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Special Enrollment Advertising Campaign

AMotivate consumers who are experiencing a life changing even

Campglgn compare and choose a health insurance plan through Covered
Obijective .

California.
Strategy Ada | 2 y U Al¥wdzhge &hat worked best in 2016 and making

tactical adjustments for continued improvement.

ALeveraged digital streaming radio.
Tactical AAdjusted messaginigased on previous performance.
Adjustments AAnimated digital banner ads based on performance.
AMaximized existing assets

e o) COVERED
li ] CALIFORNIA May 11, 2017
T



Special Enrollment Advertising Campaign
Digital Banner Ads

LIFE-CHANGING EVENT?
Get health coverage now.
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¢TUVISTE ALGUN
CAMBIO DE VIDA?

Ciertos cambios te permiten
obtener un seguro médico.
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LIFE-CHANGING EVENT?
Get health coverage now.
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ZTUVISTE ALGUN CAMBIO DE VIDA? 7\ Coyenen
Obtén sequro médico hoy. {35 JJ cavironnia

COVERED

LOST HEALTH INSURANCE?
Get covered now.
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¢NUEVO
RESIDENTE LEGAL?
Obtén seguro médico ahora.
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LOST HEALTH INSURANCE?
Get covered now.
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ZPERDISTE TU SEGURO MEDICO?
Obtén cobertura médica hoy.
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Special Enrollment Advertising Campaign
Social Media

1234 5678 9123 4567

Looking for coverage? (iili)
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OE4 Highlights: Lead Capture

Lead Subscriptions (October 2016 - April 2017)

180K 176,881
167,194

172,223
160K

140K 147,530
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121,866

112,514

105,189

100K

BOK

Running Sum of Total Subscribed Leads

0K 403

799 1,1841,739

Oct 16, 16 Oct 30, 16 Nov 13, 16 Nov 27, 16 Dec11, 16 Dec25, 16 Jan8, 17 an 22,17 Feb5,17

Lead Subscription Date (by week)

186,451

181,503

Feb 19,17

195,191

191,009

Mar 5,17

209,212

199,889

218,451

214,019

A Marketing lead capture
efforts began in October,
2016.

A The purpose is to
engage prospects that
are ready to learn more
about CoveredCA.

A During OE4, lead capture
has resulted in a
conversion of about
12,000 new customers.

A Based on the preliminary
success of this effort
during OE4, lead
capture will remain an
active part of the overall
CoveredCA Marketing
strategy for OE5.
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30,457 A Total wurmceiyade post s
Poste Recaivad A 28% over OE3

. A T artigael conversations

18,627 A +35% i nc®OEBase over

Conversafions
Handled & Closed

A Tot al uni que replies posted by Cove
10,026 A 49% CS team responses compared to OE3

Feplies Posted
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54% A Percentage of customer-hoprgmsmt s respor

Pelavant Messa A %Jdmprovement over OE3

Responded to Within 2

569/ APercentage reduction of negative sentiment conversations
Tl ASocial Team was effective at improving the sentiment of negatively
Negativ ersatio minded/feeling customers
+460% A Gr o pdsitive sentiment conversation

ASocial Team is highly effective at improving customer sentiment,
generating positive experiences

Positive sation
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OE4 Highlights: Social Media

Incoming consumer posts | Outgoing social team responses

Jan 31 Deadline

Dec 15 & 19 Deadlines

Py 1 FMosw 14 FMens 28 ac 171 = 25 T Jam 2 Fak 3

Key: Blue: Incoming consumer posts
Black: Outgoing social team responses
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OE4 Highlights: Social Media

Types of posts: Informing, Customer Service, and Engaging

A Informing: Promote CoveredCA services,
products, and information.

A Customer Service: Promote and increase
awareness of social customers support options.

A Engaging: Generate positive interaction and
engagement with the brand via positive
conversations.
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OES Strategic Approach
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OES5 Goals: Marketing Goals

Acquire 400,000 new members and retain 90% of current members over the OE5 Open Enro

Business .
Goal/s Period (11/1¢ 1/31)
Brand }
Strategy / It’s Life Care
Platform .
Marketing Continue to grow worth of health Improve understanding of what
Goals insurance for the everyday (life) |1  CoveredCA does/offers for you

Big Idea Life Can Change In An Instant

Encourage enrollment / sign-ups during Open Enroliment
Media through strategic media placements that drive traffic to

Keep CoveredCA top-of-mind as California’s are making

Objective/s health insurance decisions during Open Enroliment

CoveredCA.com
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The campaign would show us the countless ways that life can change in an
instant.

