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Reasons for Success 
 

GOOD RISK MIX 
 
PROVIDER PARTNERSHIPS 
 
PLANS TRUSTING THE ACA  
RISK MECHANISMS 
 
PLANS DOING THE RIGHT THING... 
LOW PROFIT MARGINS...2-3% 
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Essential Health 

Benefits 
 

• Ambulatory patient services 
• Emergency services 
• Hospitalization 
• Maternity and newborn care 
• Mental health and substance use disorder 

services, including behavioral health 
treatment 

• Prescription drugs 
• Rehabilitative and habilitative services and 

devices 
• Laboratory services 
• Preventive and wellness services and 

chronic disease management, and Pediatric 
services, including oral and vision care 
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Individual Market:  It’s hard to compare 2013 

Bananas to 2014 Apples 

2013 2014 

Medical Underwriting Allowed Guaranteed Issue 

Risk Pools Multiple One 

Thin Benefit “Gotchas” Allowed Standard Benefits 

Essential Benefits Covered Not Required Required 

1:3 Age Factor Limit No Yes 
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The Forbes Columnist Battle 

The Dull Knives Come Out As Anti-Obamacare Forces Falsely Attack  
Rick Unger 
June 4, 2013 
 
“At the end of the day, I am comforted that the best a critic of the 
healthcare exchanges could come up with was a comparison between 
the real prices published by Covered California and some teaser rates 
posted on an Internet site that rarely hold up. This can only mean 
that there was an absence of credible data to be used in criticism.  
 
By any objective and legitimate criteria, the rates for purchasing 
individual health insurance policies on the exchanges in California, 
Washington and Oregon—the only price data available to date—are 
looking very hopeful…and that is good news for anyone looking to 
gain access to our healthcare system.” 
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KEY WORD TEST & COLLATERAL  
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COMMUNITY MOBILIZATION UPDATE 

& TRAINING MODULES  
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$37 million in grants through a 

competitive grant application process. 
The Outreach and Education Grant Program runs from July 2013 – December 2014. 
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OUTREACH AND EDUCATION GRANT PROGRAM 

35 

203 Applications were received requesting over $128,000,000. 

of 58 

48  

Organizations 
(over 250 subcontractors) 

$34 
Million 

$3 
Million  

43 to reach individual 
consumers;  

5 to reach small 
businesses 

Individual Market Place 
Grants 

Small Business Health 
Options Program Market 

Place Grants 
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OUTREACH AND EDUCATION GRANT PROGRAM 
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25 Community 
Based 

Organizations 

8 Health 
Care 

Providers 

5 Higher 
Education 

and Schools 

3 
Govern
ment  

1 Indian 
Tribe 
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OUTREACH AND EDUCATION GRANT PROGRAM 
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Estimated reach: 9 million 

consumers and 221,000 small 

businesses in all 58 counties. 

 

Grantees will reach consumers in 

13 languages: Arabic, Armenian, 

Chinese, English, Farsi, Hmong, 

Khmer, Korean, Laotian, Russian, 

Spanish, Tagalog, and 

Vietnamese. 

43 Individual Market 
Place and  
5 SHOP Proposals 
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OUTREACH AND EDUCATION GRANT PROGRAM 
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Individual Marketplace Grantees: 

ORGANIZATIONS AND FUNDING 

Access California 

Services  

$500,000  

California Black Health 

Network  

$1,000,000  

California School 

Health Centers 

Association  

$377,000  

Council of Community 

Clinics   

$770,000  

AHMC Health 

Foundation  

$500,000  

California Council of 

Churches  

$750,000  

Catholic Charities of 

California, Inc.  

$859,000  

East Bay Agency for 

Children  

$425,000  

Asian Pacific 

American Legal 

Center   

$1,000,000  

California Health 

Collaborative  

$940,000  

Central Valley Health 

Network  

$750,000  

Fresno Healthy 

Communities Access 

Partners  

$760,000  

Bienestar Human 

Services, Inc.  

