Identity proofing with an uploaded acceptable 
document will start the process of matching 
the primary contact's application data to the 
information on the uploaded document.



Tips for Successful Identity Verification
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Primary Contact information is complete 
and includes the following:

• Legal first and last name

• Date of birth

• Current address

• Valid phone number

• Email address

• Social security number (optional but 
recommended, as including it can improve 
the identity verification process).

IDP & RIDP



New: Reasonable Explanation (REX)
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Give a Reason

Tell Us Why 
Banner

New Banner: 
"Tell us why the income does not 
match“

• Eligibility results will display a banner 
highlighted in red.

• The Household Next Steps section 
gives consumers the option to provide a 
reason.

• This allows consumers to select a 
Reasonable Explanation when attested 
income cannot be electronically 
verified.



REX: Choose A Reason and Next Steps 
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Select a Reason

• If a dropdown reason is selected and 
submitted, CalHEERS will accept the 
consumer’s attestation, resolve the 
inconsistency, and verify income. Eligibility 
will then be redetermined.

• If “Other” is selected:

• For Covered California cases, REX-Other 
will trigger tasks.

• For Mixed Households and MAGI Medi-Cal 
cases, REX-Other will notify the Medi-Cal 
office.

Users can choose a reason from the 
dropdown menu or select “Other” to 

provide their own explanation.



Attestation: No Proof of Income Document
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Users can access and submit the income attestation 
form in CalHEERS from the eligibility results page.



Strategic Plan Management

Storefront Program



Maximize Your Impact: 
Open a Covered California Storefront
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Certified Enrollers with an office location that meets the requirements 
of a storefront can apply today! Click on the link here: 
https://hbex.coveredca.com/toolkit/storefronts/Storefront_Toolkit.pdf

*Data as of February 2026

486
Storefront Locations*

Accessibility: 95% of Californians are 
just a 15-minute drive away from a 
Covered California storefront, ensuring 
high accessibility for potential enrollees.

Proven Success: Agents operating 
storefronts contribute to 45% of all 
Covered California enrollments, 
highlighting the effectiveness and potential 
of having a physical presence.

https://hbex.coveredca.com/toolkit/storefronts/Storefront_Toolkit.pdf
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Storefronts: Supporting Consumers with In-
Language Assistance
• 85% of all storefronts provide enrollment assistance in languages other than English.

• A total of 36 languages are spoken in storefronts, reflecting the diversity of California’s population.

Bilingual
85%

English 
Only
15%

Spanish 
72%

Chinese
9%

Vietnamese
5%

Hindi
3%

Punjabi
3%

Tagalog
3%

Arabic
2%

Armenian
1%

Bisayan
1%

Farsi
1%

Top 10 Languages
Spanish 335
Chinese 42
Vietnamese 23
Hindi 13
Punjabi 13
Tagalog 12
Arabic 11
Armenian 6
Bisayan 6
Farsi 5



Storefronts 

Spanish-
Speaking  
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Storefronts 

Chinese- 
Speaking 
(Mandarin and 
Cantonese)
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Storefront Owners: Mandatory Call-To-Action!

2/19/26 – Survey emailed to all 
storefront owners.
03/2026 – Survey due. If you did not 
complete the survey, please reach out 
to your Field  or Account 
Representative

New Signage Requirements Be Met by Nov. 1, 2026
• The Covered California Storefront Program requires all 

storefronts, both current and new, to comply with the updated 
signage rules by the Open Enrollment 2027 period.

• The redesigned window decal will certify your status as an 
approved Covered California Storefront, helping consumers 
who use Find Local Help easily identify your location upon 
arrival.

When & How Do I Get the Window Decal?
Covered California will provide your chosen window decal 
signage between June and September.

Take Our Survey 
to receive new signs!
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Storefront Owners: Available Sales Tools For 
Your Location

Visit the collateral table today to discover more items and learn how to obtain them!

These are just some of the items available…



Helping Consumers Enroll in Covered California

Enroller 
Tools & Resources



Job Aides, Guides, and Many More!

Enroller Toolkits
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Locating Your Enroller Toolkits  Toolkits can be 
found in your 
Enroller Portal 
“Quick Links” for 
easier access.

 Toolkits can be found on our website, 
https://www.coveredca.com/resources/ 

https://www.coveredca.com/resources/
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Sample: Enroller Toolkits

https://hbex.coveredca.com/toolkit/ 

https://hbex.coveredca.com/toolkit/
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New! Enroller YouTube Channel

Dedicated to providing 
content for Covered 
California Agents and Certified 
Enrollment Counselors.