From a bee sting to a sports accident to an undiscovered mole. In doing so, we
demonstrate the importance of being covered when life decides to throw
something at you.

We looked at change from both a lighthearted way to a more serious approach.

Overall Goal: Remind people of the importance and value of insurance.
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OE5 Research
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OE5 Research

Prior to Production Just Prior to Launch Post-Launch
A Quantitative A Quantitative A Quantitative
A Sentiment only, A Includes sentiment, A Compare to the
similar to December KPIs and general baseline
survey awareness/knowledge A Includes ad/message
A Establish baseline recall in addition to
before launch wave 2 questions

Concepts L
A Qualitative A Qualitative
ATestingof  ATesting up to two
multiple top phase 1
campaigns (TV) campaigns
(TV, radio, OOH)

17
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Thank you!
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Outreach and Sales Division Update



2017 Special Enrollment Period Kick-off Meetings

COVERED
CALIFORNIA

2017 fpecial Srrollment Veriod
KICK-OFF MEETING wmarcH2017

A 2 Teams A Certified Enrollers, Plan
. Partners and Community
A 12 meetings Leaders to get updates about
A 9 cities statewide Covered California and engage
to share best practices for SEP

A 1,000+ attendees enroliment.
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Field Operations T Local Medi-Cal County Offices

COVERED

CALIFORNIA Medi-Cal
COUNTY
OFFICES

Partnership:

A Covered California Sales Field Team reaches out to Medi-Cal county offices to
introduce themselves and share available resources to them and their
consumers.

A Identify common objectives to educate and remove enroliment barriers from
consumers; and share best practices to achieve those objectives.

A Engage and communicate to support Medi-Cal consumers transitioning to
Covered California
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, Medi-Cal Transitions
§Z (i)

. COVERED
Medi-Cal CALIFORNIA

CONSUMERS

A Medi-Cal members who are now eligible for Covered California
have 60 days (special enroliment period) to select a Covered
California health plan to avoid a gap in health coverage.

A Covered California Certified Enrollment Representatives
delegated to these Medi-Cal members will remain their
delegates

A Covered California will work with the Medi-Cal Program to
communicate to members letting them know how to find
local help for enrollment assistance in selecting a health
plan.

A Enrollers can help members select a plan.
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Special Enrollment Period Verification

V To verify thevalidityof consumer 6s self attest e:

V Notices sent to a random samples of consumers to request for proof of
QLE.

V Response is required within 30 days of the date on the original notice.

V Proof documents submitted will remain confidential; and only use to
determine eligibility for health insurance programs. They are not used for
immigration enforcement purposes.

V Upload documents in English and/or Spanish

V Mail to:

CA HBEX/Covered California Special Enrollment Team
g P.O. Box 13310

Sacramento, CA 95813

V Fax to: 1-888-217-9310 iinclude the case number on
the cover sheet with documentation
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Help On-Demand Tool

Referral tool that resulted in more than

3,500 consumers enrolling in a plan S

Stats

A 48% of web views became a referral during OE4
A 20% of referrals reported as sold (may be as
high as 30-40% due to reporting delays)

AWhat Worked:
A Connecting consumers to Certified Enrollers T 23 minutes is the average time for
an Agent to accept a consumer referral.

A All counties are covered by experienced Certified Enrollers.
A 9.1% of the consumers requested a Certified Enroller who spoke other languages.

Almprovement Opportunities:
A Not all Certified Enrollers were a good fit for the program.

Have a Certified Enroller call you

A Some agents did not accepting referrals at a reasonable rate during day time hours.

