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AGENDA
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Dental Technical Work Group

Meeting and Webinar

Wednesday September 23, 11:00 a.m. - 12:30 p.m.

Agenda Items Suggested Time

ÅWelcome and Introductions 11:00-11:10 (10 min.)

ÅFamily Dental Plan Consumer Communication 11:10-11:40 (30 min.)

ÅFamily Dental Plan Marketing Update 11:40 - 12:10 (30 min)

Edana Fielden, Senior Marketing Specialist

ÅProgram Updates 12:10 ï12:20 (10 min)

ÅNext Steps 12:20-12:30 (10 min)

Send public comments to QHP@covered.ca.gov

mailto:QHP@covered.ca.gov


FAMILY DENTAL PLAN

CONSUMER COMMUNICATION 

PLAN MANAGEMENT
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FAMILY DENTAL PLAN LAUNCH
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Launch Activities Include:

ÅFamily Dental Plan booklet revisions

ÅDot com dental page

ÅShop and Compare tool update

ÅCalHEERS Implementation

Dental roll-out targeted for early October



FAMILY DENTAL PLAN BOOKLET UPDATES
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ÅAdded zip code 

section detailing 

dental plan 

options available 

for every 

California zip 

code

ÅAdded dental 

clinical terms to 

benefit design 

pages and 

glossary



NEW: DOT COM DENTAL PAGE
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New page dedicated to 

dental information, 

including:

ÅExplanation of embedded 

pediatric dental benefits 

in health plans

ÅEligibility requirements for 

Family Dental Plans

ÅDetailed Family Dental 

Plan benefit information 

ÅHow to Enroll in Family 

Dental Plans 



NEW: DENTAL PLANS ADDED TO SHOP AND 

COMPARE TOOL
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ÅFamily Dental Plan 

options and rates 

will display in 

search results for 

all users, specific 

to the zip code and 

family size entered 

ÅDHMO and DPPO 

benefit details 

added

ÅDental Plan 

profiles added 



CALHEERS IMPLEMENTATION
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The Family Dental Plan enrollment option will follow health plan renewal or 

enrollment



CALHEERS IMPLEMENTATION
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ÅConsistent messaging regarding potential duplicative coverage for 

children younger than 19 years

ÅConsistent messaging regarding adult optional purchase, no 

financial assistance available and no tax penalty for not 

purchasing a dental plan

ÅUpdated and corrected benefit labels and hover text to align with 

standard benefit plan designs:

VChild Medically Necessary Orthodontia

VAdult and Child Filling ïone surface

VAdult and Child Root Canal - Molar



NEW: SALES TOOLS 

DETAILED BENEFIT SUMMARY 
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NEW: SALES TOOLS  

ADULT EXCLUSIONS AND LIMITATIONS
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Formatting example only, not final layout



FAMILY DENTAL PLAN

MARKETING  UPDATE

EDANA FIELDEN, SENIOR MARKETING SPECIALIST
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RESEARCH

QUALITATIVE:

March 2015 ïIn Person ñBarriers to Enrollmentò Focus Groups

12 Groups: Fresno, Riverside, Sacramento

Uninsured, Subsidy Eligible 

Multi-Segment + African American (English)

Hispanic/Latino (Spanish)

August 2015 ïIn Person ñCreative & Messagingò Focus Groups

12 Groups: Los Angeles, Sacramento, Bay Area

Multi-Segment + African American (English)

Hispanic/Latino (Spanish)
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RESEARCH

QUANTATIVE:

September 2015 ïOnline Key Message Testing

Californians

Uninsured, Subsidy Eligible, 26-50 yr

MaxDiff = Select most and least motivating reasons to look 

into health insurance through Covered CA 

311 Respondents: English (250) + Spanish* (61)

* Note: These respondents preferred to consume in-language media,                                          

but preferred to speak in English and took the survey in English 
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KEY MESSAGES TESTED:
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