Subscribe to view educational 
videos and CalHEERS and the 
Enroller Portal walkthroughs.

More content coming soon!
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Enroller Alerts and Briefs

Best practices:
 Create a new folder and save all Enroller Alert 

Emails –search by keyword/term for the specific 
topic you are seeking.

 Issues? Reach out to: 
OutreachandSales@covered.ca.gov 

• Enroller messages provide important information 
and content.

• They keep you informed and up to date, helping you 
best support Covered California consumers.

• Special announcements, policy changes, system 
updates, important dates, and enroller resources.

mailto:OutreachandSales@covered.ca.gov
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Covered California 
News & Reports

• Follow our social media channels on 
https://www.coveredca.com/ for quick updates.

• Check out our data resources here: 
https://hbex.coveredca.com/resources/ 

• OE 26 Renewal and New Enrollment Dashboard: 
https://hbex.coveredca.com/data-
research/dashboards/open-enrollment-and-renewal-
dashboard/

• Find the latest news and important information on the 
Covered California Newsroom page here: 
https://www.coveredca.com/newsroom/news-releases/ 

https://www.coveredca.com/
https://hbex.coveredca.com/resources/
https://hbex.coveredca.com/data-research/dashboards/open-enrollment-and-renewal-dashboard/
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Materials to Educate Consumers
QR code to the 

documents available at 
the back of the room 

today!

Covered California Print Store: https://360.kpcorp.com/coveredca/UserJLogin.aspx 

https://360.kpcorp.com/coveredca/UserJLogin.aspx


132Covered California • April 2026 Special Enrollment Period Enroller Workshop

Print them 
today!

Or, come to our collateral table at the back of the room today to scan the QR Code for printable 
materials.

Visit
https://hbex.coveredca.com/t
oolkit/collateral.html 

https://hbex.coveredca.com/toolkit/collateral.html
https://hbex.coveredca.com/toolkit/collateral.html
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Connect with Your Local Field or Account 
Representative 

Account Representative Field RepresentativeQR Code QR Code
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Key Takeaways 

H.R. 1 introduces eligibility changes for lawfully present immigrants, impacting coverage 
and financial assistance based on immigration status starting in 2027. 

Covered 
California 

News

Covered California is enhancing trust through updated branding, media campaigns, 
community engagement, supportive programs, and enrollment partners dedicated to 
assisting new and renewing consumers despite challenges.

OE 2026 
Highlights

CalHEERS enhancements in February improved the application process, updated the 
enroller portal dashboard with new links and contact information, refined the Consumer 
Retention Workspace (CRW) to better focus on consumer groups, and strong marketing and 
community engagement efforts are underway for SEP. 

SEP 2026 
Readiness

Covered California provides marketing tools for storefronts, mandatory signage 
requirements to be done by Open Enrollment, enroller toolkits for updates on policy and 
system changes, and encourages engagement through alerts and briefings to help 
consumers retain coverage using shared best practices. 

Tools & 
Resources



Thank you!


	2026 Special Enrollment Period Enroller Workshop
	Agenda
	Covered California News
	State Budget and �Legislative Updates
	Governor’s Budget,  January 2026
	Bill Introduced in 2026
	Federal Policy Changes
	Effective January 1, 2027
	Lawfully Present Immigrants Eligibility Changes for Financial Assistance Starting Jan. 1, 2027
	2026 Plan Year Coverage & �Prior
	Slide Number 11
	Slide Number 12
	Open Enrollment 2026
	Marketing Campaign
	Slide Number 15
	Slide Number 16
	Agents & Navigators:
	Slide Number 18
	Connectors to Coverage
	Campaign: �Connectors to Coverage
	Slide Number 21
	Slide Number 22
	Improving Accessibility and Consumer Support on CoveredCA.com
	Community Engagement
	Community Circles
	Key Takeaways from Community Feedback
	Action Taken in Response to Community Feedback 
	Join our Community Circle!
	OE 26 Enrollment Trends
	Open Enrollment 2026 Plan Selections
	Total Enrollment: California & HealthCare.gov
	Average Net Premiums Increased After Loss of Enhanced Premium Tax Credits: Under 400% FPL
	Average Net Premiums Increased After Loss of Enhanced Premium Tax Credits: Over 400% FPL
	Trends for New Sign-Ups: Income
	Trends for New Sign-Ups: Metal Tier
	Special Enrollment Period
	Qualifying Life Events
	Slide Number 38
		