A A certification process for current and future certified enrollers has been proposed
for OES.
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COVERED

Agency Contract

Planned Release July 2017:
I Agency Agreement
I Non-Monetary Agreement

Agency Agreement further assists:
I Agencies with managing their Agents
I Managing Commissions
I Agent Association when contacting the Agent Service Center

CALIFORNIA May 11, 2017
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Agency Portal

Phase I 17.7 Release
I Agency Account Creation + Add/Edit
I Agent Account Creation + Add/Edit
I Agency: Add subsite locations

Phase & 17.9 Release

I View and exporAgency level Book &usiness
I View, filter sort agents andonsumers
I Activate/Deactivate an Agent
I Find Local Help to include Agency Info
I Consumer delegations:
AAccept delegation requests on behalf of my agents
AMove delegations from one Agent to another within Agency

COVERED
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August 2017
Agent & Community Partner Advisory Meetings

Purpose:

A Tobuild and strengthen the relationship between Covered California and its agents
by facilitatingan open dialogue. Participants provide guidance in the development of
future products, services, and technological enhancements.

Tentative Dates:
A Northern Californiac August & SouthernCaliforniac August 2¢

Tentative Agenda:

Outreach and Sales Updates
A Special Enrollment Kickd¥feetings Recap, Agency Contracts and PoBabk of Business
Extract Agent Communication, and Me@alTransition Files

SpeciaEnrollment Update
A Covered California SEP marketing, outreach, and enrollment plan.
Agents Feedback: Opdinroliment5 Strategy Plan Discussion

A Partnerships, Enroliment Opportunities, Target Markets, Removing BarBafes
t | NI y S Ridictzes, aBdiQarrier Relationships.
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Certification & Recertification Training

Certified Enrollment Counselors (CECs)

Recertification Trainings
A Required

A Current CECs (not new certification)
Decertification Process

Certified Insurance Agents

Recertification Trainings
A NOT Required

A Current Certified Agents
Requirement - Voter Registration
A Mandatory i annual submission of completion via DocuSign
A All Certified Agents
Decertification Process for Incomplete Annual Voter Registration

® e COVERED
li ] CALIFORNIA May 11, 2017
™

28



Open Enrollment 5 Look Ahead

Sales & Outreach

Trainings Tools & Resources
A Certification and Recertification A Collateral Materials
Trainings A Sales Tools
A Agency Contract and Portal A Partner Toolkit
Training A Storefront Program
A CalHEERS i System Update A Event Portal

- A E-News and Alerts
Trainings

A Train the Trainers Program for

. Enrollment Opportunities
Regional Agents

A Partnerships

Service Center A Events
A Staffing
A Training Sales In-Person Meetings
Application Support A Sales Partners Advisory
A Salesforce Enhancement to Meetings
include the transition of the In- A OES Kick-off Meetings
Person Administrative System A Sales Site Visits Tour
(IPAS.

A Agent Extranet
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COVERED
CALIFORNIA

Communications Update



Open Enroliment 4 Recap

Covered Californiadbs outreach and
awareness and enrollment paid huge dividends in OE4.

Our message was simple and clear: The ACA is working in California and with the
support we have from strong partners like you, millions of Californians are receiving
guality, affordable coverage that so many had previously gone without.
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Earned Media Efforts in OE4

A200 interviews with newspapers, radio,
television and online news sources.

AGenerated nearly 90 million
Impressions.
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Reaching Diverse Communities

We drilled down deeper and tailored our messaging to specific
demographics, placing staff-written stories in ethnic newspapers,
TV and radio outlets statewide.
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. Muchos con seguro médico de
Covered CA SpeClal Enr( ASIAN Covered California redujeron su cuota
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Do You Need Health Insurance o
and have any of these recently happened to you? Casi la mitad de los consumidores pueden obtener un plan por menos de $100 mensuales con copagos y deducibles
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CHESR . MR S me AR - ELAINE Young spent 20 years teaching students with special needs in Los Angeles before she learned an

important lesson — that her retirement benefits did not include health insurance.

“Because I worked six hours a day, my position i time, andmy 20y ly equal to
eight o 10 years full time,” Young, 62, recalled. While stunned by the revelation, Young was still determined
to retire and put her health insurance issues in God's hands”

Her prayers, she ssid, were answered last June when she envolled in a health insurance plan through Covered
California,the state agency that helps Californi brand Patient Protection
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Spanish-Language Outreach

The Latino market represents nearly 29 percent of our subsidy-eligible
population, making it one of the most important.

