
Marketing, Outreach & Enrollment 
Assistance Advisory Group

March 5, 2026 | 1:00 PM – 4:00 PM
Hybrid Meeting

In-person: Covered California Headquarters, Tahoe Auditorium
1601 Exposition Blvd., Sacramento, CA 95815

Virtual: GoTo Webinar 

Virtual Attendees: Thank you for joining us. The meeting will begin at 1:00pm.
You will not hear any audio until we begin the meeting webinar.​

Welcome!
Disclaimer:
Please note that this presentation deck is a DRAFT version. The FINAL version will be posted and available on the HBEX MOEA Advisory 
Group homepage Thursday, March 5th, 2026. Please note that the information contained herein is subject to change and should not be 
considered final until the latest version is officially released.

https://attendee.gotowebinar.com/register/9351798983629663
https://attendee.gotowebinar.com/register/9351798983629663
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
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WEBINAR HOUSEKEEPING

Recording • Today’s hybrid meeting will be recorded and shared on the Covered California Marketing, Outreach, 
and Enrollment Assistance Advisory Group webpage.

Virtual 
Participants

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

• Audio Options:
• Use computer audio for the best sound quality.
• If dialing in by phone, enter your assigned “audio pin” to speak when 

unmuted.

• Speaking During the 
Webinar:

Everyone will stay muted during the meeting. Unmute yourself when it’s 
your turn to speak.

• Comment 
Opportunities:

After each agenda item, members will have the chance to comment first, 
followed by the public.

• How to Raise Your 
Hand:

• On the Computer: Click the “Raise Hand”          icon on your control 
panel. You’ll be called on in order.

• By Phone: After addressing raised hands, phone lines will open for 
comments.

• For Hearing Impaired 
Participants:

• Use the “Chat” feature to share your questions or comments. Staff will 
assist and respond on your behalf to the group and via chat.

Technical 
Difficulties 

• Having issues? Use the “Chat” feature to let us know, and we’ll assist you.

Contact • For additional questions or comments after the webinar, email us at MOEAgroup@covered.ca.gov. 

https://hbex-static.azurewebsites.net/stakeholders/Marketing-Outreach-Enrollment/?v=1.2
https://hbex-static.azurewebsites.net/stakeholders/Marketing-Outreach-Enrollment/?v=1.2
mailto:MOEAgroup@covered.ca.gov
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I. Call to Order and Agenda 
Overview
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Agenda: March 5, 2026, Meeting
I. Call to Order and Agenda Overview

II. Administration
A. Welcome from MOEA Advisory Chair, Maribel 

Montañez

III. Covered California
A. Welcome from Executive Director, Jessica Altman
B. Federal Policy Update and Open Enrollment 

2026 Highlights 
C. Federal Policy Changes – A Closer Look
D. State Legislation and Budget Highlights

IV. MOEA Member Feedback Discussion
A. Open Enrollment 2026 Best Practices

B. CMS Final Rule and H.R. 1 Updates

*10 Minute Break
V. Covered California Division Updates

A. Marketing

B. Communications and Public Relations

C. External Affairs and Community Engagement

D. Outreach and Sales

V. MOEA Members Open Discussion

VI. Adjourn
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II. Administrative
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MEMBERSHIP
MOEA ADVISORY MEMBERS

• Current two-year 2024-2026 MOEA 
Advisory Group membership term 
sunsets August 2026.

• The 2026-2028 MOEA membership 
term application will post on the 
MOEA home page in June.

• More information and updates will be 
shared via email the months ahead.

https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
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ADMINISTRATIVE

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov
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III. Covered California



Welcome
Jessica Altman, Executive Director
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WELCOME
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Public Comments
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Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
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Hearing Impaired: Use the “Chat” feature to 
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review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Federal Policy and 
Open Enrollment Updates

Bahara Hosseini, Assistant Chief Counsel | Office of Legal Affairs
Isaac Menashe, Deputy Director of Evaluation and Research | Policy, Eligibility, 
and Research Division
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Federal Landscape Recap: Marketplace Impacts

In late June and early July of 2025, Congress and the administration took multiple actions 
impacting Covered California and our enrollees:

• On June 25, 2025 the Centers for Medicare & Medicaid Services (CMS) issued the 
Marketplace Integrity and Affordability Final Rule.

 *On August 22nd, 2025 a district court issued a preliminary injunction on   
several of  the provisions contained in the rule.

• On July 4, 2025 President Trump signed the federal reconciliation bill, H.R. 1 titled the 
One Big Beautiful Bill Act, into law.

The combined impact of these policies, alongside the expiration of the enhanced 
premium tax credits at the end of 2025 will lead to substantial declines in Marketplace 
coverage and a rise in the number of uninsured individuals.



Fails to extend the Enhanced Premium Tax Credits: Absent Congressional action, these enhanced tax 
credits expired at the end of the year and can significantly reduce the affordability of Marketplace 
coverage.

As many as 660,000 Covered California enrollees could go uninsured, all 
Covered California enrollees will see significantly higher costs, and there will 

be burdensome red tape making it harder for Californians to get and stay 
covered.

M A J O R  M A R K E T P L A C E  I M P A C T S  O F  H . R . 1

Limits Premium Tax Credit (PTC) 
eligibility to certain immigrant 
groups 

Ends Premium Tax Credit for low-
income lawfully present 
immigrants

Imposes pre-enrollment 
verification and ending 
automatic re-enrollment

Eliminates income-based 
Special Enrollment Period 
(SEP)

Removes caps on repayment 
of excess Advance Premium 
Tax Credit

Denies Advance Premium Tax 
Credit to consumers who lose 
Medi-Cal due to work 
requirements.

Limiting Enrollment 
Opportunities & Imposing 

New Administrative 
Requirements

Restricting Eligibility for 
Immigrant Groups

Affordability and Coverage 
Changes



Indicates implementation of provision was stayed by a federal court on 8/22/25.