$500,000  

California NAACP  

$600,000  

Coalition for Humane 

Immigrant Rights of 

Los Angeles  

$940,000  

Infoline of San Diego 

County (2-1-1 San 

Diego)   

$1,000,000  

CA State University 

Los Angeles   

$1,250,000  

California Rural Indian 

Health Board, Inc.  

$300,000  

Community Health 

Councils  

$1,000,000  

JWCH Institute, Inc.  

$1,000,000  
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OUTREACH AND EDUCATION GRANT PROGRAM 
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Individual Marketplace Grantees: 

 

ORGANIZATIONS AND FUNDING 

Loma Linda University 

Medical Center  

$990,000  

Sacramento 

Employment and 

Training Agency  

$1,000,000  

Social Advocates for 

Youth (SAY), San 

Diego, Inc.  

$500,000  

The Los Angeles Gay 

and Lesbian Community 

Services Center  

$1,000,000  

Los Angeles County 

Federation of Labor, 

AFL-CIO  

$1,000,000  

San Bernardino 

Employment and 

Training Agency   

$750,000  

Solano Coalition for 

Better Health  

$250,000  

The Regents of the 

University of California 

(UC Berkeley School of 

Public Health)  

$1,000,000  

Los Angeles Unified 

School District  

$990,000  

Santa Cruz County 

Human Services 

Department  

$500,000  

St. Francis Medical 

Center of Lynwood 

Foundation  

$750,000  

UC Davis, Center for 

Reducing Health 

Disparities  

$1,000,000  

Planned Parenthood 

Mar Monte, Inc.  

$694,000  

SEIU Local 521  

$1,000,000  

The Actors Fund  

$435,000  

United Ways of 

California  

$1,000,000  

Redwood Community 

Health Coalition  

$830,000  

SEIU ULTCW  

$1,000,000  

The East Los Angeles 

Community Union   

$980,000  

University of Southern 

California  

$500,000  
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OUTREACH AND EDUCATION GRANT PROGRAM 
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Individual Marketplace and SHOP Grantees: 

ORGANIZATIONS AND FUNDING 

Valley Community 

Clinic   

$250,000  

SHOP: 

California Asian 

Pacific Chamber of 

Commerce  

$600,000  

Ventura County Public 

Health   

$700,000  

California Association 

of Non-Profits  

$300,000  

Vision y Compromiso  

$1,000,000  

California Hispanic 

Chambers of 

Commerce 

Foundation  

$600,000  

California Small 

Business Education 

Foundation  

$500,000  

Small Business 

Majority  

$1,000,000  

of 58 6/6/2013 



OUTREACH AND EDUCATION GRANT PROGRAM 
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Implementation, Monitoring, and Evaluation 

Education messages will be the focus of the campaign.   

of 58 

• Use the on-line calculator for an assessment of possible subsidy levels available to the 

consumer. 

• Review plan choices and benefit levels. 

• Encourage consumers to fill out “Contact Me” form. 

 Monitoring and Evaluation will be on-going.   

• Grant Program Administrative System is the on-line monitoring tool that the Grantee will use 

to submit event feedback and monthly monitoring reports. 

• Field Monitors will “de-conflict” activities and events. 

• Assessing feasibility and timeline of a formal evaluation. 
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OUTREACH AND EDUCATION GRANT PROGRAM 
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Gap Analysis 

No gaps in proposals recommended for funding based on geography or targeted populations on a 

statewide level.   

of 58 

• $3 million has been set aside to address any necessary future under-reached populations 

and to expand funding for successful outreach and education strategies. 

Provider Education Strategy – Next Steps.   

• $2 - 3 million will be allocated for the next round of Outreach and Education Grant Application 

funding.   

• Focus will be on funding medical, nurse and other allied health profession associations.  The 

intent is to raise awareness of Covered California among the profession and encourage 

incorporating consumer education into the provider practice. 

• An update to this strategy will be provided at the June 20, 2013 Board Meeting. 