We have a three-pronged approach to reaching this community:

. ——

1. Promote our mission through well-crafted
messages for TV, print, online and radio.

2. Partner with Spanish media to do phone banks
and regional media tours.

3. Sponsor health care roundtables with experts = O
and clients who can share their experiences. o UnIVISIon

SAN DIEGO

1330...»
—1
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Updating CoveredCA.com

Each year, CoveredCA.com goes through an extensive review to be
sure our consumers are getting the best possible experience when

they visit & in both English and Spanish.

AWe conducted consumer testing to find out what is
working & and identify whati s warking and fix it.

AWe are developing a mobile-friendly
version of the website for the next open

enrollment.

o

ANo matter what device consumers use (.
to explore and enroll on our website, it Heelth insurarce @ salud correcto pafgti
will have a clean and compatible look.

ree
nrol

Local Help to
|

E Medi-Cal Information
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Ongoing Outreach

We continue to do faith-based outreach and provide informational
materials about Covered California and our special-enrollment period
(SEP) to ethnic churches, mosques, temples and synagogues
throughout California.

Activities include: coordinating interfaith events and SEP presentations, and
distributing anupdatedver si on of Covered Califo
Toolkit, which contains SEP materials and social media content.
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li ] CALIFORNIA May 11, 2017 %
™



Covered California Publications

We are sharing what has worked in California through the publication of
Issue briefs on the importance of subsidies, cost-sharing reductions and
other topics. These are available at www.hbex.coveredca.com under
AResourceso and AData and Researc
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Real Stories of Covered California

Real Stories

of Covered California
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COVERED
CALIFORNIA

Medi-Cal to Covered California
Transition Update



Medi-Cal to Covered California Transition

Covered California established a workgroup with the purpose to
efficiently and effectively assist consumers that lose Medi-Cal coverage
and are eligible to transition to Covered California.

A Obijectives:
i ldentify transitioning consumers

i Assist consumers transitioning from Medi-Cal by:
Informing consumers of their Covered California eligibility
Helping consumers avoid gap in coverage

Educating consumers of Covered California benefits

Developing resources for partner agencies

©c O O O o

Providing training to staff
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Medi-Cal to Covered California Transition

Activities in progress

i Developing Relationships and Resources with/for Partner
Agencies
i Understanding the Behavior of the Population

i Implementing Outreach Methods

42



Medi-Cal to Covered California Transition

Developing Relationships and Resources with/for Partner
Agencies

0 Working with DHCS and CWDA to validate data to ensure correct
population is targeted

t Continuously working with DHCS and CWDA to share various outreach
communication efforts and solicit feedback or suggestions for
iImprovement. Examples include:

¢ Email Outreach
¢ Transition Toolkit

¢ Outbound Outreach
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Medi-Cal to Covered California Transition

Understanding the Behavior of the Population
U Majority of the consumers:

¢ Are confused about premium payments and premium assistance
available to them

¢ Did not have previous Covered California enrollment at least in the
past benefit year

¢ Do not have an email address on their account

¢ Do not have an agent associated with their case

u Slightly less than half of the consumers are not eligible for subsidies

¢ Most consumers have income within the Federal Poverty Level (FPL)
for premium assistance and cost-sharing reductions but the tax
information on the account reflects they are not planning to file taxes
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Medi-Cal to Covered California Transition

Implementing Outreach Methods

U Email Outreach Campaign
¢ Target Population i Consumers with a valid email address
¢ Cadence i Approximately every two weeks
U Agent Outreach Campaign
¢ Target Population T Consumers that have agents associated with their
case

¢ Cadence i Every two weeks

e o) COVERED
li ] CALIFORNIA May 11, 2017

™

45



Medi-Cal to Covered California Transition

Implementing Outreach Methods (Continued)

U Outbound Outreach Campaign
¢ Target Population T A subset of consumers who were determined ineligible for
subsidies but have income within the FPL for premium assistance and cost-
sharing reduction.

¢ Cadence i Pilot

U Mailer Outreach Campaign (not started)

¢ Target Population: Consumers without a valid email address on their account.

¢ Cadence: TBD
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Medi-Cal to Covered California Transition

We would like to hear from youl!

i

i

What other outreach methods should we consider?

What is the best way to engage this population to select a plan?

How can we best serve the consumers who were determined ineligible for
subsidies but have income within the FPL for premium assistance and cost-
sharing reduction?

What other resources could be utilized to educate and outreach?