This final rule adopts policy changes CMS believes will strengthen consumer protections, ensure 
Marketplace integrity, and address improper enrollments. Though several harmful provisions from the 

proposed rule were modified to allow for delayed implementation, sunsetting timeframes, and increased 
state flexibility, deeply concerning provisions remain.

F E D E R A L  U P D A T E :  C M S  M A R K E T P L A C E  I N T E G R I T Y  R U L E

Tightening income verification 
requirements, effective 2025 and 
sunsetting after 2026.

Eliminating the automatic 60-day 
extension for resolving income 
inconsistencies, effective 2025.

Reducing the Failure to Reconcile period 
for advanced premium tax credits (APTC) 
to one year, effective for 2026 and 
reverting to two years for 2027.

Shortening the open enrollment period 
to nine weeks, beginning with the 2027 
coverage year.

Excluding DACA recipients from 
Marketplace eligibility, effective 2025.

Eliminating the monthly special 
enrollment period (SEP) for individuals 
below 150% of the federal poverty level 
(FPL), effective 2025.

Prohibiting coverage of gender-affirming 
care as part of essential health benefits, 
effective 2026.

Allowing issuers to require 
consumers pay past-due premiums 
before enrolling in new coverage, 
effective 2025.

Requiring consumers to pay at least 
95% of premiums owed, effective 
2025 and sunsetting after 2026.

Updating premiums and plan design 
requirements, effective for 2026.

Limited Enrollment & Narrow 
Eligibility

Stricter Verification & 
Reconciliation Reduced Affordability
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Federal Update: Another Key Development
Adding to this evolving legal landscape, on February 9, CMS released its annual proposed 
Notice of Benefit and Payment Parameters for 2027. This proposed rule sets out wide-
ranging policy and operational changes for ACA Marketplaces and related insurance reforms. 
At a high level, the proposed rule would:

• Implement elements of H.R. 1;
• Revisit portions of the Marketplace Integrity Rule (including provisions stayed in litigation), 

making some permanent;
• Roll back several Biden-era policies; and
• Introduce other new changes.

Covered California is closely reviewing the proposed rule and coordinating with partners to 
understand its potential impacts. With comments due March 13 and a final rule expected in 
the following months that may diverge from the proposal, we will continue to monitor and 
assess implications as CMS’s work progresses.
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Enhanced Premium Tax Credits Expand
Affordability and Access to Coverage 
The federal enhanced premium tax credit, in place between 2021 and 2025, dramatically increased 
affordability for marketplace consumers by:

• Increasing the amount of financial help for all consumers eligible to receive the advanced 
premium tax credit.

• Providing two free Silver plan options for consumers with incomes below 150% FPL ($23,475 for 
an individual and $48,225 for a family of four).

• Eliminating the “cliff” for middle-income consumers above 400% FPL who were previously 
ineligible for advance premium tax credits ($62,600 for an individual and $128,600 for a family of 
four).

• In 2025, Covered California reached an all-time record enrollment of nearly 2 million enrollees 
and a 6.4% uninsured rate.
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The Enhanced Premium Tax Credit Provided 
Consumers an Additional $2.5 Billion in 
Annual Premium Savings

The enhanced premium tax credit was 
projected to account for about $2.5 
billion of potential savings for 
consumers, in addition to the $10.5 
billion that consumers are projected to 
receive in 2026.

Enrollee Income 
(by Federal 

Poverty Level)

Number of 
Enrollees

Annual Value of 
Enhanced 

Premium Tax 
Credit

0-150% FPL 275,000 $148 million

150-200% FPL 499,000 $461 million

200-250% FPL 274,000 $363 million

250-400% FPL 462,000 $576 million

>400% FPL 161,000 $969 million

Total 1,671,000 $2.5 billion

Source: Snapshot of July 2025 Covered California enrollees receiving monthly APTC. Income levels 
reflect relevant program FPL cutoffs for the 2026 plan year. 
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Consumer Impacts of Enhanced Premium Tax 
Credit Expiration

The enhanced premium tax credit expired on December 31, 2025.

Due to the expiration, starting in 2026:

• Many enrollees will experience, on average, a 97% increase in monthly premium costs.

• This translates to, on average, $125 more consumers will pay each month for their 
coverage.

• Estimates indicate that 400,000 Californians could drop marketplace coverage due to lack 
of affordability.
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State-funded Financial Assistance for Covered 
California Enrollees in Plan Year 2026
• California is taking steps to protect the most vulnerable enrollees from increased costs.  

The Governor and Legislature appropriated $190 million to provide state premium 
assistance for enrollees earning up to approximately $26,000 per year. 

• While these funds cannot backfill the potential $2.5 billion loss of the enhanced premium 
tax credit, they will provide meaningful support for lower income enrollees. 

• Thus far, 390,000 enrollees under 165% FPL are benefitting from the California 
Premium Tax Credit program. 
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Net Plan Selections​​

2024 2025 2026 Difference​​

(Count)​​ (Count) (Count) (2026 v 2025)​​

New Enrollment​​ 306,382 345,711 235,055 -110,656 -32%

Renewals​​ 1,478,271 1,633,781 1,692,316 58,535 4%

Total Plan Selections​​ 1,784,653 1,979,492 1,927,371 -52,121 -3%

Open enrollment for the 2026 plan year ended on January 31st. As of January 31st, Covered California has 1,927,371 enrollees, which 
is a 3% decrease compared to last year. This includes 235,055 new sign-ups (a 32% decrease from last year) and 1,692,316 renewing 
consumers (a 4% increase from last year).

Open Enrollment 2026 Plan Selections
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Early 2026 Enrollment Data Indicate Impact of ePTC 
Expiration - Renewal Numbers Still Pending
With 2025 renewing consumers still in their 3-month premium payment grace period, it is too early to see the full effects of the 
expiration of the enhanced tax credits on enrollment. But, there are some key warning signs we are watching closely:

• New enrollment (consumers who were not enrolled in 2025 coming in to enroll for 2026) is down 32% from the same time last 
year and at its lowest level in years. During open enrollment for 2026, Covered California saw 110,656 fewer new sign ups for 2026 
compared to 2025.