	Consumer Case Support
	Federal Poverty Level Chart
	Reminders:��Federal Poverty Level (FPL) Chart – Eligibility Calculations
	Reporting Changes to Your Consumer Case
	Reasonable Opportunity Period (ROP):  Managing Conditional Eligibility
	Periodic Data Matching (PDM): �Responding to Requests for Information
	Slide Number 46
	Key Updates Related to Premiums and Gender-Affirming Care
	NOD69: Consumer Notice
	Helping Consumers Keep Their Coverage: Premium Payments and Auto Payments 
	Marketing Campaign
	Slide Number 51
	Slide Number 52
	Digital: Connecting During Real Life Moments
	Social: "Things I Wish I Knew Sooner" Series
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Communications Campaigns
	SEP 26 Communications Campaigns
	CoveredCA.com Redesign Road Map
	Beyond Covered Programs
	Grocery Support Program Enrollment Highlights
	Grocery Support Program: Year 2 Preview 
	Child Scholarship Account Program:�Enrollment Highlights
	Child Scholarship Account Program: �Year 2 Preview 
	Questions?
	Break
	Covered California for Small Business
	Covered California for Small Business (CCSB) Website 
	📊 Groups: 9,632
�👩‍👩‍👧‍👦 Members: 80,148
�🔢 Average Group Size: 8.3 Members
	                    CCSB Advantages 
	CCSB Exclusive Tax Credits 
	Effortlessly handle employee adds, terms, and changes—retroactive up to 30 days.
Access carrier subscriber IDs directly online.
Invite new hires to enroll and compare plan options online.
Utilize convenient payment options, including one-time and auto-pay for employers.
View real-time account balances and financial details.
Access previous invoices, payments, letters, and notices with ease.
Manage comprehensive employer details, including reference plans, contributions, COBRA status, addresses, and contact information.
Allow secondary account logins for enhanced employer access.
Receive Cal-COBRA packets electronically or by mail.
Export employee census data with user-friendly tools.
	Slide Number 74
	��Send questions to smallbusiness@covered.ca.gov
	Enroller Tools & Resources
	Enroller Portal & CalHEERS
	Enroller Portal
	Future: Consumer Retention Workspace
	Future: Enroller Portal Enhancements
	Future: Enroller Portal Enhancements
	Future: Enroller Portal Enhancements
	New: Active and Inactive Team List
	Enroller Help Request: Case Creation & Live Chat
	CalHEERS Release 26.2 
	New: Sexual Orientation and Gender Identity (SOGI) Questions Removed
	Enhancements: Case Application Status
	New: Delegation History, Inactive Applications
	New: Working Hours Display
	Updated: Toolkit Job Aids and Guides
	CalHEERS Release 26.4
	New!�Consumer Case Overview Hub
	Accessing the NEW Case Overview Hub
	Slide Number 94
	Slide Number 95
	Slide Number 96
	Slide Number 97
	HOUSEHOLD INFORMATION�
	Eligibility Summary & Eligible Programs 
	Outstanding Verifications
	County of Responsibility Contact Information  
	Return to Case Overview Hub
	New!�Go Green Campaign 
	Campaign: �Go Green Communication 
	Campaign: �Go Green Communication 
	Go Paperless! Switch from Mail to Email
	CalHEERS 
	Primary Contact: Identity Proofing Methods
	Primary Contact: Remote Identity Proofing (RIDP)
	Primary Contact: Identity Proofing
	Tips for Successful Identity Verification
	New: Reasonable Explanation (REX)
	REX: Choose A Reason and Next Steps 
	Attestation: No Proof of Income Document
	Storefront Program
	Maximize Your Impact: �Open a Covered California Storefront
	Slide Number 117
	Storefronts ��Spanish-Speaking  �
	Storefronts ��Chinese- Speaking �(Mandarin and Cantonese)
	Slide Number 120
	Slide Number 121
	Slide Number 122
	Slide Number 123
	Enroller �Tools & Resources
	Enroller Toolkits
	Slide Number 126
	Slide Number 127
	Slide Number 128
	Slide Number 129
	Slide Number 130
	Slide Number 131
	Slide Number 132
	Slide Number 133
	Slide Number 134
	Take Our Survey!
	Questions?
	Thank you!
	Housekeeping