Please send your feedback to:

¢ Karen Avakian 1 Karen.Avakian@covered.ca.gov

¢ Jahan Ahrary 1 Jahan.Ahrary@covered.ca.gov
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Consumer Experience - Agenda

AGoal and Objectives
Alnitiatives
AApproach and Focus
ANext Steps
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Consumer Experience I Goal and Objectives

Improve the Consumer Experience throughout their journey.

1. Improve how WE (Covered CA = Agents, CECs, QHPs, CalHEERS) interact
with the Consumer Experience lifecycle, as well as improve:

I.  How the consumer self serves
ii. How the consumer receives access
lii. How the consumer makes use of tools
Iv. How the consumer utilizes their coverage
2. Ensure the Consumer Experience is anchored by experiences and analytics.
3. Establish the Consumer Experienceas a ol i feti mebd6 worKk

4. Institutionalize the Consumer Experience as lifecycle centric.
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Consumer Experience 1 Initiatives

1. Create The Consumer Experience workgroup.

1. Examine the Consumer Experience from a holistic perspective:
a. Covered CA = Agents, CECs, QHPs, Cal[HEERS
b. Include stakeholder groups when possible

2. ldentify areas of potential constraints.

3. Prioritize constraint efforts, and if needed, formulate small workgroups to perform
appropriate research.

4. Categorize short term, near term, and long term mitigations/opportunities to improve
any identified constraints.

5. Develop ongoing method for revolving examination of the Consumer Experience.
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Consumer Experience 1 Approach and Focus

1. Identify and research touchpoints where the consumer engages with Covered
CA.

2. Group the touchpoints and identify areas of focus:
I Engagement 1 prior and initial engagement with Covered CA

i Enter Case & Family Info i focus on ease of use, barrier points

i Eligibility Determination i subsidy and/or dual eligibility, along with appeals

i Plan Selection - rate consideration, assistance regarding plan questions

i Effectuation i 834 processing, carrier payment, effectuation timing

I Coverage Experience i experience while they are receiving coverage

I Renewal Coverage or Continuity of Care i survey and reasonable opportunity coverage
3. Review consumer experiences that run across all of the consumer engagement:
T Consumer Survey

i Service Center Operations

I Covered CA University (CCU)
I CalHEERS Changes

i Help Desk Processing

i Data Integrity and Exchange

. COVERED
. May 11, 2017
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Consumer Experience I Next Steps

1. Completed - Create and staff workgroups.

Completed - Meet with Executive Chiefs and Directors to review.
Consumer Experience information

- Define the following holistic phases and define Covered CA

expectations at each phase, which includes:

V.

V.

Vi.

Completed - Catalog current analytical information

Completed - Review analytical results and identify impact areas
Completed - Compare service for impacted areas to industry standards
Completed - Define measure of success and define service levels
Define business process for identified areas

Validate success

- ldentify existing, short term (w/in 90 days), near term (w/in

6 months), and long term (FY 17/18) improvement opportunities .

° COVERED
[H May 11, 2017
™
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CalHEERS Updates



Objectives:

AProvide an overview of the work Covered CA and Chaotic
Moon are doing to enhance the consumer experience

APresent side by side comparisons of the current versus future
system enhancements

° COVERED
H May 11, 2017
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Welcome to Your Application

A W COst

- (,’k

How 043 you Pear sbout Covered CaMormia?

TVAd v

Appi soon Deve

Woat s the source of s apphbcanon?

=

ey -yt

Here for You Safe & Secure Mobile-Friendly
We're shmayx onkne, on the phore, and We tabe yOur Drivacy and securiy o5 Our 2pphanan is aveceble arpwhere
avmlatie to help serioutly #s you do. you go

Desktop View

COVERED

Desktop and Mobile View

@ @ Save & Exit

ﬂ COVERED
(} CALIFORNIA

Welcome to Your
Application
Apply for Medi-Cal, health insurance
through Covered California, and tax
credits to lower your monthly bills.
You can save and exit your application
at any time, and your progress is

saved for you as you go.
RS 90210

Select Option
Here for You

We're always online, on the
phone, and available to help.

Mobile View

C

*
0

! Safe & Secure
i We take your privacy and
security as seriously as you do.

Zip Code  Why we're asking

Taae

-~ e, and available to help.