• Of these consumers, more than 1 in 3 opted for a bronze plan with a higher deductible and lower monthly premium, compared to 
fewer than 1 in 4 new enrollees electing bronze plans at the same time last year. 

• Similarly, of renewing enrollees who actively switched plan tier, the majority (73%) have moved to bronze. This is roughly 130,000 
enrollees compared to 28,000 in 2025 (28% of active tier switchers).

• 14% (267,700) of our renewing enrollees have cancelled their plans. This is up from the same time last year at 11% (201,640). 
However, among middle income consumers (400% FPL and up) who are losing access to all premium subsidies, we are currently 
tracking a 2026 termination rate that is nearly double what it was in 2025 (22 percent of all renewals with incomes over 400% of 
FPL in 2026, compared to 11 percent in 2025). 

• Enrollment has dropped since the end of January. As of February 17th, 1,861,260 individuals are enrolled. More coverage 
cancellations are expected as renewing consumers exhaust their premium payment grace period.
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FEDERAL POLICY AND 
OPEN ENROLLMENT UPDATES

Dial in by phone:
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Shown after 

joining the webinar

Webinar ID: 
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MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Federal Policy Changes: 
A Closer Look

Kelly Green, Director of External Affairs and Community Engagement
Craig Tomiyoshi, Director of Communications and Public Relations
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Policy Change:

Starting in 2027, under H.R. 1,  specified 
lawfully present immigrants (LPI) will no 
longer be eligible for premium tax credits 
and cost-sharing reductions.

This will impact approximately 120,000 
Covered California enrollees and limit 
future enrollment among LPI consumers 
throughout the state. 

Enrollees include more than 35,000 with asylum or pending 
asylum status, nearly 1,000 admitted as refugees, and more 
than 500 victims of trafficking, domestic violence and other 
serious crimes, in addition to nearly 13,000 enrollees with 
work or student visas. 

These changes impact more than 90 percent of 
immigration categories that have historically been eligible 
for Marketplace coverage. 

California LPI consumers receive approximately $500M in 
federal premium tax credits. When those tax credits are 
removed, affected LPI consumers may face an average 
premium increase of approximately $650 per member per 
month.

An estimated 2,300 DACA recipients enrolled through Covered 
California lost coverage entirely as a result of the CMS Final 
Rule. 
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Eligibility Changes for Lawfully Present Immigrants

Coverage and Financial Assistance Eligibility by Immigration Status

Remain Eligible 
for Premium Tax Credits

2027 Coverage Year
• Lawful Permanent Residents, including individuals subject to or exempt from the five-year bar 

(LPR/Green Card holder) 
• Cuban and Haitian Entrants 
• Migrants from Compact of Free Association (COFA) countries, including Micronesia, the Marshall 

Islands, and Palau 

Lose Eligibility 
for Financial Assistance

2027 Coverage Year
• Individuals with asylum status or pending asylum applications 
• Refugees 
• Survivors of trafficking, domestic violence, and other serious crimes 
• Individuals with Temporary Protected Status (TPS) 
• Individuals with work visas  
• Individuals with student visas  
• Other humanitarian or temporary lawful statuses previously eligible for Marketplace financial 

assistance

Lose Marketplace 
Eligibility Entirely

August 25, 2025
• Deferred Action for Childhood Arrivals (DACA)



Covered California • Marketing, Outreach, and Enrollment Assistance Advisory Meeting 26March 5, 2026

Covered California is developing an organization-
wide strategy that includes:

Public Education & Awareness
Informs and educates LPI consumers, stakeholders, and the public about changes to LPI eligibility.

Consumer Transition Support
Supports impacted LPI consumers with clear, timely information, education, support and resources 
to help them navigate their eligibility transition.

Partner & Stakeholder Support
Provides support and resources to internal and external partners on the front lines of service to this 
population (Service Center Representatives, enrollment partners, stakeholders, policymakers). 

Operational Readiness
Ensures smooth and effective operational readiness.
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Open Enrollment shortens 
to a 9-week period, ending 
no later than December 31 
starting plan year 2027. 

This is the first major structural change since ACA implementation and 
compresses the time available for learning, shopping, and enrollment.

POLICY CHANGE
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Develop and execute an 
enterprise-wide strategy 
and tactical plan to 
address and mitigate the 
impact of a shortened 
Open Enrollment Period 
(SOEP)  

OUR APPROACH How we’ll do it:

Inform and educate consumers about the shortened OE, with a 
clear call to action (behavioral change)

Provide enhanced support and resources to consumer-facing 
entities (SCRs enrollment channel partners and navigators)

Inform and Educate

Leverage our Enrollers and Ambassadors

Limit potential enrollment, renewal and consumer experience 
impacts, and leverage opportunities for consumers to learn, shop 
and apply

Mitigate Impact, Maximize Opportunity

Enhance and strengthen the ability of divisions and teams to 
contend with a 9-week enrollment window

Support Internal Readiness
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FEDERAL POLICY CHANGES-A CLOSER LOOK
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State Legislation and 
Budget Highlights

Kelly Green, Director of External Affairs and Community Engagement
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Governor’s Budget – January 2026
• On Friday, January 9, the Governor released his January Budget for 2026.​

• For Covered California, the Budget remains the same as the appropriations 
for 2025.  These appropriations will address the 2027 plan year:
• $190 million from the Health Care Affordability Reserve Fund (HCARF) for a program 

of financial assistance. (Premium Assistance or Enhanced CSR)​
• $2 million from HCARF for the striking worker benefit program, with authorization 

to increase the funding by an additional $3 million if needed.​
• $20.35 million from the General Fund to fund the California Premium Credit, which is 

a credit of $1 per member/per month to provide abortion coverage.​
• $15 million from HCARF to provide payments to QHP issuers to defray the cost 

of providing Gender Affirming Care for Covered California enrollees.​

• The Budget also includes a scheduled repayment of $200 million from the General Fund 
to HCARF.​
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State Legislation
Covered California continues to track legislation on a variety of policy topics such as eligibility and enrollment, plan 
regulation, benefit and cost sharing mandates, and other bills that may impact the marketplace, consumers, or the 
health care and insurance markets generally.  Below is a sampling of bills that would have an impact on Covered 
California.  