6/6/2013 
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Grantee Training Module Overview 

Day  One 

Affordable Care Act –1 hour, 45 minutes 

Covered California Target Market – 45 minutes 

Consumer Eligibility – 3 hours, 15 minutes 

Total time: 7 hours, 15 minutes (Includes 1 hour lunch and two 15 minute breaks) 

Day  Two 

Grantee Role – 1 hour, 30 minutes 

Compliance Standards – 1 hour, 15 minutes 

Plan Options – 2 hours, 45 minutes 

Total time: 7 hours  (Includes 1 hour lunch and two 15 minute breaks) 

Day Three 

Protecting Consumer Information – 1 hour, 15 minutes  

Supporting Consumers Through Decision Making – 1 hour 

SHOP – 1 hour 

TOTAL TIME:  3 hours, 30 minutes (Includes one 15 minute breaks) 

TOTAL TIME: Content training and exercises (with breaks and lunches): 17 HOURS, AND 45 MINUTES 



Grantee Curriculum – Day 1 
Duration Topic Estimates 

Affordable Care Act 

1 hour, 45 minutes 

 Welcome & Introductions  

 ACA Introduction & Learning Objectives  

 ACA Fundamentals 

 Essential Benefits  

 Exchange Overview & Covered California 

 Overview of Tax Credits  

 Coverage Available Under Covered California 

Covered California Target Market 

45 minutes 

 Introduction & Learning Objectives  

 Basic Demographics of the Uninsured/Underserved Population  

 Cultural & Linguistic Needs  

 Motivations & Challenges  

 Implications for Education, Outreach, & Enrollment Support 

Consumer Eligibility 

3 hours, 15 minutes 

 Introduction/Learning Objectives  

 Health Insurance Requirements  

 Open Enrollment for Covered California  

 Eligibility for Covered California  

 Financial Help: Eligibility & Process  

 Helping Consumers Determine Eligibility  

 Eligibility Verification Process  

TOTAL TIME:  7 hours, 45 minutes (includes 1 hour for lunch, and two 15 minute breaks) 



Grantee Curriculum – Day 2 

Duration Topic Estimates 

Grantee Role 

1 hour, 30 minutes 

 Introduction & Learning Objectives 

 Marketing Overview 

 The Grantee Program 

 SHOP  

 Reporting & Monitoring Requirements 

 Support Resources 

Compliance Standards 

1 hour, 15 minutes 

 Introduction & Learning Objectives  

 Vision, Mission, & Values 

 Code of Conduct & Ethics 

 Confidentiality, Privacy, & Security Standards 

 Conflict of Interest, Fraud, Waste & Abuse 

Plan Options 

2 hours, 45 minutes 

 Introduction & Learning Objectives  

 Health Insurance Fundamentals 

 How Insurance Works 

 Insurance Options through Covered California 

TOTAL TIME:  7 hours (includes 1 hour for lunch, and two 15 minute breaks) 



Grantee Curriculum – Day 3 

Duration Topic Estimates 

Protecting Consumer Information 

1 hour, 15 minutes 

 Introduction & Learning Objectives 

 Protecting Consumer Information Defined 

 Who Must Follow the Privacy & Security Rules 

 HIPAA Requirements for Covered Entities to Keep PHI Confidential & Secure 

 When PCI Can be Used & Disclosed 

 How to File a Complaint 

Supporting Consumers Through 

Decision Making 

1 hour 

 How to Identify a Consumer Need 

 How to Propose Solutions 

 How to Support & Close a Sale 

SHOP 

1 hour 

 An Overview of SHOP 

 Health Insurance Requirement for Small Businesses & the Value of SHOP 

 How SHOP Works for California’s Small Businesses, Including Eligibility & 

Enrollment 

 Commissions for Agents Who Enroll Clients in SHOP 

 The Process to Enroll Individuals Who Waive Employer-Sponsored Coverage 

 Small Business Tax Credits & Eligibility 

 SHOP Financial Management 

 SHOP Resources 

TOTAL TIME:  3 hours, 30 minutes (includes one 15 minute break) 



Grantee Certification Exam Information 

Certification Exam  The link to access the certification exam will be made available to Grantees at 

the end of training for them to complete the exam. 