Enter your zip code
to get started

How did you hear about Covered
California? optional

CALIFORNIA May 11, 2017



Application Overview

Gall for help Find

FAGs | LiveChat | oo o cont | Local Holp ‘ My Account | Log Out | Securs Mailbox (0) | Espafiol ¥

« » fﬂf’.ﬁffﬂ English  Espafiol Need help? | Save & Exit

Veronica Mars
Appilcation # 1000024180 START HOUSEHOLD ~ PERSONALDATA INCOME ELIGIBILITY  ENROLLMENT

Leam bore @
starr

OVERVIEW

= { , SR — Welcome to the Covered
® % California Application

= i You can save and exit your application at
any time, and your progress is saved for

Help With Costs

Starting Questions

Consent For Vertficati...

Enter Your Information: See Your Results: Find Health Insurance Plans:
Mg e ey S e you as you go.
e | Slipeteednet | | Jote s,

Zip Code  Why we're asking

90210

Gurront datefime from TimeShifer Fr Mar 03 14:39:06 PST 2017
Enw name: | |

How'd you hear about Covered California?  Optional

Certified Insurance Agent v

2015 Applicatior{Current View) 2017 Application Overviewin Progress)

COVERED
CALIFORNIA May 11, 2017 >




Consent for Verification

Callfor help Find
1-800-787-6921 | Local Help

COVERED  FAQs | LiveChat

My Account | Log Out | Secure Mailbox (0) | Espafiol ¥

Veronica Mars.
Mﬁ\(MT‘MM\M START HOUSEHOLD ~ PERSONAL DATA INCOME ELIGIBILITY ENROLLMENT
e i @ Agree to Let Covered California
CONSENT FOR VERIFICATION . :
. Verify Your Information
+ Holp With Costs ottt s s s (e ifoma  you ad atr poople on i apploton Now we'll check other agencies' records to see if the people in this
Py application qualify for health care. To do this, we verify citizenship,

_ e R GyTes sotin or S proces, Conrsd immigration status, and other eligibility information.
[R—

Iagree to Consent for Verification

We only use your information for health care purposes.

Back Save & Exit Continue

Do you agree to allow us to verify your information?

! disagree

‘Curont dateftime from TimeShitr: Fri Mar 03 14:49:31 PST 2017
Envnam: | |

2015Consent for Verification (Current View) 2017 Consent for Verification (In Progress)

COVERED
CALIFORNIA May 11, 2017 >




Call for hoip
Sec
e My Account | Log Out  Secure x(0) | Espafiol ¥

FAQs | Live Chal

Varsnes M
Aostcucn s wceraaTHy

Starting Questions.

Consent For Varficat...

START HOUSEHOLD ~ PERSONALDATA INCOME ELGIBILITY  ENROLLMENT

Leam s @

APPLY FOR BENEFITS - GET HELP WITH COSTS

Apsby o 10 v i o s iyl for Md-Cal, Couty Cisk's Helh bt Prosgru (CEHIPY, o1 ogoing esecdmeri opzertarie b

0 v e o, bl i o o] Oyl you sl s s recemy v g chir b yur 847 Vo
S e e b e g hanis 3

wd Callama.

ke “or Covervd Cebfrnia I you e & qually g B e e ety
8 i hasm iy, don Py, s shouid a8 sply, sinea yims ey b i et -Gl o OCI I haead oyt incma. Ragved ans o4 wh e i svart s Seinct it mspicain adl 1 2o revimund 4 eovarage
s ety vvn i

s aphing for i

D A o 7 Y 2 M Anenlin 8 Coarncd Ca s s 2 3a aama .
i #1n agn o 19 A~ maiin i the Sllnaing oo nbes, Eick 2ere tos e mova: San [1ascinss, Ean Mt o Gania Ciaa

W ars orky aplying for e nfa: s an, €8k g 1o i rors. Iyou a7 w2plg or someo sl was pravioushy n fostar care, ek Egre to e mass. I youre pregnant,cick g 1 learm move a0 you
heih o

s
00 want ou zuty o e o a0t Yo' beiow 0w 50 for o4t incnoia R, SO 1. you ore
e, i on e ez e dedes Ink.
D0 you w10 500 you qualfy for fee or aw.cos: MedGal of tax eredits with Goverod GAT Homadraiso
vor
no
ek Continue.