• AB 1907 (Addis) is legislation that originated from Covered California technical assistance. The bill would extend 
Covered California’s automatic enrollment process to individuals who newly apply for coverage at the county 
level, and who are determined ineligible for Medi-Cal, but eligible for Covered California.  Under the bill, more 
Californians will benefit from the same seamless enrollment process Covered California currently offers and 
foster greater access to coverage and care. 

• AB 2066 (Rodriguez) would establish pregnancy as a qualifying life event for special enrollment.

• AB 2363 (Bains) would provide an exemption from the individual mandate penalty to consumers who were 
enrolled in Medi-Cal in 2024 or 2025.  
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State Legislative Hearings
State lawmakers are actively weighing the consequences of federal policy changes stemming from H.R. 1, 
federal marketplace rules, and ongoing state budget discussions. Covered California has been invited the 
following legislative hearings to inform the members of health policy and fiscal committees on the impact of 
federal policy change and what it means for California consumers.

• January 27 - Assembly Health Committee Informational Hearing: “The Devastating Impact of Federal 
Disinvestment on California’s Health Care System: What We Know and How the State, Health Care 
Providers, and Communities are Responding”

• March 9 – Assembly Budget Subcommittee #1 on Health: Issues included “The Impact of H.R. 1 and 
Federal Actions on California’s Health Care Exchange” and “H.R. 1 and Immigrant Access to Care”

• March 10 - Joint Hearing of  the Senate and Assembly Health Committees: “The Cost of Uncertainty: 
Health Coverage Access and Affordability Amid Federal Instability”
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STATE LEGISLATION AND BUDGET 
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IV. MOEA Advisory Member 
Feedback Discussion
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Open Enrollment 2026 Best Practices

 Feedback from Consumer Advocates, Health Plan Carriers, Community 
Enroller Partners, Certified Insurance Agents, Ex-Officio Members:

• What has your feedback been from consumers you assisted in Open Enrollment 
2026 to enroll or renew into Covered California?

• What tools worked best in helping you assist consumers through their enrollment 
journey in open enrollment 2026?

• What challenges do you think consumers encountered most through their open 
enrollment 2026 journey?
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MOEA ADVISORY MEMBER 
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 Feedback from Consumer Advocates, Health Plan Carriers, Community 
Enroller Partners, Certified Insurance Agents, Ex-Officio Members:

• How are you preparing your outreach efforts in light of the new federal updates 
impacting consumers in plan year 2027?

• What resources / tools will you need for marketing and outreach?

• How can Covered California support these efforts and strategies?

CMS Final Rule and H.R. 1 Updates
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MOEA ADVISORY MEMBER 
FEEDBACK DISCUSSION
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Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Break  
10-Minutes 
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V. Covered California
Division Updates



Marketing Updates
Glenn Oyoung, Director of Marketing
Yuliya Andreyeva, Chief of Advertising and Operations and Chief Brand 
Officer | Marketing
Jennifer Miller, Chief of Consumer Communications, Research, and 
Analytics Branch | Marketing



Marketing Update
Brand, OE26 and SE26
Glenn Oyoung, Yuliya Andreyeva, Jennifer Miller

March 5, 2026
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Agenda
01

02

03

OE26 Marketing Campaign Highlights

Point-of-Sales Materials Design Update

SE26 Marketing Plan
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Open Enrollment 2026
Highlights
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We faced a trust gap with Californians on multiple fronts

What we were up against

Trust in government & healthcare 
system on the decline

Waning understanding  & positive 
sentiment for Covered California 

Loss of EPTC Subsidies and Rising 
Premiums Undermine Our Core 

Affordability Message

Brand Awareness remains high 95%+.

Neutral brand sentiment has surged from 
13% to 49% for insured and 31% to 59% 

for uninsured.

Favorable sentiment is declining from 
73% to 40% among the insured and from 

57% to 25% among the uninsured 

2024 CHIAS Survey. Methodology changed in 2025.
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Name recognition and 
brand understanding 
are low, especially with 
key segments

B R A N D  AWA R E N E S S  A N D  U N D E R S TA N D I N G

AWA R E N E S S  &  FA M I L I A R I T Y  O F  CO V E R E D  C A L I F O R N I A
Among Total • n = 10702

Aware Familiar (Very familiar / know a good amount)

Covered California Brand Health Tracking Report, September 2025
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How we met the moment

Culture-First Messaging Language Expansion Beyond Advertising



Redefine who we are, positioning Covered 
California as an advocate for Californians with 
empathy and strength. Healthcare isn’t just about 
policies; it’s about people and their well-being. It’s 
how we give Covered California a personality and 
a humanity, with diversity and inclusion at its 
heart.

H U M A N  E M OT I O N ,  I N C L U S I V I T Y,  O P T I M I S M

Build Trust
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Culture-First 
Messaging
Messaging rooted in cultural insights that 
resonate with the unique values, traditions, and 
perspectives of diverse audiences, at every touch 
point of the journey.