Total Training Time:  17 hours, 45 minutes (includes lunches and breaks) 



Materials to Accompany Curriculum 

Each Participant will receive: 

• Participant Guide – Comprehensive reference booklet containing 

everything covered in the classroom training, as well as practice questions 

and exercises. 

• Copy of the trainer’s PowerPoint slides used during the training session. 

• Job aids for quick reference – examples include Key Messaging Chart, 

Important Contacts, Coverage Types 

Following the training, participants will be required to pass an exam in order to 

receive certification. Initial training will be supplemented with on-going updates 

and communications as new information becomes available. 
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Feedback from Advisory Council Members 

  

1. What was your overall impression of the training? 

2. What did you like the most? 

3. Were there areas of the training that lacked clarity and if so, what were 

they? 

4. On a scale of 1 – 5 how would you rate the effectiveness of the module 

you received (1 = low; 5 = high) 

5. How can we improve upon the training? (e.g. overall experience, 

curriculum content, presentation, etc.) 
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ENROLLMENT ASSISTANCE 

PROGRAM UPDATE  
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Assisters Program 

 Draft Proposed State Regulations 

52 

Summary of § 6658 Assister Fingerprinting and Criminal Record Checks 

 

 All Individual Assisters will be required to undergo fingerprinting and 

criminal record checks. 

 

 Individual Assisters found to have a potentially disqualifying criminal 

record will be:   

 

 Given a copy of his or her criminal record 

 Notified of the disqualifying offense(s) for the interim 

determination 

 Provided with information on how to request a written appeal 
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Assisters Program 

 Draft Proposed State Regulations 

53 

Summary of § 6658 Assister Fingerprinting and Criminal Record Checks 

(continued): 

 
 The Assister will have 60 days from the date of receiving the notice of a 

potential disqualifying offense from the Federal Bureau of Investigation (FBI) 

national criminal response to seek correction or provide additional information to 

the Exchange. 

 

 Upon receipt of additional information from the Assister, the Exchange shall 

respond within 60 calendar days. 

 

 The Assister will have 60 days from the date of receiving the notice of a potential 

disqualifying offense from the California Department of Justice (DOJ) to notify 

the Exchange and seek correction or respond to the DOJ report. 

 

 The fitness determination shall not be final until the DOJ has acted to correct the 

state criminal response. 

 

 Upon receipt of the state criminal response from the DOJ, the Exchange within 

60 calendar days shall provide the Individual Assister with a final determination. 
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Assisters Program 

 Draft Proposed State Regulations 

54 

 An individual or entity may appeal to the Exchange in accordance with the requirements 
of this section. 
 

 The Exchange shall allow an applicant to request an appeal within 60 calendar days of the 
notice of eligibility determination. 
 

 The first phase of the Appeals Process includes an informal review by the Exchange. 
 

 The Exchange shall make an informal resolution and provide a written decision to the 
appellant within 45 calendar from the receipt of the appeal. 
 

 The second phase of the Appeals Process is triggered if the appellant is dissatisfied with 
the outcome of the informal resolution decision. 

 
 The appellant shall be allowed to present additional information to the Exchange and 

upon consideration of all relevant information the Exchange will provide the appellant a 
written/final decision. 

 Summary of Section § 6662 Appeals Process 
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Introduction to the Navigator Program 

Covered California’s Navigator Program will provide public education and 

enrollment assistance to consumers eligible for enrollment in affordable 

health insurance plans.  

Covered California will administer a competitive grant application process 

to engage Navigator Enrollment Entities to provide enrollment assistance to 

target populations.  

Covered California anticipates awarding $5 million in Navigator Program 

Grants in the winter of 2013. These grants will support enrollment efforts 

from January 2014 through September 2014.  

Covered California’s Navigator Program is one facet of the Assisters 

Program; the other is the In-Person Assistance Program.  
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AGENDA DISCUSSION 

NEXT MEETING  
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PUBLIC COMMENT 
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