2015Apply for Benefits (Current View)

COVERED
CALIFORNIA May 11, 2017

Apply for Benefits

( ) SAOLYFEOI::& English  Espafiol Need help?

90% of people qualify
for free coverage or tax
lower their monthly insur

Would you like to see if you qualify for free or
reduced price health care?

o Yes, | want to see if | qualify No, I don't want help paying for my health care

2017 Apply for Benefits (In Progress)
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Application Navigation Changes

B Find
COVERED gaqs | Liechat |  Collforhel e My Account | Log Out | Secure Mailbox () | Espafil v

1-800-787-6921 | Local Help

Verarcawars

Leam More @

Confirm Identity
VeronicaMars: -
¢
Member 3 AL S S8
(D HOUSEHOLD INTRODUCTION
Summary ‘Coming Up In This Section ‘You may need:

BT e R R R - 5 s i s

+ Documentinfomaton fr mmigrans wih sausactry siatus who

Estimated time to complete:
- 15 minvtes

(Curmont dateftim rom TimeShNar: Fi Mar 03 14:51:48 PST 2017
Envname: | |

2015Application Navigation (Current View)

« iiii » Eﬂ.YFE)ENEIDA i Espafiol Need help? Save & Exit ‘

Application Menu

@ Introduction Review

& Household Information Review

Individual Information

Review & Submit

2017 Application Overview (In Progress

COVERED
CALIFORNIA May 11, 2017
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Find

c
VERED  FaQs | Live Chat o ‘mea\p

1FoRNIA 1-800- 1

‘ My Account | Log Out | Secure Mailbox (0) | Espafiol ¥

[ }
Application # : 1000024180 START HOUSEHOLD ~ PERSONAL DATA INCOME ELIGIBILITY ENROLLMENT
HOUSEHOLD MEMBERS
HousEHoLD
Please enter all required (* belaw. your your Sacial Security Card; if
p—
FirstNamo * Kenzie
« Prmary Gonit
iasi Name
 Contim anty
LastNamo * Haynes
 Varoricsiars
sumc (Selctone %
_ foutme o e
covarage or lower costs *
Momber3
sot (Famds
f— .
Date of Birth (mmiddiyyyy) * 09/19/1890
.

You must provide a Social Sacurty rumber.

Someone who s appiying doas not have an SSN and wous I gating one, vist whewssa.1

Doss this person have a Social Securlty Number?
Soclal Securty number "D

15 this person a U.S. Citizen or National? *

‘Curront datafimo rom TimeShifor: F Mar 03 14:57:53 PST 2017
Env nama: | 1

{SSNYyou wih o sy for st nsurance. e use Socl Securty numbers [
check oo anc oner oy Evon Y9t e ol g v oue SSH il s eview your appicaton fastr

(ssNs) s

eves ONo
8888,
aves  ONo

Leam Moo @

2015Build Your Household (Current View)

COVERED

Build Your Household

COVERED

R R English  Espaiiol Need help?

Save & Exit

& Household Menu  Your answers will be saved

Tell us about the people in your household

Add everyone in the household, even if they aren't applying for health care on this application.
Who should | add?

Add yourself first

2017 Build Your Household (In Progress)

CALIFORNIA May 11, 2017
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Add Household Member

Call for help Find
Live Chat el

Local Help | MY /Account | Log Out | Securs Mallbox (0) | Espafiol ¥

) fﬂ:’;ﬁ:f.'f English  Espafiol Need help? Save & Exit |

e
e akr owhon resoWALow  Weoue  EueEuT  ewaiiet
HOUSEHOLD MEMBERS Leam Mers ©
vousenoL> Add Household Member Cancel
[—— - .
—
First Nama * Kenzie
P—
P
v Confirm Identity First name
LastName * Haynes.