VA L U E S ,  T R A D I T I O N S ,  L I V E D  E X P E R I E N C E S
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Culture-First Storytelling 

Hispanic/Latino: Made by You AAPI: Rooted in Care Black/AA: Backyard

B R A N D  T V  S P OT S

We’ve evolved our creative storytelling from translation and transcreation to rich, authentic narratives that connect with 
our audiences through empathy. At the heart of every story, we celebrate the Californians we serve.

https://www.youtube.com/watch?v=tQXARcX68ro
https://youtu.be/Bcx5nsT1eMA
https://youtu.be/yxHUBwVxvqs
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Language 
Expansion

N I N E  L A N G UAG E S

Communications in multiple languages meets 
the needs of our diverse member population.  
Developing in-language content ensures clarity 
and accessibility for all members.
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We’ve reallocated our investment 
to line up with our culture-first 
approach

PA I D  M E D I A  I N V E S T M E N T

General Market Multicultural
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Beyond 
Advertising

C A L I F O R N I A N S ' T R U S T E D  V O I C E S

Activate culturally relevant brand ambassadors 
via social media influencers and engage on 
the ground with community events.
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Influencers
O U R  N E T W O R K

A key component to connecting with our 
communities is partnering with influential 
creators from diverse backgrounds to build 
trust, amplify our message, and educate 
Californians.

6 7.2M+ 
IMPRESSIONS

169K 
ENGAGEMENTSCREATORS
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897M
IMPRESSIONS

54%
Video Completion 
Rate (+37% YoY)

2.4M
CLICKS to 

CoveredCA.com

Exceptional Exposure Creatives
 is Breaking Through Strong Engagement Higher Intent

+20%
Google Trends 

Index YoY
69% 51% 41%
AAPI Black/AA HSL

And it’s working.
We’re building brand trust and understanding among 
Californians.
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Communicating with 
our Enrollees – 
Email, Direct Mail, 
SMS

B E YO N D  A D V E R T I S I N G

Knowledge is empowering. We strive to provide 
our enrollees the most up-to-date information 
so they can make informed decisions. Sharing 
details about the loss of federal subsidies is one 
example of how we prioritize transparency. Even 
when information is limited, we want our 
enrollees to feel valued and reassured that we 
are sharing what we know to support them in 
staying covered.



59Covered California • Marketing, Outreach, and Enrollment Assistance Advisory Meeting March 5, 2026

Increasing the 
knowledge of health 
insurance plan 
benefits one email 
at a time

E N R O L L E E  CO M M U N I C AT I O N

Reminding enrollees of benefits that are 
included in their health insurance plan 
encourages utilization and access to care. This 
ongoing outreach continues to be adjusted and 
tailored as access to data and knowledge about 
our enrollees increases.
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Design Update
Point-of-Sale Materials
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Collateral, Events and Storefronts



Covered California  //  2025  //  Confidential 

Covered California • Marketing, Outreach, and Enrollment Assistance Advisory Meeting

Logo Lockups - Agents Logo Lockups - Navigators 
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Marketing Campaign

Special Enrollment 2026
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Feb

Go-to-Market Campaigns

March April May June Jul Aug Sep Oct Nov DecJan

BRAND "EXTENSION"
Video, Social, Influencer, Newsprint, Radio

SPECIAL ENROLLMENT 2/2 – 6/30
Search, Social, Digital, Video, Audio

COMMUNITY ENGAGEMENT

March 5, 2026
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Continue to Expands Investments in Culture-
First Paid Media to Increase Impact, 
Education, and Brand Trust

40%

60%

Historical FY 25/26
49%

51%

Culture-First General Market

4%

11%

27%

58%

Spanish
Language

Asian
Language

Black
African
AmericanLGBTQ

In-Culture Media Breakdown
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CLARITY

Off the shelf 
campaign using
Industry jargon 
(i.e., QLE)

A TRUST 
building 
campaign

Empathetic, 
human-
centric language, 
that puts the 
'LIFE'  back into 
QLE

TO

Launch a Special Enrollment campaign that rebuilds trust and drives action by 
positioning Covered California as an unwavering advocate and a safe landing place for 
Californians experiencing pivotal life events

SE26 Creative Strategy

VALUE

TRUSTCLARITY

A CLARITY 
building 
campaign

Deliver radical 
Transparency on 
eligibility and the
enrollment 
process 

A VALUE 
building 
campaign

Showcase our 
360-
degree support 
system for key 
life events

FROM



When life changes our first instinct is to call someone we love. To share the 
news, the emotion, the moment as it unfolds. That first call is about 
connection: a parent, a partner, a best friend.

But the next call? That’s about hope and help figuring out your next plan.

Covered California are the first call after the first call.
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Streaming Radio – Tailored to Each Core Audience
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Digital – Connecting During Real Life Moments
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Social – "Things I Wish I Kew Sooner" Series
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Cultural & 
Community 
Engagement
A key component to connecting with our communities is 
celebrating key cultural and/or community events 
throughout the year. All champion health, close 
awareness/familiarity gaps and address access concerns 
(for members and non-members).

VA L U E S ,  T R A D I T I O N S ,  L I V E D  E X P E R I E N C E S
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Influencers
O U R  N E T W O R K

Connecting with our communities starts with 
building trust. During Special Enrollment, we will 
partner with influential creators from diverse 
backgrounds to amplify our message and 
educate Californians about the importance of 
health coverage. By collaborating with top-
performing creators, we can effectively reach 
and engage audiences, empowering them to 
secure the health and well-being they deserve. 



Covered California  //  2025  //  Confidential 
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Enrollee Outreach Prospective Enrollee Outreach
Sent to enrollees monthly to provide them with information 
about their health insurance plan and helpful tips about using 
their plan. Each month highlights a relevant and timely topic. 
Outreach is in English, Spanish, and some are in additional 
languages such as Chinese, Korean, and Vietnamese.

Sent to prospective consumers that either requested 
information or are in our enrollment system. Outreach is 
tailored to each unique audience based on the information we 
know about them. An emphasis is placed on providing the value 
of health insurance and how to get help when they need it.
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MARKETING UPDATES

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Communications and Public 
Relations Updates

Craig Tomiyoshi, Director of Communications and Public Relations
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November 2025 – January 2026

2026 OE Campaign
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Campaign: 
Connectors to Coverage

Who We Are: 

Covered California

Real People

CBO's

Navigators

Communities

Past Enrollees

Me, You!
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To launch Open Enrollment unlike any in Covered California’s history, the team shifted from formal press events to 
an approach rooted in direct engagement with people where they live, gather and seek support. 

OE ‘26 Objective

Stakeholder engagement

Activated meaningful community 
conversations across California, convening 
trusted leaders, enrollment partners, and 
organizations to address enrollment barriers 
and increase awareness of coverage benefits 
in priority audiences

Generated high volume coverage through 
20 events in 5 key markets that elevated 
the importance of enrollment, drove strong 
attention to EPTCs and affordability, and 
reinforced Covered California as a trusted 
source 

Social media

Drove meaningful engagement through 
social media content that highlighted kickoff 
events, real enrollee experiences and the 
importance of enrollment

The campaign brought this year’s Open Enrollment theme, Connectors to Coverage, to life by prioritizing 
genuine human connection.

Earned media

Hosted 67 media attendees across all 
audience segments 

Secured more than 569 placements with 
more than 1.5 BILLION impressions

Engaged with 120+ community leaders as 
speakers, participants, venue hosts and 
attendees

Produced 25 pieces of social content to 
highlight the 20 events across 5 markets*

*Includes Instagram in-feed and stories (3 frames per IG story per market) and LinkedIn 



A strategic, phased approach drove awareness and 
readiness for Open Enrollment

• Amplified key milestones 
and announcements among 
relevant California media 
outlets

• Engaged early with top-tier 
policy and national media with 
benefits of health coverage 
and EPTC messaging

• Mobilized trusted voices 
across communities, 
advocates and consumers

• Hosted comprehensive 
multi-city effort rooted in 
direct connection with 
people where they live, 
gather and seek support

• Engaged media with 
compelling human-interest 
stories across key 
consumer segments at 
kickoff

Pre-Enrollment Kickoff Deadline

• Focused on education and 
trusted voices within 
communities to encourage 
enrollment by Jan 31

• Provided media and 
enrollment partners with 
countdown content 
and tools and materials to 
highlight the importance of 
being covered

Sustain

• Deployed community 
events and learnings in 
community spaces

• Helped consumers 
understand the value of 
staying covered

• Launched Real People 
stories
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• Tour: Hosted multiple media events across the state in key markets, including LA, SF, SD, Fresno, and 
Sacramento.

• Community Connection: Met with local community leaders, enrollers, and other connectors to address 
barriers and health inequities.

• Topics: Communicated deadlines, federal changes, rising costs, and the importance of staying covered.

November 2025 – 15 events in 5 cities

OE26 Kickoff Events
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OE26 Deadline Events

January 2025 – Main events in 5 cities

• Tour: OE countdown media tour with stops in Bay Area, Sacramento, Fresno, San Diego and Los Angeles 

• Lunar New Year Event 

• Interviews: Added value interview opportunities for general market and ethnic markets

• Topics: Communicated deadlines, federal changes, rising costs, and the importance of staying covered.
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In the Community:
Lunar New Year Event

Lunar New Year Event: Arcadia LA Arboretum:
Media + Community

Red Envelopes: We distributed limited-edition, branded red 
envelopes to be gifted to our communities.

Cover Cards: Used to help reinforce our consumer call-to-
action. Printed in English, Chinese, Vietnamese, and Korean.
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Homepage Redesign

Get Started Enhancements

How It Works

Important Changes

Carrier Landing Page Redesign

In Language Content

Learning Center Updates

Find an Enroller Improvements

Dotcom Launches and 
Enhancements
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CoveredCA.com Redesign Roadmap

Winter 2026

Phase 0
ONBOARD

Target Code + 
Theory start 
date

Phase 2
DESIGN

Define navigation, 
templates, + core 
flows

Phase 3
BUILD SYSTEM

Build accessible, 
CMS-ready 
components

Phase 1 
DISCOVER

Confirm scope, 
assumptions, + 
success metrics

Phase 4
BUILD + VALIDATE

Deliver in sprint 
with continuous 
validation

Phase 5
LAUNCH

Prepare content, 
training, + site 
launch

Fall 2026Spring 2026 Summer 2026
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February 2026 – October 2026

2026 SEP Campaigns
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2026 SEP Campaigns

Media

• Distribute Print-ready articles 
for publication throughout the 
year around popular themes 
(weddings, graduation, e.g.)

• Support cultural celebrations 
and holidays

• Content promoting the value 
of insurance and benefit usage

• Clear guidance for consumers 
on SEP

• Highlight federal rule changes 
to 'Important Changes', such as 
ePTC, public charge and HSA-
eligibility

• Develop CCA Content Strategy 
and Governance SOP

Integrated 
Communications

• Develop overarching social media 
strategy to support SEP and OE27 

• Executive thought leadership on 
LinkedIn and other social platforms

• Real People Documentary and Real 
People Storybook 

Website
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COMMUNICATIONS UPDATES

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


External Affairs and Community 
Engagement Updates

Sumeet Pamma, Community Engagement and Partnerships 
Chief | External Affairs and Community Engagement Division
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Community Engagement
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Community Engagement Team
Kelly Green

Director

Waynee Lucero
Deputy Director

External Affairs
Sumeet Pamma

Community Engagement and 
Partnerships Chief

Alyssa Reyes
Community Engagement 

Program Manager 

Rhea Sandhu
Health Communications and 

Research Analyst

Isabelle Liu
Community Engagement 

Field Representative

Thao Xiong
Community Engagement 

Field Representative 

Kelly Green
Director of External Affairs and Community Engagement

Waynee Lucero
Deputy Director

Sumeet Pamma
Community Engagement and Partnerships Chief

Alyssa Reyes
Community Engagement Program Manager

Rhea Sandhu
Health Communications and Research Analyst

Isabelle Liu
Community Engagement Field Representative

Thao Xiong
Community Engagement Field Representative 
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Where We've Been and Who We Met With
Community Circles 
• Sacramento – Ukrainian Community 

• Inland Empire – African American / Black Community 

• Coachella Valley – LGBTQ+ and Immigrant Serving Organizations 

Open Enrollment Kickoff Community Conversations 

• Los Angeles – Latino Communities 

• San Francisco – Latino Communities 

• Fresno – Farmworker Communities 

• San Diego – Latino Communities 
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Key Takeaways

Trusted messengers matter most 
• Communities rely on local organizations for credible, actionable guidance and follow-through.  