 Verenicatars

Sumx  (SelectOns % Alexander
" b s

caverage or lower costs

Mormber 3 .
sex*  (Fomale & Middle name  Optional
Reltionshi
" Date of Birth (mmvadryyyy) * 7 08/19/1980
Sumenacy

You mustprovido a Socal Socury number (SSN) f you wish 0 a
B S oer anmane, Evam v e ok
Somaons who = spphing dous

Sam
s to a5y or o urance i uss Soclal Securty umbers (SSNG) 1o
(g a1 o b i 0TSSR Rl Ut s St s 1

N oo s hlp g e g

Even
ot have an kg one, viek i

Does this person have a Social Security Number? ® & Yes 0 No. Lost name
Social Securty number *@ | =+ | == | 8888
Green
s this persona US. Citizon or National? ® @165 /N0,

Suffix Optional

Date of birth

07/03/1972
(Curront dateftme rom TimeShitar: FriMar 03 14:57:53 PST 2017
Env name: | |

2015Add Household Member (Current ViewY2017 Add Household Member (In Progress

COVERED

CALIFORNIA May 11, 2017
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Add Household Member

ERE0  FAGs | LiveChat

Ealat My Account | Log Out | Secure Mailbox (0) | Espafiol Y

Save & Exit ‘

d
Local Help

Need help?

(i) covease cogtan ool

fra— {} {} }
e m—— START  HOUSEMOLD PERSONALDATA  NCOME ELGILTY  ENROLLMENT
HOUSEHOLD MEMBERS Loon o @ & Household Menu Your answers wil be saved
wouseHoLD
s oo e oo -
Jr—
risteme [ et Tell us about the people in your household
¢ PrimaryContac
 conten e tame Add everyone in the household, even if they aren't applying for health care on this application.
Lotteme ™ [ Hornes Who should | add?

- veroncattas

St (Sescione ¥

‘coversge or lower costs *

-

P —
f— .

Date of Birth (mm/ddiyyyy) * 9ngnege
Summ
Doss this person have a Social Securlty Number? ¥ ® Yes O MNo
Soclal Securtty numbar *® = Alexander G. Brit G. Alexander G. Jamie G.
s th pasona U, Chcmncehataran* S8 O asyrs 28yrs Byrs 13yrs
[r—
Edit
Tanya G. Add another
53yrs person

Gurront datetime from TimeShifer: Fr Mar 03 14.57:53 PST 2017
Env name: | I

2015Add Household Member (Current View) 2017 Add Household Member (In Progress

COVERED
CALIFORNIA May 11, 2017

63



FAQs | Live Chat *h Find
| e Ch 6921 | Local Help

eronica Mars.

‘ My Account | Log Out | Secure Mailbox (0) | Espafiol ¥

Applcaion 4 1000024180 START HOUSEHOLD ~ PERSONALDATA  INCOME ELIGIBILITY  ENROLLMENT
Leam More
HOUSEHOLD HOUSEHOLD PRIMARY CONTACT o

- . renewal wo

. Gate of tith, and email

+ Experian wil use information from ather agencies o help check your dentiy. Thi “Cus Proote

ifyou chosso 4500 0 Torms and your personal nformation i used 1o confin your idently. To go to ths siep, clck Next". For more informatin and other optons for
Contion identity s process dick here.

Do you give your permissian to Cayered Calfamia fo corfir your Kently? lfyou chogse "Yes" wa wil check os o
— e B oo Gy aahm bt you. o Eaaes R o wi S 3o h b
e i - For i » Vs process glichere, *
oaso ' information I o change updatn tllogal name.

- Please chack the nformation isted belaw. To change  update bolow, Erter futlogal

¥ Indicates a requeed e
pass v Eloments of Primary Contact - Name.
Rolationships

First Namo® | Veronica
Summary
Middlo Name
Lastiame® | Mars
Sufix [ Select One )
Dato of Birth (mmiddiyyyy) * | 0ajtorteso
Soclal Security number (2 )

Home Phons Numbar (

Work Phone Number (7

Extension

Cell Phone Number (7

Email

Re-Entor Your Email Addross.

2015Primary Contact (Current View)

‘antonia.agialoro@chaoticmoon.com

Primary Contact

COVERED i A
O CALIFORNIA English | Espafiol

€ Household Menu  Your answers will be saved

Need help? ‘ Save & Exit

Who is the Primary Contact for your household?

Hint: the Primary Contact is the person who can make changes to your coverage.

Why we're asking this

Alexander G. Brit G. Alexander G.
45yrs 28yrs 26yrs
Tanya G.
53yrs

Jamie G.
13yrs

2017 Primary Contact (In Progress)

COVERED
CALIFORNIA May 11, 2017

™

64



Primary Contact Info

2015Primary Contact Info (Current View) 2017 Primary Contact Info (In Progress)
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