Language + navigation support are essential 
• People need help that is language-accessible and step-by-step (not just information). 

Transitions and “churn” create coverage gaps 
• Shifts in eligibility, life changes, and renewal processes lead to confusion and drop-off.  

Affordability concerns drive decisions 
• Premium cost, out-of-pocket costs, and uncertainty about financial help influence enrollment and retention. 

Systems can feel hard to use 
• Notices, documentation requirements, account access, and plan comparison are common friction points. 

Communities want support where they already are 
• In-community settings, familiar channels, and organization led touchpoints increase engagement.
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Action Taken in Response to Community Feedback

Created a direct partner support pathway 
• Served as a consistent point of contact for community organizations and provided “warm handoffs” to the right internal 

teams or state partners when issues require escalation or specialized support.  

Shared targeted Covered California resources to support outreach and enrollment 
• OE26 Social Press Kit 
• Find an Enroller GIS Directory 
• How to become a Covered California Enrollment Partner 
• Impact of Enhanced Premium Tax Credits Briefs and Fact Sheets 
• 2025 Estimated Uninsured Subsidy Eligible StoryMap 
• Federal Changes to Your Health Insurance webpage 

Shared relevant statewide resources beyond Covered California 
• California Department of Managed Health Care: Transgender, Gender Diverse, or Intersex Care resources webpage 
• California Department of Health Care Access and Information: Race and Ethnicity Workforce Dashboard 

Closed the loop with partners using “resource + connection” approach 
• We don’t only point partners to existing tools; we share the most relevant resources across state agencies and make 

warm handoffs so community organizations can get timely help and communities receive what they need.  
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Interested in Partnering With us?

The Community Circle is designed to deepen our understanding of the experiences, challenges, and barriers that 
the community faces when accessing health care. 

By joining the Community Circle, you’ll have the opportunity to:  

• Share your insights and lived experiences  

• Identify gaps in health care access and services  

• Collaborate on solutions that drive equity and inclusion  

• Partner with us to expand resources for those who need them most  

We hope you or a representative from your organization will partner with us in this important work. Together, we can 
shape a more inclusive, equitable, and accessible health care system. 

Reach out to Sumeet.Pamma@covered.ca.gov to learn more and get involved. 
Get Involved
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EXTERNAL AFFAIRS & COMMUNITY 
ENGAGEMENT UPDATES

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Outreach and Sales Updates
Robert Kingston, Director of Outreach and Sales
Adam Unger, Deputy Director, Covered California Small Business
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Recap of Preparing Enrollers for Open 
Enrollment Period 2026
• Facilitated 18 in person OE 2026 kickoff events for 

enrollers on new 2026 insurance plans and system 
updates.

• Hosted two unique virtual webinars for all enrollers to 
learn about the 2026 plans and the enroller portal. 

• Distributed important updates and guides to enrollers 
and insurance agents through e-briefs, alerts, and 
toolkits.

• Trained a diverse network of enrollers who can help 
Californians in different languages over the phone 
through the Help On-Demand Tool.

• Promoted storefront details for walk-in consumer 
support.
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WEDNESDAY, SEPT. 10
9.Fresno
10.Salinas

THURSDAY, SEPT. 11
11.Fremont 

TUESDAY SEPT. 16
12.San Diego
13.Stockton

WEDNESDAY, SEPT. 17
14.Sacramento 
15.San Clemente

TUESDAY, SEPT. 23
16.Los Angeles

WEDNESDAY, SEPT. 24
17.Lakewood

THURSDAY, SEPT. 25
18.Fullerton

TUESDAY, SEPT. 30
19.Virtual: Open Enrollment 

2026 Readiness

WEDNESDAY, OCT. 1
20.Virtual: CalHEERS and 

Enroller Portal

2026
ENROLLER KICK-OFF MEETINGS

OPEN ENROLLMENT 

Calexico

Redding

Chico

Eureka

San Diego

Camarillo
Los Angeles

Lakewood
Fullerton

Moreno Valley

Palm Springs

Rohnert 
Park

Fremont
Stockton

Salinas Fresno

San Clemente

Sacramento

WEDNESDAY, SEPT. 3 
1.Calexico
2.Chico

THURSDAY, SEPT. 4
3.Palm Springs
4.Redding
5.Eureka

TUESDAY, SEPT. 9
6.Camarillo
7.Rohnert Park
8.Moreno Valley

18 IN-PERSON 
TRAININGS

TOTAL IN-PERSON 

ATTENDANCE: 1,242
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Outreach and Sales works with

Data as of 1/01/2026

11,876 Certified Insurance Agents

1,311 Navigator, Certified Enrollment 
Counselors

1,280 Certified Application Counselors

978 QHP Plan-Based Enrollers

23 Medi-Cal Plan-Based enrollers

Recap of Preparing Enrollers for Open 
Enrollment Period 2026

60%
of consumers get 

enrollment assistance
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Certified Enroller Roundtables Scheduled for 
February and March 2026

Certified Application 
Counselors
• 2/18/26, Virtual Statewide, 

Certified Application 
Counselors

Agents
• 3/10/26, In-Person, Northern 

California Agents

• 3/12/26, In-Person, Bay Area 
Agents

• 3/17/26, In-Person, Southern 
California Agents

• 3/18/26, In-Person, Top 25 
Partners Agents

• 3/20/26, Virtual, Out-of-State 
Agents

The Covered California Outreach and Sales Team plans to engage with our sales channel 
partners to gather insights and feedback on the experience of the open enrollment period for 
the 2026 plan year.

Navigators
• 2/4/26, In-Person, Bay Area 

Navigators

• 2/5/26, In-Person, Northern 
California Navigators

• 2/10/26, In-Person, Southern 
California Navigators

• 2/12/26, Virtual, Los Angeles 
County Navigators 

• 2/17/26, Virtual, Statewide 
Navigators
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Chico

Sacramento

Redwood City

East Los Angeles

Fullerton

West Los Angeles 

El Cajon

Fresno

Moreno Valley
Lake Forest

Special Enrollment Period, April 2026: 15 
Enroller Workshops

Week 1:
• Tuesday, April 7: Orange County  

(Lake Forest) and Northern 
California (Chico)

• Wednesday, April 8: Orange 
County (Fullerton) and Sacramento 
(Expo HQ) 

• Thursday, April 9: San Diego 
County (El Cajon) and Northern CA 
(Santa Rosa)

Week 3:
• Tuesday, April 21: Central Coast 

(Oxnard) and Los Angeles East
• Wednesday, April 22: Central Valley 

(Bakersfield) and Los Angeles West

Week 2:
• Tuesday, April 14: Bay Area 

(Redwood City) and Inland Empire 
(Moreno Valley)

• Wednesday, April 15: Central Valley 
(Modesto) and Inland Empire (Palm 
Springs)

• Thursday, April 16: Central Valley 
(Fresno)

Week 4:
• Tuesday, April 28: Virtual 

Meeting (Statewide)

Santa Rosa

Modesto

Palm 
Springs

Oxnard

Bakersfield
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Covered California for 
Small Business (CCSB)

Covered California • Small Business
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• Total Groups: 9,412
• Total Members: 79,611
• Retention Numbers: 88%
• Average Group Size: 8.4 members

Group Membership Sales Updates

• Agents Writing CCSB Business: 1,406
• Membership by Health Plans:
• Blue Shield of California: 35,009
• Kaiser Permanente: 41,149
• Sharp Health Plan: 3,128
• Delta Dental: 9,017 (not included in total member count)

• Year-to-Date (YTD) New Sales: 3,445
• Year-to-Date New Employer Groups: 516
• Membership reconciled through 2/17/26
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Engaging with Brokers.

Targeted Marketing
Direct email campaigns targeted at 
industry-specific employers. 

Targets outreach to businesses identified as 
less likely to offer insurance, highlighting the 
availability of tax credits to help offset the 
cost of providing coverage. 
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Average Food &
Beverage

Average Retail Average Health/Wellness Average All Industries Average All Recipients

Clicks per unique opens (audience engagement) 4.97% 2.73% 4.83% 14.03% 6.64%
Open rate 26.47% 46.53% 21.20% 20.33% 28.63%

0.00%
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20.00%

30.00%

40.00%

50.00%

60.00%

Open rate Clicks per unique opens (audience engagement)

Targeted Outreach to Employers

• Email open rates are highest in the Food & Beverage industry (46.53%) and lowest in the Health/Wellness industry (20.33%), with an 
overall average of 28.63% across all industries.

• Audience engagement, measured by clicks per unique opens, is highest in the Health/Wellness industry (14.03%) and lowest in Retail 
(2.73%), with an overall average of 6.64% across all industries.
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• Source of Leads: CCSB.com

• Total Leads Generated: 2,569

• Enrolled New Groups: 98

• Enrolled New Members: 465

CCSB.com generated nearly 100 new group enrollments, in part due to 
the success of our direct marketing efforts in turning small business 
owner prospects into customers.

2025 New Employer Lead Conversion

0
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1500

2000

2500

3000

Metrics

2025 Lead Conversion

Leads New Members
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OUTREACH AND SALES UPDATES

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Covered California • Marketing, Outreach, and Enrollment Assistance Advisory Meeting 111March 5, 2026

VI. MOEA Member Open Discussion
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MOEA MEMBER OPEN DISCUSSION

Dial in by phone:
+1 (562) 247-8422

Access Code: 
135-454-592

Audio PIN: 
Shown after 

joining the webinar

Webinar ID: 
471-615-171

MOEA Advisory Members and 
Public Comments

Comment Time Limit
Each participant will have two minutes to 
comment per agenda item.
Note: Written comments can be emailed 
to MOEAgroup@covered.ca.gov.

How to Make a Comment

Computer Audio: Click the “Raise Hand” icon on 
your control panel. You’ll be called by name in the 
order hands are raised. Wait for the operator to 
introduce you before speaking.

Dial-In by Phone: After addressing raised hands, 
phone lines will open for comments. Unmute 
yourself to speak.

Hearing Impaired: Use the “Chat” feature to 
submit your questions or comments. Staff will 
review them, speak on your behalf, and respond 
via chat.

mailto:MOEAgroup@covered.ca.gov


Thank You!
Email questions to MOEAgroup@covered.ca.gov

All meetings are open to the public. You can find meeting materials on the Covered California Marketing, 
Outreach, and Enrollment Assistance (MOEA) Advisory Group web page here: 
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/

https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
https://hbex.coveredca.com/stakeholders/Marketing-Outreach-Enrollment/
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VO: The first hands that built California were Hispanic hands. And with that enterprising 
spirit, you keep giving life to our state. 

​VO: You planted communities… pueblo by pueblo. Caring for the old and young.
​Always looking out for each other.

VO: The rhythm of your culture

VO: …moves us forward.

VO: And at Covered California, we’re ready to help you stay healthy and covered.
With accessible health plans that also speak your language. For all of us to move 
forward together, hand in hand.

SUPER: For the good (love) of Californians.
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